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many  bitter  labor  struggles  for  the 
past  50  years. 

Waiting  Game  Is  Played 

And  yet,  labor  stronghold  that  it  is, 
the  community  asks  fair  play  and  that 
is  what  it  is  beginning  to  believe  the 
guild  is  withholding.  Still,  no  action 
l^y  the  community  is  being  taken  to 
bring  the  disputants  together.  “You 
see,  we  have  to  live  with  these  people 
after  the  strike  is  settled,”  is  the  gen¬ 
eral  answer  to  that. 

Meanwhile,  following  an  unsuccess¬ 
ful  attempt  at  mediation  by  a  com¬ 
mittee  of  six  local  clergymen  Oct.  26, 
negotiations  between  publishers  and 
strikers  have  broken  down  and  no 
effort  is  being  made  by  either  side  to 
settle  their  differences.  Battle  lines  are 
drawn  and  the  disputants  are  playing 
a  waiting  game  to  see  which  one  will 
weaken  first. 

Charges  and  counter-charges  fly 
thick  and  fast.  Joseph  T.  Murphy, 
managing  editor  of  the  Times-Leader 
and  spokesman  for  the  publishers, 
claims  the  publishers  are  willing  to 
hand  the  issue  over  to  an  impartial 
board.  The  guild  counterclaims  that 
it  is  the  publishers  who  act  in  bad 
faith. 

Jurisdiction  and  representation  of 
all  non-mechanical  employes  is  the 

-  ; -  ,  - ,  ,  ,  point  at  which  publishers  and  strikers 

River  borough  three  miles  from  loggerheads.  In  fact,  at  no 

Wilkes-Barre.  conferences  between  disputants,  di- 

Undergreand  Peace  Moves  rectly  or  indirectly,  have  discussions 

Holding  this  view  are  both  Repub-  ever  gone  further  than  the  first  clause 
licans  and  Democrats  who,  however  of  the  proposed  guild  contract — juris- 
strong  their  party  ties  are,  take  the  diction  and  representation, 
stand  that  the  guild  has  “sold  out  the  Publishers  have  repeatedly  asked 
local  boy.”  There  is  an  extreme  com-  the  guild  to  hold  plant  elections  to 
munity  pride  in  the  Wyoming  Valley,  determine  if  they  represent  a  major- 
and  its  citizens  feel  they  would  benefit  ity,  Mr.  Murphy  said.  They  take  the 
if  Judge  James  were  elected.  They  stand,  he  added,  that  they  want  to  be 
indicate  that  the  Democratic  political  certain  that  they  are  acting  within  the 
machine  is  on  the  way  out  and  will  framework  of  the  Wagner  Labor  Re- 
go  to  extreme  ends  to  retain  power,  lations  Act.  On  the  other  hand. 
There  is  an  underground  back-to-  strikers  state  it  is  not  necessary  for 
work  movement  among  printers,  the  guild  to  hold  elections  to  prove  it 
American  Federation  of  Labor  affili-  should  be  the  bargaining  agent  for 
ates  who  were  forced  out  by  the  non -mechanical  employes, 
suspensions,  but  it  is  not  very  strong.  --x  , 

This  labor  community,  whose  popula-  ^ 

tion  comprises  a  “melting  pot”  of  na-  Meanwhile,  the  community,  the  real 
tionalities,  among  them  Lithuanians,  sufferer,  continues  its  daily  existence 
Poles,  Ukrainians,  Hungarians,  Ital-  without  its  local  papers,  handicapped, 
ians,  Russians,  Carpatho-Russians  and  perplexed  and  irritated.  For  news  of 
Slovaks,  the  preponderance  of  them  world  events  it  reads  out-of-town 
engaged  in  mining  or  in  one  of  its  newspapers,  magazines  and  listens  to 
allied  industries.  CIO  stalwarts  all,  radio  news  broadcasts, 
would  suppress  it  immediately.  Mass  picketing  at  the  struck  plants 

This  correspondent  learned  that  th.";  has  ended  and  only  a  few  strikers  ap- 
appellation  “scab”  is  the  severest  name  pear  for  picket  duty  for  a  few^  hours 
tagged  to  a  worker  in  the  Valley.  A  each  morning  before  the  buildings, 
story  is  told  of  men  who  30  yeais  plants  are  deserted  except  for 

ago  helped  break  a  miners’  strike  in  skeleton  crews  of  one  or  two  men  who 
the  Valley,  and  to  this  day  the  finger  answer  telephone  calls.  Executives 
of  scorn  is  pointed  at  them.  Labor  is  make  occasional  visits  to  their  offices, 
deeply  rooted  in  this  valley,  scene  of  newsrooms  of  the  struck  papers 

are  desolate,  dreary  places.  Mourn- 

- fully  quiet,  typewriters  are  gather- 

iag  dust  and  sheafs  of  carelessly 
I  to.ssed  copy  paper  lie  on  the  unoccu- 

pied  desks.  Leased  wires,  trunk  lines 
telegraph  keys  are  stilled.  Ex- 
ill  each  plant,  telephones 

-  f  ;  1  I  --  on  all  papers  are  disconnected.  Wire 

.'J- i 'U  I  MV  .services,  feature  services  and  syndi- 

'  w-'.  i  i  features  all  have  been  cancelled 

j  for  the  duration  of  the  strike.  Only  a 
minimum  of  electric  power  is  routed 
each  plant. 

Composing  room  typesetting  ma- 
chines  and  the  presses  are  covered 
with  grease  and  oil  to  guard  against 
the  a 

Every  indication  the  publishers 

- - -  expect  a  long  suspension. 

The  guild,  meanwhile,  continues  its 
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ibout  it  until  today.”  sympathetic 

i  ‘Don’t  ask  me,  fella;  we  haven’t  who  took  the 
nd  any  local  papers  here  for  a  month,  would  end  in 
don’t  know  what’s  going  on  in  this  mind  rea 
own.”  during  negoti 

^  “Sale?  I  can’t  tell  without  reading  j  incon 

bout  it  in  the  papers.”  ^ 

5  “This  thing  is  dreadful;  my  hus-  ^ 

and  hasn’t  worked  for  a  month.  I  ’ 

l^®y’d  get  together.”  There  is 

•  What’s  the  point  of  buying  out-of-  thought,  str< 
ijwn  papers.  They  don’t  carry  local  believes  the 
3od  that’s  what  I  want  to  read.”  Suild,  operat 
i  The  issues  in  the  state  election?  StaJe  Denm( 
Set  both  sides  over  the  radio,  and  ® 

fankly,  1  forget  them  as  soon  as  the  Organization, 
r'Caker  goes  off  the  air.” 

■  ^  I  sold  out-of-town  papers  like  hot  Republican  g 
during  the  first  week  of  the  Superior  C( 
^rike.  but  now  sales  are  falling  off. 

-nplf  want  their  local  news.” 

I  That  is  the  substance  of  dozens  of  - 

I  'tunients  made  to  this  correspondent 
1.'  a  cross-section  of  the  community, 


[^^dtecl  in  the  heart  of  the  anthracite 
®  of  northeastern  Pennsylvania, 
miles  from  New  York.  The  city’s 
Jr  newspapers— the  Times-Leader 
nd  the  News,  evening,  the  Record, 
•Jrning,  and  the  Sunday  Independent 
-Were  suspended  Oct.  3. 

All  Hope  for  Fcaca  Soon 

(Waiters,  truck-drivers,  street  car 
loto^en  and  conductors,  office  work- 
fs.  bus  drivers,  merchants,  house- 
clergymen,  civic  leaders,  news- 
carriers  and  newsstand  owners, 


Interior  of  Guild  strike  headquarters. 
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All  Valley  Labor  Backs  Guild 

Guild  News  Record 


2,900  Susquehanna  Miners  Get  $270,000 
ami  IAB»  UNON  l«TSTi»TSM<*^iBando»t||jrtarsWii 
“SlWl-ttWOC"  StiteUni 

_  OnPipots 


^  IMt  Bnip  TlW  'iF—SS 


Front  page  of  Guild  strike  paper. 


propaganda  campaign,  via  the  radio 
and  in  its  tabloid-sized  eight-page 
strike  paper,  the  Wilkes-Barre  Guild 
News  Record,  a  weekly,  which  made 
its  debut  Saturday,  Oct.  29.  Morris 
Watson,  ANG  executive  vice-presi¬ 
dent  who  has  been  sent  from  New 
York  to  supervise  negotiations,  said 
the  first  run  of  20,000  copies  was  sold 
within  an  hour  after  they  hit  the 
streets.  It  sells  for  two  cents  a  copy. 
Next  issue  is  slated  for  Nov.  5,  he  said. 

Guild  Gets  Small  Store  Ads 
The  strikers’  paper  is  being  printed 
at  Collins  Bros.,  commercial  printers, 
in  this  city,  an  AFL  union  shop. 
Earlier  in  the  strike,  the  guild  ran 
into  imion  difficulties  when  it  at¬ 
tempted  to  publish  a  daily  paper. 

Small  retail  merchants  have  taken 
advertising  space  but  the  large  de¬ 
partment  stores  are  absent  from  the 
papers’  pages.  Also  contained  in  the 
first  issue  is  a  half-page  political  ad 
of  the  Luzerne  County  Democratic 
County  Committee. 

On  the  other  hand,  except  in  one 
recent  instance,  the  papers  have  not 
attempted  to  get  their  story  across  to 
the  public.  Publishers  take  the  view 
that  guild  demands  are  exorbitant, 
Mr.  Murphy  said,  and  the  public  is 
aware  of  it.  The  papers  for  the  two 
days  after  the  strike  was  called  before 
they  suspended,  stressed  this  point  in 
their  editorial  and  news  columns. 

On  Oct.  28,  Mr.  Murphy  gave  the 
publishers’  side  of  the  dispute  for  the 
first  time  since  the  suspensions,  in  a 
15-minute  radio  broadcast  over  the 
two  local  stations,  WBAX  and  WBRE. 
He  called  on  the  executive  committee 
of  the  guild  to  conduct  a  poll  to  de¬ 
termine  if  the  majority  of  the  em¬ 
ployes  still  wanted  to  continue  the 
strUie.  At  its  weekly  meeting  the  fol¬ 
lowing  day  at  guild  strike  head¬ 
quarters  in  the  Town  Hall  building, 
the  units  of  the  four  papers  demanded 
a  full  contract  with  the  publishers  as 
the  price  they  set  for  returning  to 
work. 

60  to  1  Vote  on  Continuing 

The  demand  was  voted  in  a  secret 
ballot  and  strikers  said  members  were 
“almost  100%”  in  favor  of  continuing 
the  strike.  A  striker  told  me  last 
night  that  the  vote  was  60  to  1.  Dur¬ 
ing  the  balloting  the  executive  com¬ 
mittee  was  asked  to  leave  the  room. 

Previously,  on  the  night  of  Oct.  27, 
delegates  to  the  Central  Labor  Union, 
comprising  all  of  the  AFL  imions  in 
the  Wyoming  Valley  hub,  endorsed 
the  stand  of  the  strikers  and  went  on 
record  condemning  the  American  Fed¬ 
eration  of  Office  Workers,  Local  18049, 
an  AFL  affiliate,  for  requesting  a 
charter  from  the  NLRB,  as  bargaining 
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agent  for  the  three  daily  papers,  in¬ 
stead  of  the  guild. 

This  request  was  made  by  Miss  Lu- 
cile  Flynn,  of  Philadelphia,  AFL  or¬ 
ganizer.  She  claimed  her  local  repre¬ 
sents  a  majority  of  office  employes  in 
the  advertising  (classified,  national 
and  display)  and  business  offices  of 
the  three  papers.  Strikers  scoff  at 
this,  charging  it  is  an  attempt  by  pub¬ 
lishers  to  cleave  the  AFL  from  the 
CIO. 

It  is  interesting  to  note  that  in  this 
strike  the  AFL  and  CIO  have  formed 
a  united  front  against  the  publishers. 
Strikers,  and  some  persons  in  the 
conununity,  see  in  this  action  a  firm 
step  toward  peace  in  the  bitter 
AFL-CIO  struggle  that  has  been 
going  on  since  the  latter  organization 
was  formed  in  1935  by  John  L.  Lewis, 
president  of  the  powerful  United  Mine 
Workers  of  America,  which  has  its 
headquarters  in  this  city. 

Strongest  U.  S.  Labor  City 
This  would  be  a  fine  feather  in  the 
cap  of  the  guild.  It  also  would  estab¬ 
lish  this  city  as  the  strongest  union 
town  in  the  United  States,  bar  none. 
At  the  moment,  it  is  the  opinion  of 
the  majority  of  the  community  that 
Wilkes-Barre  is  the  strongest  labor 
city  of  its  size  in  the  country.  It  is 
one  of  the  three  guild  cities  in  Penn¬ 
sylvania,  the  others  being  Philadel¬ 
phia  and  Pittsburgh. 

Contributions  from  guild  locals  of 
the  Eastern  Seaboard  states  are  help¬ 
ing  support  the  strikers.  They  have 
their  own  local  strike  fund,  but,  ac¬ 
cording  to  Stanley  Kupstas,  local  guild 
president,  reporter  for  the  Evening 
News,  the  strikers  have  not  had  to 
dip  into  the  till  for  funds. 

Printers  have  been  denied  “lock¬ 
out”  ben^ts  from  the  international 
union,  but  are  getting  support  from 
the  local  union.  Married  men  are 
getting  $10  a  week;  single  men,  $7.  In 
addition,  printers  as  well  as  guilds- 
men  have  registered  for  unemploy¬ 
ment  compensation  of  $15  a  week  to 
which  they  are  entitled  after  the  third 
week  of  unemployment.  Those  elig¬ 
ible  were  expecting  their  first  check 
any  day  at  this  writing.  Nominally, 
these  checks  continue  for  13  weeks. 

100  Strikers  Mode  900  Idle 

About  100  guildsmen  are  in  the 
strike,  which  has  thrown  out  of  work 
between  800  and  900  persons,  includ¬ 
ing  carriers  and  correspondents.  The 
UMWA,  more  than  40,000  of  whose 
members  are  idle  in  the  hard  coal 
region,  have  given  the  most  active 
support  to  the  strikers.  It  is  estimated 
$15,000  in  salaries  weekly  is  being  lost 
due  to  the  strike. 

There  is  a  militant  spirit  among  the 
strikers.  In  their  minds  it  is  incon¬ 
ceivable  that  they  should  lose. 

“We  can’t  lose  the  strike,”  one  of 
them  said.  “The  longer  the  papers  are 
suspended,  the  more  it  is  going  to 
cost  the  publishers  in  the  long  run. 
We’re  hoping  to  make  them  pay  for 
this.  We’re  demanding  back  wages. 
We’ll  sit  it  out  as  long  as  they  will.” 
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Nov.  10-12 — Illinois  Press 
Assn.,  annual  meeting,  Cham- 
paign-Urbana. 

Nov.  10-12 — National  Scho¬ 
lastic  Press  Assn,  and  National 
Assn,  of  Journalism  Directors, 
Claypool  and  Lincoln  Hotels, 
Indianapolis. 

Nov.  10-12 — West  Virginia 
State  Newspaper  Conference, 
West  Virginia  University,  Mor¬ 
gantown. 

Nov.  10-13 — Sigma  Delta  Chi, 
23rd  national  convention,  Madi¬ 
son,  Wis. 

Nov.  1 1 — National  Auto  Show, 
Grand  Central  Palace,  New 
York. 

Nov.  11-12  —  Koosier  State 
Press  Assn,  and  Indiana  Uni¬ 
versity,  journalism  conference, 
Bloomington,  Ind. 

Nov.  13  —  Oklahoma  Press 
Assn.,  Circulation  Managers, 
Division,  organization  meeting, 
Oklahoma  City. 

Nov.  15 — New  England  News¬ 
paper  Advertising  Executives 
meeting,  Parker  House,  Boston. 

Nov.  17-19 — Florida  Press 
Assn.,  annual  meeting.  Lake 
Wales,  Fla. 

Nov.  18-19  —  Missouri  Press 
Assn,  and  Missouri  Women’s 
Press  Club,  fall  meeting,  Hotel 
Statler,  St.  Louis. 

Nov.  17-19 — Texas  Editorial 
Assn.,  annual  meeting,  Austin, 
Texas. 

Nov.  26 — Pennsylvania  Demo¬ 
cratic  Newspaper  Publishers’ 
Assn.,  state  convention,  Penn 
Harris  Hotel,  Harrisburg. 


owner  of  the  Boston  Store,  larges) 
store  in  Wilkes-Barre;  Isaac  Long; 
Pomeroy’s,  Bergman’s  and  Lazarus-I 
all  big  users  of  newspaper  advertiangl 
space,  have  had  to  revert  to  handbil!; 
throwaways  and  individual  shopping! 
guides  to  get  their  sales  story  across) 
to  the  public.  Their  value  as  an 
vertising  medium  has  been  exhauste: 
it  was  indicated. 

These  stores  will  issue  beginnirj 
Friday,  Nov,  4,  the  Wilkes-Barrjj 
Wyoming  Valley  Department  Storel 
Shopping  Bulletin,  a  shoppers’  guide, 
in  the  first  such  co-operative  eff: 
since  the  strike.  Plans  call  for  pub 
lication  of  70,000  copies  as  a 
issue,  Malcolm  Burnside,  president  (fl 
the  Boston  store,  said.  It  will  appeJ 
twice  weekly  for  the  duration  of  thel 
strike,  he  added,  “but  will  be  wifl;.' 
drawn  immediately  the  strike 
settled.” 

The  guide  will  be  12  pages,  reguk’ 
newspaper  size.  The  first  page  vi: 
follow  general  newspaper  make-ujl 
style  with  a  lead  “story”  and  suRile-l 
mentary  “stories.”  The  “stories”  TSi 
not  contain  news  other  than  thatdl 
department  store  sales.  It  will  be  ds-f 
tributed  in  the  Valley  by  an  inde¬ 
pendent  distributor. 

Frank  Burnside,  promotion  manage 
of  the  Boston  store,  son  of  its  pres 
dent,  and  Harry  Stern,  manager 
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Appearing  to  take  the  stand  that  I 
was  a  spy  from  the  enemy  camp, 
Kupstas,  who  is  revered  by  his  guild 
followers,  refused  to  make  any  state¬ 
ments  other  than  “the  strike  speaks 
for  itself.”  On  my  first  visit  to  strike 
headquarters  Monday  night,  I  walked 
in  on  a  beer  party.  I  remarked  to 
Kupstas  that  the  boys  didn’t  seem  to 
be  worrying  much  about  anything. 
He  looked  at  me  patronizingly. 

“Why  should  we  worry?”  he  asked. 
“We’re  going  to  win  this  strike,  no 
matter  how  long  it  runs.”  That  reply, 
it  appears,  is  the  philosophy  of  the 
strikers  who  are  fully  aware  that 
unionism  is  rooted  deep  in  the  sides 
of  the  Valley  and  tliat  preponderantly 
it  is  on  their  side. 

Writer  Ordered  to  Leave 
My  second  visit  to  strike  head¬ 
quarters  was  not  so  successful.  Kups¬ 
tas,  displaying  definite  animus,  re¬ 
fused  to  talk  the  following  morning, 
and  ordered  me  out  of  the  office,  say¬ 
ing:  “This  is  the  guild  news  room 
and  it’s  private.  We  don’t  want  you 
hanging  around  here.”  I  left. 

The  five  largest  retail  department 
stores  —  Fowler,  Dick  and  Walker, 
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Isaac  Long,  will  act  as  a  comin;r-« 
of  two  to  edit  the  paper.  Publis!ie3| 
do  not  oppose  the  plan,  Mr.  Muips’ 
said,  as  long  as  it  is  agreeable  to 
AFL  printers  and  pressmen.  Spok^ 
men  for  these  organizations  indicati^ 
they  would  not  oppose  it. 

The  guide  is  being  published  in 
commercial  job  printing  plant 
Times-Leader.  AFL  union  pnn® 
who  have  been  supplied  by  die 
chapel,  will  push  them  off  the  pr«^ 

Mr.  Burnside,  speaking  for  the  S^ 
and  “for  others,”  said  the  strike  i 
working  any  great  hardship  <» 
although  we  feel  we  would  do  cois^ 
erably  better  with  the  newspap® 
functioning.”  He  said  “business  “ 
dropped  about  3%  since  the  starts 
the  strike.”  He  gave  a  similar  estinj 
for  the  month  as  compared  to  ” 
same  period  last  year. 

He  pointed  out  it  is  extremely  ^ 
cult  to  gauge  accurately  just  how^ 
ly  stores  have  been  hit  by  the 
because  the  weather  for  the  last 
has  been  fairly  mild  and  shoppen^ 
not  begun  purchasing  fall  appa^  ^ 
household  goods.  In  no  sense  has 
confidence  of  the  local 
shaken  in  the  power  of 
as  a  selling  force,  he  indicated,  ^ 
“I  have  great  faith  in  daily  newst* 
advertising  as  a  steady  fat« 
merchants.” 

Company  newspaper  ads 
(Continued  on  page  32) 
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Andrews  Rules  Newspapers 
Subject  to  Wage  Law 

Rejects  Theory  Dailies  Are  Service  Establish¬ 
ments  . . .  Ruling  Expected  on  Overtime  Pay 
for  Reporters  on  Continuous  Assignments 
By  JAMES  J.  BUTLER 


Id  Spriii;'  trainiiiR  qiiartei's  in  anticipation  of 
the  openinR  of  tlie  liaschall  season  in  April. 
The  regular  session  runs  for  approximately  si.x 
months  with  each  team  playing  approximately 
three  months  at  home  and  three  months  away 
from  home  during  the  season.  Sports  writers 
are  assigned  to  cover  these  teams  not  only 
iluring  their  actual  playing  season  but  during 
the  Spring  training  and  Spring  exhibition 
seasons  as  well.  Assuming  that  one  man  is 
r-.-signeil  to  cover  one  team  from  the  beginning 
of  .Spring  training  until  the  completion  of  the 
regular  schedule  one  will  find  that  by  the  ap¬ 
plication  of  the  mandatory  overtime  provision 
of  Sec.  7  of  the  Act,  a  newspaper,  in  order 
to  serve  its  readers  with  information  concern¬ 
ing  their  baseball  team,  will  have  to  pay  the 
equivalent  of  80  weeks  salary  in  addition  to 
the  regular  salary  of  the  sports  writer  assigned 
to  baseball  during  the  period  from  February 
to  October. 


WASHINGTON,  D.  C.,  Nov.  1— Re¬ 
jecting  the  theory  that  newspapers 
are  service  establishments  and  there¬ 
fore  exempt  from  the  wage  and  hour 
law,  Administrator  Elmer  F.  Andrews 
announced  that  the  more  vital  problem 
of  overtime  pay  for  reporters  on  “con¬ 
tinuous  assignments”  will  be  given 
further  study. 

Andrews’  decision  was  made  public 
at  a  press  conference  today.  Copies 
of  a  letter  sent  by  him  to  Elisha  Han¬ 
son,  counsel  for  American  Newspaper 
Publishers’  Association,  were  released. 
The  letter  states  that  the  general  coun- 
:  sel  has  found  newspapers  not  to  be 
!  service  establishments  within  the 
meaning  of  the  law. 

Soys  Congress  Implied  Inclusion 
Submitted  as  an  additional  reason 
for  the  refusal  is  the  fact  that  Congress 
has  eliminated  one  class  of  publica¬ 
tions  (weekly  or  semi-weekly  news¬ 
papers  with  circulation  of  less  than 
3,000,  the  major  part  of  which  circula¬ 
tion  is  in  the  county  of  publication), 

;  and  by  implication  included  all  others. 

I  The  effect  of  the  ruling  is  to  bring 
j  under  the  law  all  newspapers  except 
those  specifically  exempted  in  the  Act. 
Publishers,  speaking  through  the  spe¬ 
cial  committee  of  ANPA,  had  indicated 
their  chief  concern  was  not  wages, 
but  regulations  affecting  overtime  pay 
j  for  reporters  on  continuous  assign- 
j  ments,  typical  instances  of  which  are 
'  correspondents  covering  political  cam¬ 
paigns,  and  sports  writers  in  baseball 
,  training  camps.  Although  the  argu- 
I  ment  for  exemption  on  the  theory  of 
I  “service  establishment”  was  made  at 
greater  length,  the  question  of  over¬ 
time  pay  is  admitted  to  be  of  much 
greater  moment  to  the  industry. 
Today’s  interpretation  merely  states 
.  that  newspapers  operate  in  interstate 
I  commerce  and  eliminates  claim  for  ex- 
I  emption  on  the  ground  of  intrastate 
j  operation.  Still  to  be  ruled  on  is  the 
j  question  whether  reporters  are  “pro- 
f  fessionals”  and  therefore  beyond  the 
law.  It  is  safe  to  say  that  the  latter 
j  question  will  be  answered  in  the  nega¬ 
tive  although  some  individuals  may 
be  exempted  on  the  showing  that  they 
are  professional  persons  in  the  ordinar¬ 
ily  accepted  sense  of  the  term. 

Newsboy  Quostion  Undocidtd 
^ft  over  for  decision,  which  is  pro¬ 
mised  within  four  months,  are  the 
questions  whether  newsboys  are  em- 
fdoyes  of  the  publishers  whose  papers 
they  distribute,  whether  newsboys 
operate  in  interstate  commerce,  and 
whether  “little  merchant”  leases  re¬ 
lieve  the  publishers  of  their  employer- 
employe  responsibilities. 

Administrator  Andrews’  letter  to  At¬ 
torney  Hanson  denying  the  first  claim 
advanced  for  exemption,  reads; 

By  letter  of  Oct.  28,  you  request  a 
ruling  as  to  the  status  of  newspapters 
>^der  Section  13  (a)  (2)  of  the  Act. 
As  your  letter  points  out,  ‘Section  13 
(3)  (2)  of  the  Act  provides  that  the 
provisions  of  Section  6  and  7  shall  not 
apply  with  respect  to  ‘any  employe 
engaged  in  any  retail  or  service  es- 
^hlishment  the  greater  part  of  whose 
selling  or  servicing  is  in  intrastate 
Commerce.’ 


“It  is  the  opinion  of  the  General 
Counsel’s  office  that  newspapers  are 
not  service  establishments  within  the 
m.eaning  of  Section  13  (a)  (2). 

“You  will  note  that  Section  13  (a) 
(8)  provides  an  exemption  for  ‘any 
employe  employed  in  connection  with 
the  publication  of  any  weekly  or  semi¬ 
weekly  newspaper  with  a  circulation 
of  less  than  3,000  the  major  part  of 
which  circulation  is  within  the  county 
where  printed  and  published.’  If 
Congress  had  intended  to  exempt 
newspapers  as  service  establishments, 
it  would  not  have  exempted  a  particu¬ 
lar  class  of  newspapers. 

Studying  Overtime  Probiem 

“The  problem  of  overtime  compen¬ 
sation  you  have  mentioned,  including 
the  employment  of  reporters  on  ‘con¬ 
tinuous  assignments’  is  being  carefully 
studied.” 

The  Administrator  added  but  one 
sentence  of  oral  comment:  “News¬ 
papers  are  in  interstate  operation  un¬ 
til  the  courts  say  otherwise.” 

Having  so  ruled,  the  Administrator 
is  bound  by  the  limitations  of  the  law 
in  whatever  concessions  he  may  make 
to  cover  the  problem  of  continuous 
assignments.  There  is  nothing  in  the 
Act  which  permits  him  to  exempt  any 
industry  which  is  not  “seasonal”  from 
the  hourly  maximum.  In  other  words, 
an  employe,  unless  he  be  an  appren¬ 
tice,  learner,  or  handicapped  worker, 
must  either  be  fully  covered  or  whol¬ 
ly  exempted;  he  cannot  be  covered  as 
to  minimum  wages  and  exempt  as  to 
maximum  hours,  unless  his  employ¬ 
ment  is  of  a  “seasonal”  nature,  such 
as  handlers  of  agricultural  crops. 

’That  being  the  case,  it  is  expected 
that  Andrews  will  suggest  to  the  pub¬ 
lishers  that  they  take  advantage  of 
the  provisions  of  Section  7  (b),  by 
negotiating  new  contracts  with  edi¬ 
torial  employes  already  working  tmder 
collective  bargaining  agreements.  This 
section  provides  that,  when  made  the 
subject  of  a  contract  certified  by  the 
National  Labor  Relations  Board,  over¬ 
time  pay  shall  not  be  required  except 
as  to  an  employe  who  works  more 
than  12  hours  in  any  one  day  or  56 
hotu^  in  any  one  week;  this  section 
applying  only  to  workers  employed 
not  more  than  2,000  hours  in  any  con¬ 
secutive  52  weeks. 

Text  of  Hanson  Letter 

Attorney  Hanson’s  letter  of  Oct.  28 
to  Administrator  Andrews,  stressing 
the  overtime  problem  and  urging  early 
interpretation  follows: 

“Dear  Mr.  Administrator: 

“By  direction  of  the  Sub-Committee  repre¬ 
senting  the  various  newspaper  publishers  as¬ 
sociations  which  on  Oct.  11  submitted  a  memo¬ 
randum  to  you  concerning  the  application  of 
Sec.  13  (a)  (2)  to  daily  newspapers  the 

greater  part  of  whose  selling  or  servicing  is  in 
intra-state  commerce,  I  am  asking  you  if  it 
will  not  be  possible  in  the  very  near  future 
for  you  to  issue  a  ruling  as  to  the  status  of 
such  newspapers  under  that  section  of  the 
Act. 

“Sec.  13  (a)  (2)  of  the  Act  provides  that 
the  provisions  of  sections  6  and  7  shall  not 
apply  with  respect  to  ‘any  employe  engaged  in 
any  retail  or  service  establishment  the  greater 
part  of  whose  selling  or  servicing  is  in  intra¬ 
state  commerce.' 

“Daily  newspapers  are  not  concerned  with 
the  minimunt  wage  provisions  of  Section  6. 


They  pay  for  more  than  the  minimum  now. 
They  are  concerned  with  the  mandatory  over¬ 
time  requirements  of  Section  7,  for  the  simple 
reason  that  if  those  provisions  are  held  to  ap¬ 
ply  to  the  newspaper  publishing  business, 
such  application  will  make  impossible  for 
many,  if  not  all  daily  newspapers,  much  of 
the  service  they  now  render. 

“The  memorandum  of  Oct.  11  pointed  out  to 
you  that  if  the  overtime  provisions  of  Section 
7  be  applietl  to  the  daily  newspaper  publishing 
business  such  application  undoubtedly  would 
greatly  restrict  the  service  of  the  press  in 
gathering  and  disseminating  information  to  the 
eitizens  of  this  country.  Let  me  give  you 
certain  further  .specific  examples  of  the  restric¬ 
tive  nature  of  these  provisions  if  they  be  ap¬ 
plied. 

408  Hours  Election  Overtime 

‘'Reference  was  made  in  that  memorandum 
to  the  service  which  the  daily  newspaper  press 
renders  during  the  period  each  year  when  the 
citizens  of  this  country  select  their  public 
officials. 

“In  any  numlter  of  states  at  the  moment 
there  are  both  gubernatorial  and  senatorial 
elections  in  progress  which  require  coverage 
by  newspapers  of  the  activities  of  the  candi¬ 
dates  of  the  major  parties  in  those  states.  In 
New  York,  for  example,  many  newspapers  have 
assigneil  reiiorters  to  cover  the  campaigns  t.f 
Governor  Lehman  and  District  Attorney 
Dewey  who  are  opposing  one  another  for  the 
(iovernorship  and  in  addition  they  have  as¬ 
signed  reporters  to  cover  the  campaigns  of 
Senator  Wagner  and  Mr.  O’Brian,  who  is  his 
opponent  for  United  States  Senator,  and  still 
in  addition  they  have  assigned  reporters  to 
cover  the  campaigns  of  Messrs.  Mead  and 
Corsi  who  are  candidates  for  the  Sen.atorial 
vacancy  created  by  the  death  of  the  late  Sena¬ 
tor  Copeland. 

“The  New  York  campaign  is  relatively  short 
by  rca-on  of  the  fact  that  the  nominations 
were  made  in  late  September.  Assuming  th.at 
it  consumes  but  a  period  of  four  weeks  this  is 
what  will  happen  to  the  newspaper  press  un¬ 
der  Section  7  of  the  Act  if  that  section  be 
applietl: 

“Kach  reporter  assigned  to  any  one  of  those 
candidates  will  be  expected  to  give  the  candi¬ 
date  complete  coverage  during  all  seven  days 
of  the  week.  There  are  a  total  of  168  hours 
in  any  week  of  seven  days  of  which  44  hours 
are  lawful  hours  to  be  worked  under  the 
terms  of  the  Act  ami  124  hours  are  hours 
which  must  be  compensated  for  at  the  man¬ 
datory  time  and  one-half  time  pay  for  over¬ 
time. 

“Reducing  the  124  overtime  hours  to  straight 
hours  one  finds  that  if  this  section  is  to  be 
applied  then  in  order  to  render  this  service  for 
a  period  of  four  weeks  during  an  election  fol¬ 
lowing  the  effective  date  of  the  Act  the  news¬ 
paper  will  have  to  pay  for  744  hours  in  addi- 
dition  to  the  176  hours  permitted  by  the 
Act. 

54  Weeks  Pay  for  13  Weeks 

“Inasmuch  as  the  Act  did  not  become  effec¬ 
tive  until  Oct.  24  this  year,  the  overtime  for 
this  particular  campaign  if  it  be  applied  to 
the  newspapers  will  be  approximately  408 
hours  for  each  reporter  employed  during  the 
period  between  Oct.  24  and  election  day.  This 
is  the  equivalent  of  more  than  nine  weeks  extra 
pay  for  two  weeks  service. 

“Incident  to  the  elections  this  Fall  many 
State  I..egislatures  will  meet  early  in  January. 
Many  of  these  legislative  sessions  will  last  13 
weeks.  Assuming  that  a  legislature  does  run 
for  13  weeks  then  by  the  application  of  the 
provisions  of  Sec.  7  of  the  Act  to  a  daily 
newspaper  that  newspaper  will  be  required  to 
pay  the  straight  time  rates  for  2418  hours  of 
service  al)ove  and  beyond  the  regular  pay  for 
correspondents  assigned  specially  to  cover  the 
legislature.  Figured  on  the  basis  of  a  44-hnur 
week  this  means  that  in  serving  their  readers 
those  newspapers  which  send  reporters  and 
correspondents  away  from  home  to  cover  a 
legislative  session  will  have  to  pay  their  re¬ 
porters  or  correspondents  the  equivalent  of 
54  weeks  s.alary  in  addition  to  the  regular 
salary  for  the  13  weeks  spent  at  the  legisla¬ 
tive  session. 

“In  February,  all  of  the  major  league  and 
many  of  the  minor  league  baseball  teams  go 


“The  Sub-Committee  realizes  the  many  bur- 
tlens  that  are  imposed  upon  you  now.  It  does 
i)ot  want  to  add  to  those  burdens  but  it  is  es¬ 
sential  at  the  earliest  possible  moment  to  have 
an  authoritative  ruling  from  you  as  to  the 
status  under  Section  13  (a)  (2)  of  daily  news¬ 
papers,  the  greater  part  of  whose  business  in 
ill  intra-state  commerce. 

“It  is  to  that  end  that  I  am  addressing  this 
Utter. 

“Very  truly  yours, 

“ELISHA  HANSON. 
“Elisha  Hanson,  Attorney  for  W.  F. 
Wiley,  Raymond  B.  Bottom,  Roy  A.  Brown, 
JS  Gray,  H.  W.  Stoogiiill,  representing 
American  Newspaper  Publishers  Assn.,  New 
England  Daily  Newspaper  Assn.,  Del-Mar-Va 
.•\ssn..  Southern  Newspaper  Publishers  Assn., 
Inland  Daily  Press  Assn.,  Pacific  Northwest 
Newspaper  Assn.,  California  Newspaper  Pub¬ 
lishers  Assn.,  Pennsylvania  Newspaper  Pub¬ 
lishers  Assn.,  New  York  State  Publishers 
.\ssn..  New  Jersey  Press  Assn.,  Virginia  Press 
.\ssn.,  Ohio  New.spaper  Assn.” 

■ 

542  Columns  of 
Radio  Publicity 
Cut  by  Press 

“The  cut  in  radio  space  among  the 
major  United  States  newspapers  totals 
542  columns,  averaging  20  inches  to 
the  column  per  week,”  according  to 
a  survey  completed  last  week  by 
Variety  magazine. 

The  average  daily  ABC  circulation 
of  these  newspapers  aggregates  16,945,- 
950,  according  to  the  study.  Cities 
that  suffered  most  severely  in  the  radio 
publicity  cut  by  newspapers  are 
Washington,  Detroit,  Chicago,  San 
Francisco,  Los  Angeles  and  Seattle. 

Variety  lists  102  morning  and  eve¬ 
ning  newspapers,  not  counting  Sunday 
papers,  and  the  amount  of  radio  pub¬ 
licity  dropped  by  each.  The  figures 
were  compiled  by  the  Variety  Radio 
Director  after  a  survey  of  500  news¬ 
papers  listed  as  maintaining  a  radio 
editor. 

Also  listed  are  13  dailies  represented 
as  having  increased  their  radio  space. 
“The  total  increase  in  radio  space  has 
effected  newspapers  with  an  aggre¬ 
gate  circulation  of  600,155,”  it  was 
stated. 

■ 

SAPOUO  BACK 

Five  newspapers  in  New  York  are 
carrying  Sapolio  cleanser  copy,  placed 
by  Maxon,  Inc.,  for  Enoch  Morgan’s 
Sons  Company.  Emphasis  has  been 
concentrated  in  New  York  for  the  past 
three  years.  Following  further  de¬ 
velopments  in  the  local  market  the 
drive  is  expected  to  be  expanded  to 
other  markets  as  new  distribution 
points  are  opened  up.  Sapolio  was 
one  of  the  first  products  to  gain  recog¬ 
nition  through  national  advertising  30 
years  ago. 

JOINS  paper'  firm 

J.  Wyman  Flint,  for  the  last  three 
months  special  representative  on  sur¬ 
vey  work  for  the  Minnesota  and  On¬ 
tario  Paper  Company,  Minneapolis, 
has  joined  the  company  as  a  salesman 
in  its  Merchants  and  Specialties  Sales 
division  with  headquarters  in  Chicago. 
Territory  will  be  assigned  him  in  the 
near  future. 
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Anderson  Answers 
Dies'  Defense 
Of  Investigation 


Newsman  Denies  Charge 
That  White  House 
Inspired  Radio  Attack 


Washington,  D.  C.,  Nov.  3 — Wordy 
warfare  raged  this  week  over  Repre¬ 
sentative  Martin  Dies’  accusation  that 
the  White  House  had  enlisted  the  ser¬ 
vices  of  a  Washington  news  corre¬ 
spondent  to  answer  his  claim  that  the 
committee  investigating  un-American 
activities  has  been  fair  to  Governor 
Frank  Murphy  of  Michigan. 

Paul  Y.  Anderson  of  the  local  bu¬ 
reau  of  the  St.  Louis  Star-Times  fol¬ 
lowed  Congressman  Dies  as  speaker 
over  Station  WOL  on  Oct.  31.  Dies 
had  defended  the  action  of  his  com¬ 
mittee  in  hearing  testimony  from  per¬ 
sons  who  accused  Governor  Murphy 
of  “treasonable  conduct’’  during  the 
automobile  strikes.  President  Roose¬ 
velt  previously  had  defended  the  Gov¬ 
ernor  and  reprimanded  Dies  for  pro¬ 
viding  “a  forum  for  disgruntled  office 
seekers.”  The  President  suggested 
that  newspaper  men  assigned  to  the 
hearings  be  consulted  for  the  true 
story  of  alleged  unfairness. 

Station  Asked  Anderson 
Anderson,  one  of  those  covering  the 
committee  hearings,  was  asked  by  Sta¬ 
tion  WOL  to  speak.  It  was  later  re¬ 
vealed  by  Charles  Michelson,  publicity 
director  of  the  Democratic  National 
Committee,  that  he  had  arranged  for 
time  on  the  air  although  the  invitation 
to  Anderson  did  not  come  directly 
from  him.  The  correspondent  said 
he  had  no  knowledge  of  the  part 
played  by  Michelson,  but  that  he  felt 
very  strongly  the  Dies  committee  is 
wasting  public  money  and  getting 
nowhere,  and  welcomed  the  opportu¬ 
nity  to  say  so  in  a  radio  broadcast. 
He  described  his  discussion  as  a  “re- 
porter’s-eye  description.” 

Anderson,  pointing  out  that  he  has 
covered  Congressional  investigations 
for  15  years,  declared  that  never  be¬ 
fore  had  he  seen  a  committee  that 
even  resembled  the  Dies  Committee. 
“Without  the  faintest  effort  to  discover 
whether  the  witnesses  are  credible  or 
responsible,”  he  said,  “the  committee 
listened  to  sensational  charges  and 
habitually  failed  to  cross-examine  wit¬ 
nesses.  Public  officials  and  citizens 
against  whom  serious  accusations  are 
made  are  not  present  to  defend  them¬ 
selves  and  are  never  asked  to  be  pres¬ 
ent,  he  declared. 

"Perhaps,”  Anderson  commented,  “it 
is  about  time  the  public  learned  who 
or  what  is  behind  the  Dies  Committee 
itself.” 


National  Press 
Service  Curbed 
By  FTC  Order 

Coast  Firm  Must  Cease 


F' 


Representing  Feature 
Writing  "Easy  as  ABC" 


ALBERT  D.  LASKER  AND  BRIDE 

Albert  D.  Lasker,  president  of  Lord  and  Thomas  agency  before  his  retirement  last 
summer,  and  Mrs.  Lasker,  the  former  Doris  Kenyon,  photographed  just  after  their 
marriage  in  New  York  Oct.  28.  They  sailed  immediately  on  the  lie  de  France  for  a 
short  wedding  trip  to  Europe.  On  their  return  they  will  spend  the  winter  in  California 
and  will  make  their  permanent  home  in  Lake  Forest,  III.  Mrs.  Lasker  is  a  former  motion 
picture  star  and  the  widow  of  Milton  Sills.  Mr.  Lasker's  first  wife  died  in  1936. 


$700,000  Spent 
On  Publicizing 
N.  Y.  Charter 


Hotel  Gets  $15,000 
Verdict  Against  NBC 


151  State  Newspapers 
Carried  57  Proposed 
Amendments 


Dies  Wonts  Rebuttal 

Dies  on  Nov.  1  demanded  that  MBS 
give  time  to  a  “fair  and  reputable” 
newspaperman  to  reply  to  Anderson’s 
attack.  “I  think  my  request  that  a 
correspondent  who  has  actually  cov¬ 
ered  the  hearings  of  our  committee  be 
permitted  to  answer  Anderson  will 
constitute  a  test  of  whether  or  not 
radio  is  completely  under  the  domina¬ 
tion  of  politicians  in  the  government,” 
Dies  said. 


Approximately  $700,000  is  being 
spent  in  New  York  State  to  publicize 
the  abstract  of  57  proposed  amend¬ 
ments  to  the  state  constitution,  ac¬ 
cording  to  a  spokesman  for  the  state 
election  bureau  last  week. 

Newspaper  printing  of  the  abstract 
once  in  each  of  the  six  weeks  preced¬ 
ing  the  election  Nov.  8  was  authorized 
under  a  1938  law  signed  by  Gov.  Leh¬ 
man  three  days  before  the  convention 
opened. 

The  advertising  was  apportioned  to 
151  newspapers  designated  in  the  state 
by  the  ^ard  of  elections.  The  ads 
ran  5,682  lines  each  insertion.  In  each 
upstate  county  of  100,000  or  more 
population  three  papers  were  author¬ 
ized  to  publish  it,  two  representing  the 
party  polling  the  highest  vote  and  one 
the  party  with  the  second  highest. 

Publication  in  10  papers  was  author¬ 
ized  in  New  York  County,  four  each  in 
Kings,  Bronx  and  Queens  and  three 
in  Richmond,  all  of  which  are  within 
the  New  York  City  limits. 


The  responsibility  of  a  radio  station 
or  broadcasting  system  for  remarks 
during  broadcasts  was  placed  in  the 
same  category  as  that  of  newspapers 
for  the  material  they  publish,  in  a 
$15,000  verdict  returned  recently  in 
Pittsburgh,  Pa.,  against  the  National 
Broadcasting  Co. 

The  verdict  was  given  to  the  Sum¬ 
mit  Hotel,  of  Uniontown,  Pa.,  for  an 
impromptu  remark  allegedly  made 
by  A1  Jolson  in  a  broadcast  from  Radio 
City  three  years  ago.  The  hotel  had 
asked  $100,000  damages,  claiming  that 
its  business  was  damaged  seriously  by 
the  remark. 

In  the  broadcast,  Jolson  was  inter¬ 
viewing  Sam  Parks,  1935  national 
open  golf  champion.  Parks,  in  telling 
his  life  story  in  answer  to  Jolson’s 
questions,  said  that  his  first  golf  pro¬ 
fessional  job  was  at  the  Hotel. 

“That’s  a  rotten  hotel,”  Jolson  is 
alleged  to  have  remarked. 

He  apologized  later  in  the  broad¬ 
cast,  claiming  that  he  was  only  joking, 
but  the  hotel  claimed  its  books  showed 
that  trade  dropped  off  for  several 
months  after  the  interview. 


Washington,  D.  C.,  Nov.  1 — The  Fed¬ 
eral  Trade  Commission  is  not  con¬ 
vinced  that  feature  writing  or  clipping 
and  selling  press  items  is  as  “easy  as 
A-B-C,”  and  has  directed  the  ‘Na¬ 
tional  Press  Service”  of  Los  Angeles. 
Calif.,  to  cease  that  representation. 

The  order  also  is  directed  against 
Tom  Bloom  of  3923  West  Sixth  Street 
Los  Angeles,  who  uses  the  press  ser¬ 
vice  business  name  and  deals  in  in¬ 
struction  courses  and  pamphlets  in 
press  clipping  work  and  newspaper 
writing. 

Press  Card  Ads  Hit 

The  trade  commission’s  announce¬ 
ment  states: 

“In  the  sale  of  his  courses  and  of 
his  booklet  entitled  ‘Press  Clipping 
and  Pictime  Manual’  and  other  printed 
matter,  the  respondent  is  directed  to 
cease  representing,  through  use  of  his 
trade  name,  ‘National  Press  Service,’ 
or  through  any  other  name  of  similar 
import  and  effect,  or  in  any  manner, 
that  his  business  is  a  service  conducted 
for  or  on  behalf  of  newspapers  or  the 
press,  or  is  anything  other  than  a  pri¬ 
vate  business  operated  for  profit. 

“Other  representations  to  be  discon¬ 
tinued,  under  the  order,  are  that  pur¬ 
chasers  of  the  clipping  and  picture 
manual  earn  $25  and  up  every  week 
and  can  turn  out  a  feature  article  or 
trade  journal  item  each  day  and  sell 
them  for  $10  each  or  for  any  stated 
amount;  that  feature  writing  or  clip¬ 
ping  and. selling  press  items  is  as  ‘easy 
as  A-B-C’  and  that  one  can  make  s 
success  of  either  vocation  without  spe¬ 
cial  ability,  training  or  experience. 

“The  respondent  also  is  directed  to 
cease  advertising  that  a  ‘press  card 
which  he  distributes  to  subscribers 
will  gain  attention,  consideration  and 
entree  for  the  holder,  and  is  the  ‘open 
sesame'  to  otherwise  barred  places’ 


Ne-w  U.P.  Wire  Serves 
Canadian  Stations 


The  attorney  for  the  plaintiff  ar¬ 
gued  that  the  NBC,  in  the  broadcast, 
was  acting  in  the  same  capacity  as  a 
newspaper,  that  it  sells  its  time  as  a 
newspaper  sells  its  space,  and  must 
accept  the  same  responsibility. 

It  is  certain  that  the  case  will  be 
appealed  to  the  state  Supreme  CouiT. 


Manager  William  B.  Dolph  of  Sta¬ 
tion  WOL  said  the  Anedrson  invitation 
was  issued  after  newspapers  carried 
the  story  of  President  Roosevelt’s  sug¬ 
gestion  that  the  reporter’s  version  be 
obtained. 

Congressman  Dies  has  threatened  to 
have  Dolph  subpenaed  by  the  com¬ 
mittee  to  disclose  what  he  claims  is 
White  House  sponsorship. 

Anderson  said  of  Dies’  assertions: 
“Perfectly  ridiculous!” 


The  British  United  Press,  working 
in  co-operation  with  United  Press, 
opened  a  new  leased  wire  circuit  in 
Canada  Nov.  1.  Offices  were  opened 
in  Winnipeg  to  handle  the  new  service, 
while  an  agreement  has  been  reached 
with  the  Provincial  Telephone  System 
of  the  Provinces  of  Manitoba.  Sas¬ 
katchewan  and  Alberta  to  provide 
teletype  service  of  news  to  radio  sta¬ 
tions  in  that  area.  Nine  stations  al¬ 
ready  have  been  signed. 

Eldward  E.  Dowell,  formerly  of  the 
Vancouver,  B.  C.,  bureau  and  lately 
specializing  on  the  radio  wire  in  the 
Pacific  Coast  Bureau  of  U.  P.,  will 
manage  the  new  Winnipeg  office.  In¬ 
auguration  of  the  new  service  will  be 
supervised  by  Robert  Keyserlingk, 
general  manager  of  the  British  United 
Press  in  Canada. 


I 


PWA  SCHOOL  GRANT 

Minneapolis,  Nov.  1 — A  new  $275,- 
000  journalism  building  at  the  Uni¬ 
versity  of  Minnesota,  a  project  actively 
supported  for  several  years  by  the 
Department  of  Journalism  committee 
of  the  Minnesota  Editorial  Association 
and  by  other  Northwest  publishers, 
was  assured  with  announcement  in 
Washington,  Oct.  29,  of  PWA  approval 
of  an  allotment  covering  45'/(  of  the 
cost.  The  new  building  is  to  be  ready 
for  occupancy  before  the  opening  of 
the  school  year  next  fall.  The  PWA 
will  contribute  $123,750  and  $151,250 
will  come  from  interest  accumulations 
on  the  bequest  of  the  late  W.  J.  Mur¬ 
phy  of  the  Minneapolis  Tribune,  and 
from  the  reserve  fund  of  student  pub¬ 
lications. 


FCC  Seeks  Yardstick 
For  Improper  Programs 

Washington,  D.  C.,  Nov.  1— The 
Federal  Communications  Commission 
has  directed  its  legal  division  to  un¬ 
dertake  a  study  to  determine  a  “yard¬ 
stick”  for  action  against  broadcast 
stations  transmitting  lottery,  obscene, 
indecent,  profane,  or  other  programs 
which  may  violate  the  penal  provi 
sions  of  the  Communications  Act 

The  study  will  be  imdertaken 
jointly  by  the  FCC  and  the  Depart 
ment  of  Justice  with  a  view  to  de-  ! 
termining  the  extent  of  the  authority 
and  jurisdiction  of  the  commission, 
and  the  appropriate  procedure  to  be 
used  in  cases  of  alleged  violations.  , 

The  proximity  of  “regulation”  to  1 
“censorship”  has  been  a  troublesome 
element  in  administration  of  the 
Federal  Communications  Act,  mem-  . 
bers  of  the  commission  admit.  The  j 
new  program  will  be  developed  by  [ 
General  Counsel  William  J.  Dempsey 
and  his  assistant,  George  B.  Porter, 
with  extreme  care  in  avoiding  the 
criticism  of  “censorship.” 


FILM  ON  PULITZER 

The  life  of  Joseph  Pulitzer,  founder 
of  New  York  World,  will  be  filmed  by 
Warner  Bros,  studios,  they  announced 
last  week.  Paul  Muni  will  play  the 
title  role.  The  entire  history  of  Mr 
Pulitzer’s  newspaper  activities  will  bei 
recorded  by  Louis  Weitzenkorn,  for¬ 
merly  Sunday  editor  of  the  World. 
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Radio  Users  Come  and  Go, 
10 -Year  Survey  Reveals 
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Four  Out  of  Five  Advertisers  Left  Networks  in 
That  Time  .  .  .  Monopoly  of  Best  Hours 
Reduces  Possibilities  for  Others 
By  ROBERT  U.  BROWN 


ONLY  ONE  IN  FIVE  national  adver¬ 
tisers  who  have  tried  network  radio 
.  the  last  10  years  remained  on  the 
three  major  networks  as  of  Aug.  31, 
1938. 

Of  the  218  advertisers  on  networks 
in  1929,  only  49  were  on  the  air  at 
some  time  during  1937,  and  41  con¬ 
tinued  into  1938. 

Including  1929,  there  have  been  826 
advertisers  on  the  networks  in  10 
years  with  only  167  remaining  during 
the  first  eight  months  of  this  year. 

The  number  of  new  advertisers  to 
tty  radio  during  these  years  has  de¬ 
creased  every  year.  In  1930  there 
were  136;  1935  there  were  53;  and  for 
the  first  eight  months  of  ’38  there  were 
11. 

Monopoly  by  Advertisers 

This  record  of  the  lack  of  success  of 
four  out  of  five  advertisers  who  have 
tried  radio  may  be  largely  attributed 
to  a  “monopoly  of  the  air”  revealed 
by  the  continuity  of  a  few  large  adver¬ 
tisers  who  “own”  most  of  the  desirable 
radio  hours. 

This  information  was  compiled  for 
Editor  &  Publisher  this  week  by  Media 
Records,  Inc. 

Of  136  new  advertisers  in  1930  only 
17  remained  this  year.  Of  135  others 
who  were  induced  to  try  radio  during 
the  next  year,  the  freshman  class  of 
1931,  only  30  remained.  By  1932  the 
number  of  new  advertisers  persuaded 
to  try  radio  dropped  to  73,  of  which 
only  11  remain.  In  1934,  there  were 
53  new  advertisers  of  which  only  5 
now  remain,  and  in  1935  there  were  35 
of  which  there  are  now  six  remaining. 

In  these  figures  and  in  the  chart 
which  follows  on  the  record  of  con¬ 
tinuity  of  radio  advertisers  on  major 
networks  it  should  be  noted  that  in 
October,  1934,  the  Mutual  Broadcast¬ 
ing  System  began  operation,  raising 
the  number  of  networks  from  two  to 
three. 


reason  for  the  retirement  of  so  many 
radio  accounts  after  one  or  two  years 
on  the  air. 

In  a  recent  survey  by  the  Federal 
Communications  Commission  of  the 
proportion  of  advertising  programs  to 
total  time  on  the  air,  633  stations  re¬ 
ported  that  34.5%  of  the  programs 
during  the  sample  week  were  com¬ 
mercial.  Of  network  station  programs 
the  proportion  was  38%. 

In  a  painstakingly  accurate  research 
study  of  consumer  buying  habits,  con¬ 
ducted  in  more  than  53,000  homes  by 
women’s  clubs  in  16  cities  and  spon¬ 
sored  by  Scripps-Howard  Newspapers, 
an  analysis  was  made  of  the  listening 
habits  of  48,534  radio-owning  families. 
Of  these  16%  say  that  they  “usually 
listen  to  a  favorite  station”  and  84% 
“usually  tune  for  special  programs.” 

The  great  popularity  of  a  few  star 
programs  upsets  and  renders  worth¬ 
less  the  claims  of  any  station  or  net¬ 
work  based  upon  a  purported  listener 
audience  throughout  the  day,  or  even 
for  any  given  hour  throughout  the 
week.  Monopoly  of  the  star  programs 
by  a  handful  of  large  advertisers  fore¬ 
dooms  most  other  advertisers  to  fail¬ 
ure,  as  the  record  of  continuity  shows. 

Survey  of  Listeners 

The  16-city  research  disclored  these 
further  facts  about  the  value  of  listener 
audiences,  and  the  utter  lack  of  any 
basis  for  current  claims  of  “cost  per 
1,000  listeners”: 

1.  That  64%  of  the  48,534  radio  sets 
are  not  turned  on  before  noon — and 
that  of  the  20,973  persons  reported  as 
listening  to  17,374  sets  before  noon, 
65%  are  women,  14%  are  men  and 
21%  are  children,  most  of  them  under 
12  years  of  age. 

2.  That  from  noon  to  6  p.m.  the 
percentage  of  sets  turned  on  is  just 
under  37%  making  the  daylight  aver¬ 
age  36.2%.  The  audience  increases 
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The  best  crop  of  new  advertisers  was 
|fie  1933  crop,  of  which  radio  has  held 
^%.  The  most  expensive  crop,  for 
file  advertisers,  was  that  of  19M  of 
wmch  more  than  90%  have  cancelled; 
followed  closely  by  the  136  new  ad¬ 
vertisers  obtained  in  1930  of  which 
“  ^3ve  cancelled  and  the  1932  crop 
of  which  85%  are  no  longer  on  the  air. 

One  of  the  serious  limitations  of 
radio  advertising  is  the  virtual  monop¬ 
oly  by  a  few  advertisers  of  the  few 
ours  of  the  day  which  command  a 
^tening  audience  of  consequence, 
his  logically  may  be  explained  as  the 


slightly  to  23,239  persons  (1.3  listeners 
per  set  in  use)  and  is  made  up  of  45% 
women,  17%  men  and  38%  children. 

3.  That  the  period  from  6  p.m.  to 
8  p.m.  sees  29,635  or  61%  of  the  sets 
turned  on,  with  a  listener  audience  of 
55,276  (1.9  per  set).  It  is  composed  of 
34%  women,  30%  men  and  36%  chil¬ 
dren. 

4.  That  the  stellar  period  from  8  to 
10  p.m.  sees  32,578  or  67%  of  the  sets 
in  use,  with  an  audience  of  60,152 
(1.9  per  set).  It  is  composed  of  43% 
women,  37%%  men  and  191/2%;  chil¬ 
dren,  of  which  one-third  are  under  12 
years  of  age. 


5.  That  the  late  evening  periods  af¬ 
ter  10  p.m.  finds  2  out  of  3  earlier 
listeners  asleep  with  13,132  or  27%  of 
the  sets  turned  on  and  a  listener  audi¬ 
ence  of  19.331  (1.5  per  set).  It  is 
composed  of  46%  women,  44%  men 
and  10%  children. 

84%  Seek  Star  Programs 
The  proportion  of  those  who  listen 
to  the  star  program,  dialing  whatever 
network  station  carries  it  at  the  mo¬ 
ment,  is  so  great  that  only  16%  of  the 
audience  is  left  to  divide  among  all 
other  advertisers  on  the  air  at  that 
hour. 

The  few  best  periods  are  monop¬ 
olized  by  a  few  large  advertisers, 
with  so-called  star  programs,  so 
that  no  matter  what  station  an¬ 
other  advertiser  uses  he  can  count  his 
audience  in  fractions  of  16%,  against 
the  drawing  power  of  a  popular  pro¬ 
gram  on  any  other  network  at  the 
same  hour. 

Among  large  advertisers  who  have 
almost  a  monopoly  of  the  desirable 
radio  hours  are  the  following  42  and 
some  of  their  products: 

American  Home  Products  Co.  (Ana- 
cin,  Bisodol,  Kolynos,  etc.) ;  American 
Tobacco  Co.  (Lucky  Strikes,  Roi  Tan 
cigars);  Bristol-Myers  Co.  (Ipana,  Sal 
Hepatica,  Vitalis);  C/impana  Corp. 
(Italian  Balm,  etc.);  Campbell  Soup 
Co.;  Chrysler  (Torp.  (Plymouth,  Dodge, 
Chrysler) ;  Coca-Cola  Co. 

Colgate-Palmolive-Peet  Co.  (Soap, 
dental  and  shave  cream.  Super-Suds) ; 
Ford  Motor  Co.;  General  Foods  Co. 
(Calumet,  Swansdown,  Grape  Nuts, 
Toasties,  Maxwell  House,  Postum, 
Sanka  Coffee);  General  Mills,  Inc. 
(Bisquick,  'Wheaties,  etc.);  General 
Motors  Corp.  (Buick,  Cadillac,  Chev¬ 
rolet.  Pontiac);  Gulf  Refining  Co.; 
Household  Finance  Corp. 

Autos,  Cigarettes,  etc. 

Hudson  Motor  Car  Co.  (Hudson- 
Essex,  Terraplane);  S.  C.  Johnson  & 
Sons  (Johnson's  Wax);  Kellogg  Co. 
(Rice  Krispies);  Lady  Esther  Co.; 
Lehn  &  Fink,  Inc.  (Dorothy  Gray, 
Hind’s,  Lysol,  Pebeco);  Lever  Bros. 
Co.  (Lifebuoy,  Lux.  Rinso,  Spry) ;  Lig¬ 
gett  &  Myers  (Chesterfield,  Granger 
tobacco) ;  P.  Lorillard  &  Co.  (Old 
Golds) . 

Phillip  Morris  &  Co.;  Nash  Kelvina- 
tor  Co.  (Kelvinator,  Nash) ;  National 
Daily  Products  Corp.  (Kraft-Phoenix, 
Sealtest) ;  Packard  Motor  Car  Co.; 
Pepsodent  Co.;  Pet  Milk  Sales 
Corp. 

Philco  Radio  &  Television  Corp.; 
Procter  &  Gamble  (Camay,  Ivory, 
Chipso.  Crisco,  Drene,  Oxydol,  etc.); 
Quaker  Oats  Co.  (Aunt  Jemima  Pan¬ 
cake  Flour,  Quaker  Oats) ;  Ralston 
Purina  Co.;  R.  J.  Reynolds  Tobacco 
Co.  (Camels);  Standard  Brands,  Inc. 
(Chase  &  Sanborn,  Fleischmann’s 
Yeast.  Royal  Desserts,  Tenderleaf  Tea, 
etc.). 

Sterling  Products  Inc.  (Bayer’s  As¬ 
pirin,  Dr.  Lyon’s,  Philips’  Milk  of  Mag¬ 
nesia,  Watkins  Products);  Texas  Co. 
(Texaco);  U.  S.  Tobacco  Co.  (Model, 
etc);  'Vick  Chemical  Co.;  Wander  Co. 
(Ovaltine);  Wm.  R.  Warner  Co. 
(Sloan's  Liniment);  John  H.  Wood¬ 
bury.  Inc.  (Jergens  Lotion);  Wm. 
Wrigley  Jr.  Co. 


As  previously  noted,  many  large  ad¬ 
vertisers  promote  more  than  one  prod¬ 
uct,  some  commanding  as  many  as  10 
or  more  different  broadcast  periods 
for  their  various  programs.  Follow¬ 
ing  is  a  list  of  28  multiple-product 
advertisers  in  1937  and  1938: 


So.  of  Products 
on  the  Air 

8  Mos. 
1937  1938 

1.  — .\miiican  Home  Products  Co.  10  8 

2.  — .\iiicrican  Tobacco  Co .  2  2 

3.  — Bristol-Myers  .  1  2 

4.  — Canipana  Corp .  3  1 

.3. — Colgate-Palmolive-Peet  Co...  5  4 

().-  Corn  Products  Kefining  Co..  2 

7. -  -Cummer  Products  Co .  2  2 

8.  — duPont  de  Nemours,  Inc.,  K.  I.  2  1 

9.  — General  Foods  Corp .  9  12 

10.  — General  Mills,  Inc .  5  3 

11.  — lleneral  Motors  Corp .  7  2 

12.  — Ilecker  Products  Corp .  2  2 

13.  — Kellogg  Co .  1  2 

14.  — l.amont,  Corliss  Co .  3  2 

15.  —  I.ehn  &  Fink.  Inc .  4  4 

10.— I.ever  Bros.  Co .  4  4 

1 7.  — I.iggett  &  Myers  .  3  1 

18.  — MacKadden  Publications,  Inc.  3  2 

19.  — Nash-Kelvinator  Corp .  2  1 

20.  National  Dairy  Prods.  Corp. .  2  2 

21. —  Procter  &  Gamble .  11  10 

22.  -Quaker  Oats  Co .  1  3 

23. - -Ralston  Purina  Co .  2  2 

24.  — Standard  Brands,  Inc .  4  4 

25.  — Sterling  Products,  Inc .  6  5 

26.  — .Swift  Co .  2  1 

27.  — W'asey  Products  Co .  5  2 

28.  Woodbury,  Inc.,  John  11 .  2  2 


Total  Number  of  Products.  ..  105  86 

Total  Number  of  Advertisers  28  27 

The  trend  toward  monopoly  of  the 
air  by  a  few  multiple -program  adver¬ 
tisers  is  increasing,  as  is  the  practice 
of  tying  programs  together  by  lauda¬ 
tory  reference  to  one  in  the  script  of 
another,  in  the  attempt  to  prevent  a 
listening  audience  from  switching  to 
another  station  at  the  conclusion  of  a 
star  program. 

On  page  34  is  an  analysis  of  the  prod¬ 
uct  advertising  of  seven  such  groups 
with  65  products,  each  with  a  separate 
program  at  one  time  or  another,  which 
used  46  of  the  desirable  broadcast 
"hours”  during  1937;  the  analysis 
shows  (x)  what  years  each  product 
was  on  the  air,  from  1929  to  the  end 
of  August,  1938. 

Radio's  Demand  Is  Potential 

Many  successful  advertisers  who  use 
radio  carry  Ccimpaigns  simultaneously 
in  newspapers,  in  order  to  visualize  in 
illustrations  and  type  the  word  pic¬ 
tures  heard  on  the  air.  They  feel 
that  radio  advertising  and  the  goodwill 
of  a  star  program  create  a  blanket  of 
potential  demand  for  their  products, 
and  they  use  newspaper  advertising 
to  direct  it  to  local  retailers  where  the 
products  may  be  had.  Each  supple¬ 
ments  the  other. 

It  is  held  that  radio  advertising, 
like  any  advertising  creates  interest 
and  demand  for  the  product  as  well 
as  for  the  brand.  It  is  pointed 
out  that  intensive  advertising  of 
cigarettes  in  newspapers,  magazines 
and  radio  has  greatly  increased 
the  demand  for  all  cigarettes.  Motor 
car  manufacturers  are  reminded 
that  they  sold  4  to  5  million  cars  per 
year  when  all  makes  were  actively  ad¬ 
vertised,  but  dropped  to  one-third  that 
amount  when  advertising  was  cut  in 
half.  Fashion  is  said  to  be  popular 
with  women  because  fashion  mer¬ 
chandise  is  heavily  advertised.  Brand 
advertising  plays  little  part  in  it,  for 
store  advertising  provides  the  fimction 
of  brand  advertising  in  localizing  the 
demand. 

Creates  Product  Demand 

Brand  advertising  is  held  to  create 
product  demand  with  brand  prefer¬ 
ence.  The  demand  .sells  the  brand 
when  the  brand  is  made  conveniently 
available  to  the  consumer  in  compari¬ 
son  with  other  brands  of  the  product, 
and  when  would-be  consumers  are 
directed  to  retailers  where  the  still- 
(Continued  on  page  34) 
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P  U  B  L  I  S  H  r.  I, 


a'ld  Akron  Times-Press.  Henry  mums  for  reporters  of  $30  a  week  A.clv0rtiser  BoVCOtt 
1  WO  lM©W^  OUnQQy  Mayer,  Scripps  -  Howard  Columbus  for  the  first  year,  $40  for  the  second,  |  ».  .  j 

_  ,  bureau  photographer,  and  George  $45  the  third,  and  $50  the  fourth.  i5CICluirGS  111  JM> 

Papers  in  Ammer,  Circleville  correspondent  for  Other  provisions  include  time  and  a  When  merchants  in  Summit,  N.  J 

^  the  Citizen,  have  taken  places  on  the  half  for  overtime,  severance  p>ay,  and  withdrew  advertising  last  week  fiorr, 

editorial  staff  of  the  Citizen.  H.  E.  a  security  clause.  Reference  room,  the  neighboring  Chatham  Pr, 

Ramsey,  formerly  with  the  Daily  clerical  workers,  and  copy  boys  also  weekly,  as  a  punitive  measure 

^  P  Oh’o  Oklahoman,  Oklahoma  City,  has  been  are  included.  warning  motorists  to  “keep  out  ol 

total  JNOW  rour  as  uni  named  advertising  promotion  man-  Summit  as  much  as  possible’’  becai.- 

State  Journal  Follows  ager  of  the  Citizen.  Robert  S.  Brown  Camden  Contract  Approved  of  a  periodic  fine  collecting  campaip 

Action  ol  The  Citizen  Citizen,  which  has  gy  A  VOTE  of  35  to  3,  the  Camden  they  found  they  were  only  punishu  ^ 

been  a  sbc-day  newspaper  for  39  years.  (jj  j  j  Courier-Post  editorial  staff  themselves. 

Columbus,  O.,  Nov.  2  —  Two  new  The  Dispatch  has  had  the  Sunday  approved  a  guild  contract  with  Emery  Shipler,  editor  . 

Sunday  newspapers  will  make  their  field  alone  since  May,  1932,  when  the  j  Dayy  stern,  publisher,  providing  the  Churchman,  in  a  statement  froi 

initial  appearance  Nov.  6  in  Colum-  Sunday  Star  was  started  as  a  week-  a  closed  guild  shop  and’ increasing  the  pulpit  to  his  parishioners  i 

bus,  where  the  Dispatch  has  had  the  end  tabloid.  It  is  now  published  and  minimum  salaries  for  reporters,  re-  Chatham,  opposed  the  boycott  afte 


warning  motorists  to  “keep  out  ol 
Summit  as  much  as  possible’’  becai.- 
of  a  p)eriodic  fine  collecting  campaip 


Sunday  field  alone  since  May.  1932.  released  on  Thursday  and  Friday.  It  copydesk  workers’.  ’The  Pointing  out  that  such  an  action  oi 

Announcement  of  a  forthcoming  is  a  52-page  tabloid-size  picture  and  agreement  already  has  been  signed  by  advertisers  is  an  old  trkl 

Sunday  edition  of  the  Columbus  Citi-  magazine  type  publication,  selling  for  representatives  of  the  guild  and  the  attack  upon  democracy.  Dt 


;en,  evening,  in  the  Scripps-Howard  5  cents, 
paper’s  home  edition  today  was  fol-  For  many  years  the  price  of  daily  i  r  j  i  •  brazen  type  of  control  has  been  g; 

lowed  several  hours  later  by  an  an-  papers  in  Columbus  was  2  cents  for  Minimum  salary  for  desk  men  is  gy  intelligent  merchants.  1 
nouncement  in  the  “Night  Green’’  edi-  evening  and  3  cents  for  morning.  ®  weeK,  ana  igamed  that,  in  the  long  run,  the 

lion  of  the  morning  Ohio  State  Jow  ran  I  Several  years  ago  the  Dispatch  re-  from  $35  for  rewrite  men  and  report-  was  too  high.  An  advertiser  whei 
that  beginning  Nov.  6,  its  Sunday  edi-  duced  the  price  of  its  daily  paper  in  ^  ^  ranges  up  jj^yg  gpace  in  a  newspaper,  does 


publisher  Shipler  said  “that  particular  anc 

^  ,  ,  ,  .  brazen  type  of  control  has  been  given 

Minimum  salary  for  desk  men  is  all  intelligent  merchants.  They 

®  learned  that,  in  the  long  run,  the  cost 

from  $35  for  rewrite  men  and  report-  ^^^g  high.  An  advertiser  when  he 


tion,  abandoned  five  years  ago,  will  be  greater  Columbus  from  2  cents  to 
re-established.  The  Wolfe  interests  1  cent. 

publish  the  Ohio  State  Journal,  the  Some  time  ago  the  Citizen  allowed 


eater  Columbus  from  2  cents  to  ^  weeks  for  10  h.  years  service.  jj^y  editorial  policy  of  that  paper, 
cent.  Meanwhile,  seven  members  of  the  though  the  Summit  merchants  do  not 

Some  time  ago  the  Citizen  allowed  Courier-Post  staff,  charged  with  “dual  seem  to  be  aware  of  that  safeguarding 


Dispatch,  evening,  which  has  a  Sun-  it  to  become  known  that  it  soon  in-  unionism,”  go  on  trial  before  a  guild  fact.  In  the  face  of  the  record,  I  urge 


day  edition,  and  the  Sunday  Star. 

Four  Sunday  Papurs 

The  two  new  editions  will  give  Co 


tended  to  publish  a  Sunday  newspa-  special  trial  board  Nov.  6.  Those  “in-  upon  the  members  of  this  parish  and 
per.  Since  the  Ohio  State  Journal  dieted.”  Walter  Baetzel,  Stephen  this  community  a  boycott  of  those 
had  withdrawn  from  the  Sunday  field  O’Keefe,  A.  C.  Carotis,  Charles  Summit  merchants  who  have  at- 


inc  two  new  eaiiions  win  give  i-o-  “““  vv.  •  ai  tit  *  ^  ^  j  ^  ^  i  j  .  1 

lumbus,  a  city  of  approximately  300,-  five  years  ago,  its  publishers  felt  that  Humes.  George  Nolan,  Alex  Watson,  tempt^  to  curtail  and  control  the 
non  nonnlstinn  fonr  Snndav  new^-  it  there  Were  a  place  in  Columbus  Pfifiip  Buxton,  were  accused  of  at-  free  editorial  opinion  of  the  Chatham 


000  population,  four  Sunday  news-  it  there  were  a  place  in  Columbus  ^  ^  , 

papers.  hiore  than  one  Sunday  newspaper,  tempting  to  form  a  company  union. 

An  interesting  phase  of  the  situation  the  Journal  would  re-enter  the  field, 
was  that  for  weeks  knowledge  of  the  , 


two  new  Sunday  papers  was  available  v^OIltiraCt  unClS  GUNNAR  MICKELSEN’S  appeal 

to  printers,  carrier  boys,  advertisers  the  Wisconsin  State  Supreme  Coiui  «.  Ai>v».>cio 

and  subscribers  but  neither  paper  ITl  for  a  reversal  of  Circuit  Judge  John  published  Dr.  Shipler’s  statement. 

announced  its  plans  until  this  week.  Hi  j  Gregory’s  decision  denying  Ameri-  then  sent  a  copy  to  Fred  W.  Clift,  ed 

Syndicate  salesmen  have  had  a  field  CJ  V-  A  J  citizenship  to  Mickelsen,  former  tor  of  the  Summit  Herald.  A  membe; 

day  in  Columbus,  as  the  Citizen  and  OCiieneCtaaV  ANG  vice-president,  is  being  with-  of  the  Herald  staff  went  out  to  the 

Journal  have  been  in  the  market  for  drawn,  Carl  R.  Becker,  Assistant  U.  S.  merchants  and  told  them  that  Ih'. 

new  features.  Agreements  Also  Signed  Attorney,  announced  last  week.  A  statement  would  be  reprinted  in  his 

The  Citizen  announcement  read;  gj  Louis  Lvnn,  Mass  ,  stipulation  entered  into  by  Becker  paper.  However,  the  Herald  did  i»’. 

“The  Columbii.s  Citizen  takes  j.le.isnre  in  '  ,  *  „  B>chter,  counsel  for  Mick-  have  to  carry  the  remarks  of  Dr 

r.niiouncing  to  its  reaHers  the  publication  of  a  and  Camden,  N.  J.  elsen,  agreeing  to  dismissal  of  the  plea  Shipler  because  the  merchants  or- 

XosTe.  ThuTeu  A  strike  called  against  the  Schenec-  being  transmitted  to  the  state  su-  dered  their  advertising  back  in  tht 

Complete  Sunday  newspaper.  Fahricatetl  t  j  lady  (N.  Y.)  Gazette  by  tbe  Tri-City  proiTie  court.  Such  a  stipulation  gen-  Press.  When  they  asked  for  spact 

meet  the  neetls  and  desires  of  Culumhus  and  Npwsnaner  niitld  Ort  24  wa<;  settled  orally  is  regarded  as  tantamount  to  they  were  told  that  the  rate  had  bec’ 

ni!-  ?  ■’  T  1  2^^  by  signing  of  a  guild  contract  dismissal.  doubled.  They  did  not  wince  and  ar 

The  Ohio  State  Journal  announce-  Gazette  management  and  the  now  paying  twice  the  former  rate, 

ment  said  in  part:  strikers  returned  to  work  NLRB  Certifies  Guild  The  advertising  involved  amountil 

which  has  no  provi-  T  Mr.T' 

sion  for  a  guild  shop,  provides  a  $42  exclLiv^bargainin^a^e^cy  for  edU  refuse  to  haw  our  editorial  cci 

bus  was  the  Ohio  State  Journal.  This  was  iu  weekly  wage  after  three  years  of  ser-  toi  ial  employes  of  the  Indianapolis  n  V 

1R27,  16  years  after  the  establishment  of  the  vic0  for  full  time  rCDOrters,  photog-  T'iiHCS  sdvertisers,  he  ddded.  We  will  COT* 

paper  in  1811.  The  Ohio  State  Journal  pub-  raphers  artists  Society  editor  re-  a  tinue  to  apply  a  double  rate  for  th(» 

lished  a  Sunday  edition  continuously  front  ..  ’  ’  j  j  ’  advertisers  for  some  time.” 

1890  to  1932,  when  it  was  abandoneil  in  keep-  wiue  men,  copy  reauers  ana  news  _  ^  ..fa  l  !• 

ing  with  the  nation-wide  trend  to  fewer  Sin>  make-up  men;  $27  after  the  third  XjG^/UCTiTG  i^CiyS  A  UbllC 
day  newspapers.  year  for  librarians  and  office  clerks;  ^  _a_  JJ  J  •  J  j 

"Ra-cntry  in  Field  Justified''  after  one  year’s  experience  for  >J©tS  r\.Cl  I^IVIQGIICIS 

“A  situation  has  now  arisen  which,  in  the  copy  boys.  A  five-day  40-hour  Week  Answeritig  his  own  Question 


Press.”  He  then  named  the  ntovk 
theater  of  Summit  as  one  to  be  par- 
Mickelsen  Drops  Appeal  ticularly  avoided.  j 

GUNNAR  MICKELSEN’S  appeal  to  Statement  Published 

the  Wisconsin  State  Supreme  Court  J.  Thomas  Scott,  editor  of  the  Prei 
for  a  reversal  of  Circuit  Judge  John  published  Dr.  Shipler’s  statement.  Fd 
J.  Gregory’s  decision  denying  Ameri-  then  sent  a  copy  to  Fred  W.  Clift,  ed 
can  citizensFiip  to  Mickelsen,  former  tor  of  the  Summit  Herald.  A  membe; 
ANG  vice-president,  is  being  with-  of  the  Herald  staff  went  out  to  the 
drawn,  Carl  R.  Becker,  Assistant  U.  S.  merchants  and  told  them  that  the 


Attorney,  announced  last  week.  A  statement  would  be  reprinted  in  his 
stipulation  entered  into  by  Becker  paper.  However,  the  Herald  did  i»: 
and  A.  R.  Richter,  counsel  for  Mick-  have  to  carry  the  remarks  of  Dr 
elsen,  agreeing  to  dismissal  of  the  plea  Shipler  because  the  merchants  or¬ 
is  being  transmitted  to  the  state  su-  dered  their  advertising  back  in  tht 
preme  court.  Such  a  stipulation  gen-  Press.  When  they  asked  for  spaci 


Sion  for  a  guild  shop,  provides  a  $42  exclusive  bargaining  agency  for  edi- 
weekly  wage  after  three  years  of  ser-  torial  employes  of  the  Indianapolis 


lay  newspapers.  year  for  librarians  and  office  clerks;  ji  i  tn"  •  i  i 

"R«.CRtry  in  Field  Justified  *  $16  after  one  year’s  experience  for  GetS  Ad  DlVldendS  UnG-OhOt^  AdS  DTing 

“A  situation  has  now  arisen  which,  in  the  copy  boys.  A  five-day  40-hour  Week  Answering  his  own  question  of  ReCOld  Victiola  ScleS 
opinion  of  the  State  Journal,  justifies  re-entry  and  severance  pay  up  to  15  Weeks’  whether  advertising  is  economically  e  n  j 

iu  the  Sunday  newspaper  field.  If  there  is  .a  pay  also  Were  included.  justified,  H.  B.  LcQuatte,  president  of  prf?!  f 

need  and  demand  for  more  than  one  newspaper  i-.,,  .  _  .  .u  /-■  u:,.  j  _  c  e  ii.  .  teaturing  the  KCA-Victors  4fltn  AT 

published  and  distributed  on  Sunday,\he  advertising  firm  of  that  name  niversaij  Model  Victrola  at  $175  hat: 

Journal  believes  that  it  is  in  the  best  posi-  a  morning  paper,  published  regularly,  m  New  York,  told  the  Association  of  brought  astounding  sales  r^ently  'i 
tion,  by  reason  of  its  tradition,  its  standing  Manufacturers  Representatives  at  a  °  “ 

and  its  unexcelled  facilities,  to  meet  this  need  New  Lyxm  Contract  dinner  meeting  Wednesday  night  at 


tion,  by  reason  of  its  tradition,  its  standing 

••V™  ContlfC*  "'S^rreerd  come,  from  Wilmt.l 

“The  daily  Ohio  State  Journal  has  been  PUBLISHER  FREDERICK  W.  EN-  9  ®  ® ®  ”  ton,  Del.,  where  six  dealers  joint 

-iich  an  outsunding  success  as  a  newspaper,  RIGHT,  of  the  Lynn  (Mass.)  Tele-  IS  an  involuntary  public  m-  announced  the  new  model  and  Ac  $ 

popular  with  rea^rs  and  advertisers  alike,  gram-News,  Oct.  29  renewed  a  one-  '  co-operative  in  effect,  which  trade-in  allowance  in  a  full  page 

inat  It  feels  impelled  now  to  oner  its  service  to  .  i.  xx.  -kt  pavs  a  direct  cash  return  far  bevond  i-\  A  ’trk  •  ..1  .  T 

ihe  public  seven  days  a  week.  The  Sunday  year  Contract  With  the  Newspaper  Oct.  12  m  the  Wilmxyton  Jourru 

edition  will  be  produced  by  the  Journal  staff.’*  Guild  o£  Lynn.  Editorial  Workers  ^  ^  _  Evevy  Evcilingt  One  dealer,  Louis 

The  Journal  announcement  added  realized  an  average  weekly  pay  in-  Dougherty  Co.,  reported  itself  cot 

that  its  suonlptnpnfs  will  inoliidp  an  crease  of  $2.  The  work  week  has  been  rising  costs  affect  the  retail  price  of  pletely  out  of  stock  five  days  after  n 

illustrated  16-page  magazine  section  reduced  from hours  to  a  5-day  40-  ^  appeared.  The  Wilmington  E!; 

in  four  colors  and  a  standard  size  fiour  week  with  time  off  for  overtime,  is,  and  u  should  be  an  obvious  truth,  trical  Specialty  Company  said,  * 

comic  section  containing  “more  than  Other  new  features  include  prefer-  product  is  a  qual-  did  more  business  in  our  radio  depar. 

a  score”  of  comics.  ential  hiring  of  guild  members  and  ‘ty  m  spite  of  advertising  ment  the  day  following  the  announc- 

Neither  oaoer  has  announced  sub  severance  pay  up  to  15  weeks.  because  of  it.  And  as  the  adver-  ment  than  we  have  done  in  any  os' 

weitner  paper  has  announced  sub-  ,  „  ,  tising  mcreases  and  more  people  buy  day  for  the  oast  vear”  Similar  p 

scnption  rates  for  the  new  Sunday  The  new  wage  scale:  Reporters  and  the  product,  it  is  possible  to  increase  norts  were  made  bv’  the  Robek 

papers.  Ralph  D.  Henderson,  business  rewrite  men,  not  less  than  $20  week-  the  quality  until  you  are  buying  a  Piano  Co  Hurlev-Powel  Co  Gewe‘ 

manager  of  the  Citizen,  said  that  the  ly  for  beginners,  graduating  to  $43  better  product  today  for  less  money  Piano  Co  and  the  Rebur’n  Rac 

price  had  not  been  determined  but  after  five  years;  district  men,  from  $20  than  that  same  product  of  a  few  Stores 

would  be  announced  in  the  first  for  beginners  to  $30  after  two  years;  vear®  ago  ”  Tn,!,.*,,  r-;*.,  ctnrps 

xxiHion.  xp.d,l  departmental  workers,  $18  to  . . a 


in  four  colors  and  a  standard  size  “om‘  weeK  with  time  on  tor  ov 
comic  section  containing  “more  than  Other  new  features  include  ] 
a  score”  of  comics.  ential  hiring  of  guild  membe 

Neither  paper  has  announced  sub-  severance  pay  up  to  15  weeks, 
scription  rates  for  the  new  Sunday  The  new  wage  scale:  Reporti 


wuuiu  oe  aauuuncca  in  me  nrsi  m  aiier  iwo  years  vear«  ago  Tnaiw*,,  Ctrtrpc 

edition.  special  departmental  workers.  $18  to  ^  r  1  .  .t-  m  ^  u  i 

.  a  J  r.  ^  He  concluded:  What  we  need  is  New  York  set  a  five-year  holiday  re 

Expansion  of  the  Citizen  s  publica-  ^  y  •  more  advertising.  Not  less  advertising  ord  for  business  following  appearan 

tion  schedule  brought  several  addi-  .  •  r*  ♦  «  more  good  advertising  and  less  of  a  full-page  announcement  in  b 

tions  to  the  editorial  and  business  ^Uis  contract  poor  advertising.  And  when  sales  are  New  York  Post,  Oct.  11. 

staffs.  Joining  the  Citizen  copy  desk  A  GUILD  CONTRACT  covering  edi-  slow  we  need  more  effort  then  than  N.  Snellenburg  &  Co.,  Philadel^ 
were  Sam  T^ackery,  recently  with  torial  and  news  room  employes  of  at  any  other  time — more  head  work,  reported  receiving  the  biggest  sint' 
the  Akron  Times-Press,  and  Charles  the  St.  Louis  Post  -  Dispatch  was  more  foot  work,  more  advertising  dol-  day’s  business  in  two  years  in  f- 
Watters,  former  Citizen  editorial  em-  signed  last  week.  The  18-month  con-  lars  invested  in  the  right  media,  in  radio  department  following  inserti* 
ploye.  Mark  Murphy,  Toledo  News-  tract,  effective  Oct.  28.  calls  for  mini-  the  right  market."  in  the  Oct.  2  Philadelphia  Inquirer. 
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Costs  Rise  on  Some  Small 
Dailies  Under  Wage  Act 

Inland  Hears  from  Publisher  Considering 
Change  to  Weekly  Field  .  .  .  1,500  Detroit 
Carriers  Under  14  Dismissed 


INSTANCES  of  increased  cost  of 
newspaper  operation  under  the 
Wage -Hour  Act  which  became  effec¬ 
tive  Oct.  24,  particularly  among  smaller 
dailies,  were  reported  to  Editor  & 
Publisher  this  week  in  a  survey  of  the 
large  and  small  dailies. 

One  major  change  of  operation 
brought  about  was  the  dismissal  of 
carriers  imder  14,  following  the 
ANPA’s  advice  to  employ  only  boys 
over  that  age.  In  the  case  of  weeklies 
and  semi- weeklies,  many  of  these  pub¬ 
lications  with  circulation  under  3,000 
were  eliminating  small  fractions  of 
out-of-state  circulation  in  order  that 
their  employes  could  be  exempted. 

N.  Y.  Keeps  Overtime  Schedule 
In  New  York  City,  daily  newspapers 
are  following  the  terms  of  the  Wage 
and  Hour  Act  to  the  letter.  However, 
in  the  case  of  overtime  as  it  affects  re¬ 
porters  on  out-of-town  assignments, 
all  extra  hours  are  being  recorded  so 
that  when  this  portion  ot  the  law  be¬ 
comes  clear,  the  papers  will  be  in  a 
position  to  meet  its  requirements. 
Many  of  the  papers  reported  that  em¬ 
ployes  have  been  assigned  so  they* 
will  not  woik  more  than  44  hours  a 
week. 

Among  reports  from  sectional  news¬ 
paper  association  managers  and  El&P 
correspondents  received  were  the  fol¬ 
lowing; 

Cranston  Williams,  secretary-man¬ 
ager,  Southern  Newspaper  Publishers 
Association:  “Reports  reaching  me 

indicate  that  a  great  majority  of  daily 
newspapers  of  all  sizes  in  the  south  are 
carrying  out  provisions  of  wage-hour 
law  without  saying  at  this  time 
whether  or  not  they  are  engaged  in 
interstate  commerce  or  otherwise  come 
under  the  law.  They  are  hoping  for 
clarification  of  definitions  and  rulings 
which  are  not  clear  as  related  to  news¬ 
papers. 

“Hardships  will  not  show  up  imme¬ 
diately  but  over  a  period  of  time. 
The  hour  provision  is  the  main  con¬ 
cern.  It  is  clear  that  application  of 
law  as  it  is  being  interpreted  by  offi¬ 
cials  in  Washington  will  work  much 
greater  hardship  on  small  daily  news¬ 
papers  than  on  larger  newspapers. 

Not  Freed  from  Hardships 
“If  the  Congress  thought  it  was 
freeing  small  publishers  of  hardships 
of  the  law  by  exempting  weekly  and 
semi-weekly  newspapers  up  to  3,000 
circulation  it  missed  its  guess  com¬ 
pletely  because  no  consideration  was 
given  to  the  small  daily  newspaper 
^d  it  was  lumped  into  the  strait- 
jacket  with  all  daily  newspapers.  Most 
of  the  large  newspapers  have  never 
relaxed  from  code  requirements  which 
recognized  different  conditions  from 
small  newspapers.” 

John  L.  Meyer,  Inland  secretary- 
treasurer,  cited  a  letter  received  from 
pue  small  Inland  paper,  pointing  out 
It  may  be  obliged  to  change  from  daily 
to  Weekly  publication  because  of  in¬ 
creased  operating  costs.  This  letter 
states  in  part: 

I  received  your  special  pink  bulletin 
I  23,  .Sub-Committee’s  Opinion,  Wage  & 
our  .\ct)  I  had  decided  to  write  you,  enclos- 
■ug  check  for  dues  to  date,  and  to  state  that 
•s  newspaper  woidd  no  longer  be  a  member 
of  ^Inland. 

...“Tho  reason:  THIS  XEWSP.XPER 
I.OXOER  BE  .\  D.MLY 

•''K\\SP.\|-kK. 


“However,  the  Sub-Committee's  spcci.al  bul¬ 
letin  which  you  sent  out  for  them  to  Inlanders, 
gives  encouragement.  ...  So  we'll  stick  it  out 
and  tind  out. 

“This  newspaper  is  a  small  daily — very 
small.  It  has  about  .  .  .  subscribers.  The 
law  says  that  WEEKLIES  are  not  under  the 
Law,  unless  they  have  more  than  3,000  sub- 
scrilters. 

“We  have  already  been  greatly  handicapped 
in  giving  this  town  a  daily  newspaper  (which 
the  people  want)  instead  of  a  weekly,  because 
we  have  to  pay  the  unemployment  tax.  I 
have  on  my  desk  at  the  moment  a  check  made 

out  for  $ . .  a  payment  of  this  tax,  which 

we  would  not  have  to  pay  were  we  publishing 
a  weekly,  because  we  would  not  have  to  have 
the  number  of  employes  requiring  us  to  pay 
the  tax. 

“It  had  begun  to  look  as  though,  by  remain¬ 
ing  as  a  daily  newspaper,  we  were  jtist  setting 
ourselves  up  to  be  bumi)ed  off.  We  are,  per¬ 
haps.  not  nearly  so  big  a  business  as  some 
weekly  newspapers  of  3.1100  circulation.  .  .  . 

“The  net  effect  in  our  town  would  be  A 
EEW  MORE  PERSON'S  UNEMPLOYED. 
We  have  honestly  tried  to  go  along  with  every¬ 
thing  from  the  NK.\  on,  but  .  . 

Small  Papers'  Dilemma 

William  N.  Hardy,  secretary-trea¬ 
surer,  Pennsylvania  New.spaper  Pub¬ 
lishers  Assn.:  “Some  publishers  stated 
in  recent  meetings  that  if  lime  and  half 
must  be  paid  to  white  collar  workers 
on  the  basis  of  present  high  wages 
some  small  papers  would  be  driven  to 
the  wall.  Many  papers  believed  to  be 
living  up  to  terms  of  act  but  not  ad¬ 
mitting  they  come  under  it.  Some 
have  eliminated  a  small  fraction  of  out 
of  state  circulation.” 

The  Detroit  News  has  announced 
that  the  child  labor  provision  has 
made  it  necessary  to  remove  1.500 
boys  from  its  city  and  suburban  car¬ 
rier  service  who  are  12  and  13  years 
of  age. 

One  hundred  forty-one  carrier  boys 
who  distribute  the  Portland  (Me.) 
Evening  Express,  Press  Herald  and 
Sunday  Telegram  have  lost  their  jobs 
with  the  Gannett  Publishing  Co.  The 
carriers  affected  are  all  less  than  14, 
but  none  less  than  12. 

Thirty-five  Alameda  (Cal.)  Times- 
Star  carriers  have  been  dismissed  to 
meet  the  indicated  requirements  of 
the  wage-hour  law,  it  was  announced 
by  Thomas  H.  Neveau,  circulation 
manager. 

At  the  Illinois  State  Journal,  Spring- 
field,  which  has  been  operating  as  an 
all-day  newspaper  for  more  than  a 
year,  a  new  schedule  of  working  hours 
was  posted  for  editorial,  business 
office  and  circulation  employes.  In 
the  editorial  offices  one  new  man  was 
employed  to  balance  the  shifts.  The 
new  employe,  who  works  both  on  the 
copy  desk  and  as  a  substitute  police 
reporter,  works  from  noon  to  8  p.m. 
daily  and  from  2:30  to  6:30  p.m.  Sat¬ 
urday.  Lunch  periods  of  30  minutes 
are  allowed  all  reporters  and  desk 
men.  In  situations  where  the  court¬ 
house  or  statehouse  reporter  works 
more  than  the  scheduled  working 
hours  he  is  granted  equal  time  off  to 
comply  with  the  law.  Photographers 
have  worked  out  a  schedule  with  the 
Journal  and  the  Illinois  State  Register, 
also  at  Springfield,  whereby  they  are 
available  for  extra  duty  as  required 
with  additional  hours  off  in  the  event 
they  serve  over  their  schedule  of  time. 

Tim*  Slips  In  Porflond,  Ore. 

Portland,  Ore.,  city  editors  were 
careful  that  no  one  put  in  more  than 
44  hours.  Time  slips  made  their  ap¬ 


pearance  late  in  the  week  and  all  staff 
members  were  required  to  note  the 
number  of  hours  worked  each  day. 
Several,  whose  hours  approached  the 
maximum,  were  let  off  early  Saturday. 

Robert  M.  Mount,  of  Portland,  sec¬ 
retary  of  the  Pacific  Northwest  News¬ 
paper  Association,  said  that  in  some 
communities  routes  are  so  small  it  is 
almost  impossible  to  find  boys  over  14 
willing  to  carry  them.  No  persormel  re¬ 
trenchment  has  yet  been  necessary, 
Mr.  Mount  said,  but  if  overtime  pro¬ 
visions  continue  to  apply  to  staff  mem¬ 
bers  now  receiving  fairly  high  salaries 
some  retrenchment  may  be  necessary 
to  make  up  the  difference  in  expendi¬ 
tures. 

Few  staffers  w'ill  be  sent  on  out-of- 
town  assignments  until  the  law  as  it 
applies  to  newspapers  is  clarified,  Mr. 
Mount  reported. 

Walter  P.  Jones,  editor  of  the  Mc- 
Clatchy  Newspapers — the  Sacramento 
Bee,  the  Fresno  Bee,  and  the  Modesto 
Bee  said:  “In  the  editorial  department 
of  the  Sacramento  Bee,  the  chief  effect 
has  been  to  force  considerable  book¬ 
keeping,  to  keep  track  of  hours  for  a 
permanent  record  of  each  employe’s 
time.  No  change  in  personnel  has 
been  necessary  and  none  will  be,  at 
least  during  the  first  year  the  act  is  in 
operation.  In  the  business  office  of 
the  Sacramento  Bee,  some  rearrange¬ 
ment  of  hours  was  necessary  but  it 
does  not  appear  that  any  additional 
personnel  will  be  needed  this  year. 

“In  the  circulation  department  of  the 
Sacramento  Bee,  two  carriers  out  of 
a  total  of  259  were  eliminated;  those 
two  boys  had  given  the  wrong  age 
when  hired.  The  hours  lor  soliciting 
by  carrier  boys  were  moved  back  from 
7  p.m. -8  p.m.,  to  6  p.m. -7  p.m.  Seven 
.street  boys  were  dropped;  three  of 
them  had  been  purchasing  papers 
from  a  wholesaler.  Information  on 
outside  circulation  is  not  complete 
but  we  understand  a  large  percentage 
ot  the  boys  delivering  papers  for  in¬ 
dependent  dealers  were  under  14  years 
of  age  and  had  to  be  changed.  The 
change-over  has  reduced  street  sales 
somewhat  in  outlying  cities  served  by 
small  local  dailies. 

“In  the  editorial  department  of  the 
Fresno  Bee,  the  contacts  made  by  the 
sports  reporters  have  been  restricted 
so  much  that  a  junior  helper  may  have 
to  be  added.  To  meet  the  needs  for 
local  pictures,  it  was  necessary  to 
make  an  apprentice  photographer  ol 
one  of  the  office  boys. 

"Our  managing  editors  expect  no 
difficulty  or  expense  of  any  moment 
to  result  from  the  act,  unless  consid¬ 
erable  sickness  develops  on  a  staff,  in 
which  case  overtime  pay  might  re¬ 
sult.” 

The  Harrisburg  (Pa.)  Telegraph  in¬ 
terprets  the  act  as  applying  to  its 
“little  merchants”  from  the  wording 
that  workers  under  14  shall  not  be 
“engaged”  in  commerce.  Patriot  car¬ 
rier  boys  under  14  are  “being  replaced 
as  fast  as  possible.”  The  Telegraph 
said  the  most  trouble  in  the  circulation 
department  is  encountered  in  small 
towns,  but  this  is  being  remedied  as 
.'peedily  as  possible. 

E.  E.  Waldron,  business  manager  of 
the  Idaho  Daily  Statesman,  Boise,  said 
some  hardship  is  entailed  by  cutting 
of  an  hour  in  the  business  office  work 
week.  Adjusting  reporters’  hours  to 
the  wage  provisions  presented  a  defin¬ 
ite  difficulty,  he  said,  but  he  felt  con¬ 
fident  satisfactory  compliance  could 
be  worked  out. 

HIRAM  WALmi  DRIVE 

Some  244  newspapers  throughout 
the  country,  seven  national  magazines 
and  seven  trade  papers  w'ill  be  used 
by  Hiram  Waker,  Inc.,  for  its  whiskies 
and  other  products  in  the  five  weeks 
from  Nov.  26  to  Dec.  24.  Sherman  K. 
Ellis  &  Co.,  Inc.,  directs  the  account. 


Victor  Watson, 
Hearst  Editor, 

Dies  in  Plunge 

Had  Been  HI  lor  Years  .  .  . 
Was  with  Hearst  Since  1899 
.  .  .  Divorced  Recently 

Victor  Watson,  58,  veteran  editor  of 
Hearst’s  New  York  newspapers,  and 
recently  in  the  promotion  department 
of  Hearst  newspapers,  jumped  or  fell 
to  his  death  Nov.  3  from  an  eleventh 
floor  room  of  the  Hotel  Abbey,  New 
York.  Dr.  Carlton  Simon,  psychiatrist 
and  former  special  deputy  police  com¬ 
missioner,  a  friend  of  the  editor,  iden¬ 
tified  the  body  and  related  that  Mr. 
Watson  had  been  ill  for  several  years 
and  recently  had  been  suffering  from 
melancholia. 

Body  Found  on  Roof 

His  body  was  found  on  the  roof  of 
a  three-story  extension  ten  minutes 
after  he  had  registered  at  the  hotel  as 
“George  L.  Jones,  643  North  Halstead 
Street,  Chicago,  Ill.” 

A  note  addressed  to  “the  coroner” 
said: 

“God  forgive  me  for  everything.  1 
cannot  .  . 

Watson  was  executive  editor  of  the 
Sunday  edition  of  the  Journal- Ameri¬ 
can  until  two  months  ago,  when  he 
was  made  an  executive  editor  under 
the  general  management  of  the  Hearst 
organization  without  a  specific  assign¬ 
ment. 

He  formerly  was  publi.sher  of  the 
New  York  American  when  it  was 
issued  as  a  seven-day  morning  news¬ 
paper,  and  also  was  editor  of  the  New 
York  Mirror,  which  he  helped  estab¬ 
lish. 

Watson  s  first  job  as  a  boy  was  in 
a  department  store,  but  at  13  he  left 
that  to  become  an  apprentice  proof¬ 
reader.  Later  he  studied  law  and 
worked  in  a  law  office.  At  15  he  ob¬ 
tained  a  job  on  a  trade  journal  in 
Boston.  A  few  years  later  he  became 
a  reporter  for  the  New  York  Press. 
and  in  1899  joined  the  Journal. 

In  1928  he  was  married  to  Kathleen 
Nolan,  reputed  to  have  been  the 
lirst  woman  newspaper  photographer, 
whom  he  had  hired  seven  years  be¬ 
fore.  They  were  divorced  recently. 

Watson  was  an  important  witness  in 
the  trial  of  the  late  William  J.  Fallon, 
notorious  lawyer,  for  jury  bribing  in 
1924. 

For  many  years  he  was  one  of  the 
most  trusted  advisers  of  William  Ran¬ 
dolph  Hearst. 

■ 

HelenW  aterhouse  Wins 
5  Ohio  News  Prizes 

Sidney,  O.,  Nov.  2  —  Thirty-nine 
members  shared  the  $695  awards  in 
the  1938  annual  newswriting  contest 
conducted  by  the  Ohio  Newspaper 
Women’s  Association.  Seventy-seven 
entered  the  contest,  entering  459  stor¬ 
ies  in  33  different  tests. 

Helen  Waterhouse,  Akron  Beacon 
Journal,  took  the  largest  number  of 
awards,  winning  four  first  prizes  and 
one  second,  and  Josephine  Robertson, 
Cleveland  Plain  Dealer,  was  a  close 
second  with  the  winning  of  the  first 
award  for  the  coveted  triple  entrj 
contest,  also  a  second  and  a  third 
prize.  Elizabeth  Doody,  Dayton  Jour¬ 
nal,  was  second  in  point  of  number  of 
prizes,  being  the  winner  of  three  sec¬ 
ond  places  and  one  third  place. 

Announcement  of  prizes  was  made 
when  the  1938  Ohio  Newspaper 
Women’s  convention  was  held  in 
Cleveland  the  weekend  of  Oct.  28. 
with  Dorothy  Todd  Foster,  Columbus 
Dispatch,  the  president,  presiding. 
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$1,000,000  Retail  Radio  Campaigns  and  Accounts 

w  1  HUBER  HOGE  &  £ 

Program  Appears  Doomed  ,  “ 


•  •  • 


w  ■■  HUBER  HOGE  &  SONS,  New  York 

Program  Appears  Doomed  X"  STr,  ‘Crtc": 

r,^  ^  ,  sales  corporation  recently  formed  to 

THE  PROPOSED  institutional  radio  these  cities  were  not  in  line  after  the  distribute  12  food  products  under  the 
program  for  retail  stores  throughout  regular  Thursday  night  program  of  “Guest  House  ”  Newsoanoix 

the  country  which  was  to  feature  the  the  Philharmonic  the  entire  deal  ^^d  radio  are  expected  to  be  ^ 
New  York  Philharmonic  Symphony  would  be  laid  aside.  starfinp  the  middle  of  November 


Orchestra  and  which  is  being  pro-  Other  difficulties  encountered  by 
moted  by  the  Columbia  Broadcasting  CBS  salesmen,  it  was  learned,  were 


starting  the  middle  of  November. 
Abeles  &  Stevens,  Inc.,  real  estate 


System  appeared  doomed  to  failure  that  some  stores  wanted  an  exclusive  named  Milton  L.  Lewis 


DIESEL  TRUCKS  AD 

The  above  revolutionary  announce¬ 
ment  on  Diesel  trucks  formed  the 
General  Motors  institutional  copy 
placed  full-page  Sunday,  Oct.  30,  in 
two  newspapers  each  in  New  York. 
Chicago,  Los  Angeles  and  San  Fran¬ 
cisco.  A  few  trade  papers  also  car¬ 
ried  the  ad.  Copy  stated;  “America  is 
about  to  see  for  the  first  time  a  com¬ 
plete  line  of  Diesel  trucks  specifically 


late  Thursday  since  that  night  was  set  franchise  to  the  program  in  their  Agency,  Newark,  N.  J.  Jerome  P 
as  a  deadline  on  the  program,  accord-  cities,  thereby  automatically  increas-  L^wis  is  account  executive, 
ing  to  an  unconfirmed  report.  Edi-  ing  the  pro  rata  expense  for  others,  Crocker  -  Wheeler  Electric  Mfc 
TOR  &  Publisher  was  unable  to  learn  and  that  several  network  stations  were  Co.,  Ampere,  N.  J.,  has  appointed 
definitely  from  Columbia  whether  the  not  pushing  the  program  to  retailers  Wildrick  &  Miller,  Inc.,  to  direct  ad- 
program  was  contracted  for  or  because  they  felt  they  would  stand  to  vertising  of  Toast-O-Lator,  an  auto- 
not.  lose  money  by  the  local  advertisers  matic  toaster.  Newspapers,  maga- 

Late  reports  were  that  CBS  had  withdrawing  their  regular  advertising  zines  and  trade  papers  will  be  used, 
struck  several  snags  in  promoting  the  support  in  lieu  of  this  national  pro-  g.  Loewus  &  Co.,  Inc.,  vintners,  has 


program 

not. 


struck  several  snags  in  promoting  the  support  in  lieu  of  this  national  pro¬ 
program  to  local  retail  stores  through-  gram. 


out  the  nation  at  a  cost  to  be  in  the 
neighborhood  of  $1,000,000. 

Tentative  plans  call  for  a  one  hour 
program  by  the  orchestra  over  a 


CBS’  original  plans  were  for  a  two-  Newark,  to 
hour  program  Sunday  afternoon.  On  Nalco  Wines. 
Oct.  11,  a  30-minute  recorded  version  used, 
of  the  program  was  “piped”  to  108  rp.  <2imnn= 


appointed  A.  W.  Lewin  Company,  Inc., 
Newark,  to  handle  advertising  for 
Nalco  Wines.  Newspapers  will  be 


The  Simons-Michelson  Co.,  Detroit 


CBS  network  once  a  week  beginning  stations  to  which  local  retailers  had  l  ,  ■  ♦  j  ♦’  i. 

M,,,,  17  11  been  invited  for  =  — o^^^e,  has  been  appointed  to  handle 


Nov.  17  at  11  o’clock  Eastern  Stand- 
ard  Time_  Last  reports  were  that  63  publicity  officials  report^  that  the  Detroit,  ma^ufa^tlrers^f  h^™tffiS 
stores  m  32  cities  were  in  line  to  share  response  was  very  favorable  but  only  .  rnnHiti  *  a  ^ 

the  expense  of  the  program  on  a  pro  a  few  more  than  100  stores  were  will-  oning  uni  . 

rata  basis.  It  was  learned  that  two  or  ing  to  share  the  expense.  At  least  200  Florists  Telegraph  Delivery  Assk., 
three  “key”  cities  in  the  country  have  stores  were  needed,  it  was  said,  and  so  America,  has  appointed  Young  4 


air  conditioning  units. 

Florists  Telegraph  Delivery  Assk., 


engineered  and  built  for  Diesel  ^ot  been  signed  up  by  CBS  and  the  plans  were  changed  to  the  Thursday  Rubicam,  Inc.,  to^  direct  its  advertis- 
power,”  to  be  shown  at  the  New  York  broadcasting  company  ruled  that  if  night  program.  ing.  Tffie  agency  s  Detroit  office  will 

Truck  Show  soon.  Arthur  Kudner,  — — — — — serve  the  account. 

New  York,  handles  the  G.  M.  ads.  w  j  •  r-  ii  and  account  Martin  &  Martin  Shoes,  New  York 

.  Among  Advertising  tolk  executive,  and  Henry  M.  Stanley  as  Chicago,  has  placed  its  account 

Hudson  Ad  Monaaor  Grant  &  Wadsworth  &  Casmir. 

_  .  ^  H.  K.  (KEN)  BOICE.  who  resigned  Maurice  F.  Hanson,  for  the  past  five  Newspapers,  class  magazines  and 

PrCQSeS  Newspapers  Oct.  20  as  vice-president  in  charge  account  executive  with  Ben-  dj^ect  mail  will  be  used. 


Martin  &  Martin  Shoes,  New  York 


m  H  J  1*  •  C  11  -  •  ^ - 1  - A  -  WlAKIin  Ot  IVIAKTIN  OHUES,  IN 

Among  Advertising  roue  executive,  and  Henry  M.  Stanley  as  and  Chicago,  has  placed  its 


radio  director. 


with  Grant  &  Wadsworth  &  Casmir. 


H.  K.  (KEN)  BOICE.  who  resigned  Maurice  F.  Hanson,  for  the  past  five  Newspapers,  class  magazines  and 

Oct.  20  as  vice-president  in  charge  y^^^s  an  account  exe^tive  with  H®'’"  direct  mail  will  be  used. 


W.  A.  James,  advertising  director  of  of  sales  of  Columbia  Broadcasting  ^  TRnmn^ 

the  Hudson  Motor  Company,  Detroit,  System,  Inc.,  has  joined  Benton  &  Chicago  staff  of  J.  Walter  Thomp- 
issued  the  following  statement  to  Edi-  Bowles.  Inc.,  as  vice-president.  ^on  Company  as  a  service  man. 

^  .  1  X  J-  A.  Hirschmann,  formerly  vice- 

Geotge  R.  Allan,  formerly  art  direc-  president  of  Saks-Fifth  Avenue,  New 


TOR  &  Publisher  regarding  the  Hudson 


Ruthrauff  &  Ryan,  Chicago,  is  now 
handling  the  French  Lick,  Ind.. 
Springs  Hotel  and  Pluto  Water  ac- 


newspaper  program  this  week:  tor,  Thompson-Koch  Co..  Cincinnati,  ‘I  ^ 

“Reception  of  new  models  indicates  and  of  the  J.  Walter  Thompson  Co.  in  J^tor^f  Sv^rtUi^g  Sd  ^lerpronJo- 
a  keen  public  interest  m  automobiles  jtc  st.  Louis  and  Cincinnati  offices,  e  Rlrwimino/falo’e  Vr.rlr 

this  fall,  with  good  reason  for  believing  has  joined  Benton  &  Bowles-Chicago.  ^  ^ 

that  this  interest  will  continue  and  Inc.,  as  art  director.  ^  ^ 


make  1939  a  good  automobile  year. 
As  always,  the  part  newspapers  will 


M.  G.  O’Hara,  eastern  sales  manager 
of  Norge  Division,  Borg-Warner  Cor- 


play,  l^th  in  our  own  program  and  in  „ow  vice-president  in 

that  of  other  automobile  compames,  division. 


in  stirring  up  and  maintaining  that  in¬ 
terest  will  be  a  considerable  one. 

“During  the  year  just  past  we  have 
found  newspaper  advertising  partic¬ 
ularly  well  adapted  for  meeting  chang¬ 
ing  conditions  and  adjusting  advertis- 


and  P.  B.  Zimmerman  has  been  named 
vice-president  and  assistant  to  the 
president. 


rector  of  advertising  and  sales  promo¬ 
tion  of  Bloomingdale’s,  New  York, 
Wednesday. 

■ 

Roto  Shows  Gains 
From  Summer  Months 

Newspaper  rotogravure  advertising 


Pearson  Pharmacal  Co.,  Inc.,  has 
completed  plans  for  1939  advertising 
of  their  lines  of  Dew  deodorants 
Newspapers,  women’s  and  genera! 
magazines  will  be  used.  Morgan. 
Reichner  &  Co.,  Inc.,  is  the  agency. 

The  Federal  Advertising  Agency, 
Inc.,  has  been  named  to  direct  news¬ 
paper  magazine  and  trade  paper  ad- 


linage  showed  a  decided  improvement  vertising  campaign  for  the  Veni- 
in  September,  over  the  two  preceding  zuelan  Grand  National  Fair,  which 
months,  totaling  7,400,001  lines  for  the  opens  April  19  in  Caracas,  Alonzo  B 


William  H.  Relyea  Jr.,  has  joined  first  nine  months,  a  decrease  of  922,886  Cornell,  Venezuelan  Government  rep¬ 


ing  conditions  and  adjusting  advertis-  the  Averell  Broughton  agency.  New  lines,  or  1109%,  according  to  Kim- 
ing  pressure  to  sales  possibiUties  in  York,  as  account  executive  m  charge  ^rly-Clark  Corporation  figures  re¬ 
various  territories.  For  the  1939  sea-  of  fhe  industrial  advertising  division,  leased  this  week. . 


resentative  in  this  country,  has  an¬ 
nounced. 

Class  magazines  and  newspapers 
will  be  used  to  advertise  Bermuda  in 
1939,  according  to  the  new  program 


son,  we  plan  on  even  more  intensive  He  was  formerly  advertising  manager  Local  gravure  advertising  showed  a  be  used  to  advertise  Bermuda  ii 

use  of  newspaper  advertising  along  Parker-Kalon  Corp.,  and  assistant  gam  for  the  first  nine  months,  totelmg  1939^  according  to  the  new  prograa 
these  lines,  together  with  various  advertising  manager  of  Foxboro  Co.,  o,2d4,022  as  compared  with  3,057,891  approved  by  the  Bermuda  Trade  De 
highly  localized  campaigns  for  which  Foxboro,  Mass.  for  the  sai^  ^riod  in  1937,  an  in--  velopment  Board.  The  program 

the  flexibility  of  newspapers  as  an  ad-  Wayne  Steffn^,  formerly  space  ^  u  °  which  will  be  handled  by  the  board's 


vertising  medium  adapts  them  so  buyer  with  McCann-Erickson,  Inc.,  linage  amourited  to  4,145^79,  a  agency,  N.  W.  Ayer  &  Son,  Inc.,  will 

well.”  San  Francisco,  is  now  with  the  San  decrease  of  1.119,017,  or  21.3%,  for  begin  in  January. 

As  previously  reported,  the  Hudson  Francisco  office  of  Gravure  Service  same  comparative  period  last  ■ 

announcement  will  be  made  between  Corporation.  .  .  i  >  .  .  i  j  N.  I,  CoUIlcil  NoillCS 

Agencies 

Hudson  will  devote  90  per  cent  of  its  San  Francisco  offices  of  McCann-  1007  N-finnal  mtnoraviir«  Trenton,  N.  J.,  Nov.  3 — Appointment 

advertising  appropriation  in  the  next  Erickson,  Inc.,  has  been  named  assist-  :  Cpniemher  °f  advertising  agencies  to  han- 

three  months  to  newspapers,  Mr.  space  buyer  in  charge  of  the  nf  l7n^Qfi  ’  rn’m  die  the  promotion  of  different  state 

^Cllotel  A^or ‘New  YorlT'"^^"  newspaper  division.  bined  local  and  national'  rSo  linage 

the  Hotel  Astor,  New  York.  Le  Roy  Nelson,  formerly  executive  amounted  to  815,746,  representing  a  Frank  D.  Holmes,  secretary  of  the  New 


the  Hotel  Astor,  New  York. 

AD  BUDGET  SURVEY 

The  1938  report  of  the  National  In¬ 
dustrial  Advertisers  Association  on  its 
annual  budget  survey  is  being  distrib¬ 
uted  this  week.  The  booklet  answers 
many  questions  on  planning  adver¬ 
tising  and  sales  promotion  appropria¬ 
tions  for  the  industrial  advertiser. 


vice-president  of  Advertising  and  Re-  decrease  of  177,119,  or  17.83%.  Mono¬ 
search,  Inc.,  Chicago,  has  joined  Sim-  tone  copy  totaled  698,162  lines,  with 


Jersey  Council. 

The  Federal  Advertising  Agency 


tUllC  090.X06  lilies,  wun  _ _ •  1  ..11 

monds  &  Simmonds,  Inc.,  Chicago,  as  color  roto  amounting  to  117,584  for  ^  f  •  t  ^  ^ 


account  executive.  September. 

Gilbert  U.  Radoye,  chairman  of  the  ■  _ 

Detroit  Adcraft  club’s  publicity  and  OPENS  N.  Y.  OFTTCE 
promotion  committee,  spoke  at  a  meet-  Under  the  trade  name  “Advi 
ing  of  industrial  executives  incident  jn  France”  the  aeenev  Pub 


mtember  ^  ’  retained  by  the  council,  has  now  beci 

,  appointed  to  handle  recreational  pro- 

iDCMC  IVf  V  motion,  with  an  appropriation  of  $28. 

IrCilNO  IN.  1.  ViJrA  ILxt  OOOj  Brooke,  Smith,  French  &  Dw 

Under  the  trade  name  Advertising  ranee  will  handle  agricultural  promO" 


Both  the  appropriation  and  the  budget  f®  Detroit  Crusade  for  Jobs  Oct. 
breakdown  are  considered  from  the 

viewpoints  of;  nature  of  the  product;  W.  K.  Cochrane  Advertising  Agency, 
size  of  the  company;  number  of  pros-  Chicago,  announced  Tuesday  the  addi- 


In  France,”  the  agency  Publicis,  1 
Boulevard  Haussmann,  Paris,  has 


tion,  with  a  $20,000,  appropriati®: 
United  Service  Advertising  will  ha®' 


opened  offices  in  New  York  at  366  die  real  estate  promotion,  with  an  ap- 


W.  K.  Cochrane  Advertising  Agency,  Madison  Avenue  under  the  direction 
Chicago,  announced  Tuesday  the  addi-  of  Bernard  Musnik  to  secure  and 


propriation  of  $8,000,  and  industru- 
promotion  will  be  conducted  1? 


pects  to  be  reached;  number  of  items  tion  of  P.  Wayne  Jackson,  as  account  handle  American  business  to  be  Charles  Dallas  Reach  Co.,  with  n 
in  the  line;  and  prices  of  products.  executive,  Thomas  F.  Kelly,  as  direc-  placed  in  France  and  its  colonies.  appropriation  of  $20,000. 


NOVEMBER 


19  3  8 


•  •  • 


•fhtlvettiiau 


■(idvettisina  -Qaenciei 


•  •  • 


American  W'kly  Takes 
Half-Pages  in  Color 

Starting  Jan.  1,  1939,  American 
Weekly  will  accept  color  advertising  in 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


pie;  A  26-week  contract  cancelled  on 
the  20th  week  is  billed  at  the  13- 
week  discount,  etc. 

“Question:  Won’t  advertisers  re¬ 
duce  their  space  to  earn  the  discount 


units  from  one-half  page  up.  The  A  NEW  PLAN  which  may  result  in  volume  or  flat  rate — after  the  agency  or  carry  a  small  ad  as  a  ‘rate  holder’? 
Oct  29  announcement  of  Mortimer  placing  more  national  advertising  and  cash  discounts  have  been  de-  “Answer:  Perhaps,  but  the  majority 
Berkowitz,  general  manager,  stated  newspapers  will  be  discussed  at  the  ducted.  These  discounts  shall  be  de-  of  national  advertisers  must  use  large 
that  “mechanical  problems'  which  meeting  of  the  New  England  News-  ducted  from  the  final  statement  but  space  and  it  is  more  likely  they  will 
heretofore  prohibited  the  offering  of  paper  Advertising  Executives  Asso-  shall  be  effective  for  the  entire  period  prefer  to  use  the  space  contracted  for 
less  than  full-page  units  in  color  have  elation  at  the  Parker  House,  Boston,  of  the  fr^uency  contract,  provided  advantageously  rather  than  spend  it 


been  overcome”  and  that  the  follow 
ing  units  will  be  accepted: 


Nov.  15. 
Called 


the  advertiser  fulfills  all  requirements  on  rate  holders. 


One-half  page  (136  lines  by  seven  plan,  it  provides  a  rising  scale  of  dis- 
columns)  at  $10,500;  1,000  lines  (200  counts  to  those  national  advertisers  j3 

lines  by  five  columns)  at  $11,000;  and  who  use  frequent  copy,  the  largest  j  insertion  a  week .  9%  discount 


“frequency  contract”  of  consecutive  insertions. 


“In  any  case,  even  small  space  used 
consistently  is  better  for  all  concerned 
than  large  space  left  empty. 
“Question:  What  happens  if  an  ad- 


four-sevenths  of  a  page  (four  full  discount  going,  of  course,  to  the  firm  2  insertions  a  week  10%  discount  vertiser  wants^  to  run  more  than  three 


columns)  at  $12,500. 


A  5%  discount  is  available  for  con-  period. 


.  1  .  •  •  ^  Liuxia  a  wwn. . ±\t vo  uim;uuiii 

using  the  most  space  m  a  given  3  insertions  a  week . 11%  discount  h. 


“Answer:  He  will  be  offered  a  dis¬ 
count  based  on  total  number  of  inser- 


tinuity  of  26  insertions  in  color  run-  Originated  by  J.  W.  Bamdollar  j  ^  . 10%  discount 

ning  every  other  week  of  the  year,  national  advertising  manager  of  g  insertions  a  week  12%  discount  .  ^^^mple.  An  advertiser 

with  a  minimum  of  six  full  pages,  plus  Pittsfield  (Mass.)  Berkshire  Evening  3  insertions  a  week  13%  discount  ^ 

20  insertions  in  size  units  listed  above.  Eagle,  the  plan  has  been  reviewed  by  would  use  52  insertions  and  would 


A  similar  announcement  wUl  be  the  Newsj^per  Committee  of  the  j  insertion  a  week . 12%  discount  ^ 

irthcoming  next  week  from  Hawley  American  Association  of  Advertising  3  insertions  a  week  14%  discount  j  u 

urner,  advertising  director  of  Puck—  Agencies  and  numerous  national  ad-  3  insertions  a  week  .  15%  discount  •  knowing  in  detail  the  ob- 

lie  Comic  Weekly.  Color  ads  as  low  vertisers.  All  have  shown  great  in-  .  sections  which  can  be  raised  to  the 

i  one-third  page  will  be  accepted  in  terest  in  the  plan,  although  opinions  “An  advertiser  is  entitled  to  earn  a  plan,  its  objectives,  in  our  opinion, 

lat  medium,  it  was  learned.  on  it  have  been  varied  and  contro-  discount  rate  as  scheduled  at  any  time  seem  admirable. 

■  versial.  during  the  period  of  his  existing  vol-  _ *  „  „ 

nor'icion  Arrrrincit  ume  or  flat  rate  contract  whenever  he  FIRST  ADVERTISING  man  to  cap- 


forthcoming  next  week  from  Hawley  American  Association  of  Advertising 
Turner,  advertising  director  of  Puck—  Agencies  and  numerous  national  ad- 
The  Comic  Weekly.  Color  ads  as  low  vertisers.  All  have  shown  great  in- 
as  one-third  page  will  be  accepted  in  terest  in  the  plan,  although  opinions 


that  medium,  it  was  learned. 


Court  Decision  Against 
Arthur  Kudner,  Inc. 


versial. 

Five  Selling  Points  Listed 


. .  .......  .......  contracts  for  a  period  of  con-  ^  i^alize  on  the  invasion  from  Mars 

Mr.  Bamdollar  feels  that  if  this  gecutive  insertions  broadcast  which  put  many  of  our  more 

an,  or  an  adaptation  of  it,  were  «  j  addle-pated  citizens  into  a  dither 


adaptation  of  it,  were 

Decision  was  rendered  Oct  28  by  adopted  by  the  New  England  news- 
the  Appellate  Division  of  the  New  papers  represented  in  the  Advertis- 


Questions  Answered 


Sunday  night,  was  J.  Kenneth  Staats, 


In  anticipation  of  certain  questions  advertising  manager  of  the  Oil  City 


(Pa.)  Blizzard.  In  Tuesday  evening’s 
Blizzard  he  ran  an  ad  for  'The  Fashion 


York  Supreme  Court  which  unani-  Executives  Association  it  would  the  following  explanations  are  of-  (Pa.)  Blizzard.  In  Tuesday  evening’s 

mously  affirmed  a  ruling  of  Supreme  accomplish  these  things:  fered.  Blizzard  he  ran  an  ad  for  The  Fashion 

Court  Justice  Isidore  Wasse^ogel  up-  Frequency  contracts  will  offer  “Question:  What  will  this  plan  cost  store,  which  said,  in  part:  “MEN 

holding  a  complaint  brought  against  advertiser  the  opportunity  of  do-  in  discounts  based  on  the  present  vol-  FROM  MARS  ATTACKING  OIL 

Arthur  Kudner,  Inc.,  in  a  suit  to  re-  ^  blanket  coverage  job  in  news-  ume  of  business  carried?  CITY?  No,  Not  Men  from  Mars  .  .  . 

<Mver  $250,(Mra  damages  and  directed  pacers  on  a  standard  frequency  basis.  “Answer:  A  check  of  the  Eagle’s  Just  MARvellous  Values! 


cover  $250,000  damages  and  directed 
that  a  trial  of  the  action  proceed. 


discounts  based  on  the  present  vol-  FROM  MARS  ATTACKING  OIL 
ne  of  business  carried?  CITY?  No,  Not  Men  from  Mars  .  .  . 

“Answer:  A  check  of  the  Eagle’s  Just  MARvellous  Values! 


“2.  They  will  contract  the  adver-  books  for  the  year  1937  shows  that  a  “We  do  not  want  to  start  a  panic  but 


The  court  refused  to  dismiss  the  ^iser  for  a  long  period  of  time,  thereby  total  of  343  national  advertisers  used  can  we  help  it  if  thrifty  women  cause 
complmnt  of  Neville  O  Neilh  Ae  plmn-  preventing  ‘in  and  out’  advertising  ^  total  of  787,385  lines  with  us  during  a  mob  scene  over  our  values?  Walk, 


tiff,  which  asserted  that  O’Neill  had  cancellations. 


submitted  to  Kudner  a  scheme  for  an  -3  Freouenev  contracts  wi 
advertising  campaign  for  C^neral  Mo-  advertLrs  to  becom. 

tors  Corporation  which  the  plaintiff  gistent  newspaoer  advertisers. 


that  12-month  period.  Of  the  343  run  or  ride,  but  get  here  early.” 


“3.  Frequency  contracts  will  en-  accounts,  53  were  eligible  for  fre-  Space  used  was  eight  inches  on  two 
courage  advertisers  to  become  con-  quency  discounts.  These  53  accounts  columns. 


,  sistent  newspaoer  advertisers.  represented  239,520  lines  or  20%  of 

had  termed  the  G.  M.-Good  Measure  They  will  remove  one  of  the  our  total.  In  dollars  and  cents,  based 

Plan  with  the  alleged  understanding  niajor  complaints  registered  against  on  the  frequency  discount  earned  in 
If  General  Motors  accepted  it  he  newspapiers  by  reducing  the  local-na-  each  case,  this  plan  would  have  cost 
was  to  receive  one-third  of  Kudner  s  1)0^3]  differential  without  loss  of  us  not  more  than  3.2%  of  our  total 
earnings  on  it.  Kudner  is  charged  revenue  to  the  newspapers.  uet  income.  And  this  takes  no  con- 

with  selling  the  scheme  to  General  iig  Frequency  contracts  will  offer  a  sideration  at  all  of  the  fact  that  in 
Motors  and  refining  to  pay  the  one-  definite  inducement  to  the  small  ad-  the  majority  of  cases  the  frequency 

third  to  the  plaintiff.  vertiser.  pieriods  lay  somewhere  between  13 


with  selling  the  scheme  to  General 
Motors  and  refusing  to  pay  the  one- 

third  to  the  plaintiff.  vertiser.  pieriods  lay  somewhere  between  13  paigns  on  the  current  moving  pictures, 

MATQ<^1M  TIM  D^QT  '  short,  frequency  contracts  will  weeks  and  26  weeks  or  between  26  “If  I  Were  King,”  “The  Arkansas 

IVl/LlOLJiN  UN  r  keep  newsoaper  advertising  in  news-  weeks  and  52  weeks.  Rarely  did  Traveler,”  and  “Men  With  Wings.” 

Appointment  of  Carlton  K.  Matson,  papers,  will  create  new  advertising  they  come  out  evenly.  In  other  Advertising  is  being  placed  in  news- 

former  editor  of  the  Toledo  Netes-Bee,  and  will  give  the  publisher  a  contract  words,  had  this  frequency  contract  papers  of  52  cities  on  a  50-50  co-opera- 


our  loiai.  in  aoiiars  ana  cents,  oasea  rtnn  w  1  / 

on  the  frequency  discount  earned  in  $DU«00U  AdS  lOf 
each  case,  this  plan  would  have  cost  o 

us  not  more  than  3.2%  of  our  total  FOramOUnt  rlCtUreS 

net  income.  And  this  takes  no  con-  Approximately  $60,000  has  been  ap- 

sideration  at  all  of  the  fact  that  in  propriated  by  Paramount  Pictures  for 
the  majority  of  cases  the  frequency  three  co-operative  advertising  cam- 


suspended  publication 


August,  as  public  relations  director  of  type  radio  enjoys. 


hold  on  advertisers  similar  to  the  been  in  effect  in  1937,  most  of  these  tive  arrangement  with  local  show 


accounts  would  probably  have  houses  which  brings  the  total  to  be 


the  Libbey-Owens-Ford  Glass  Co.,  Continuing,  Mr.  Bamdollar  explains  stretched  their  schedules  to  include  spent  on  these  three  pictures  to  over 

Toledo,  was  announced  Oct.  31  by  John  the  plan  as  follows;  the  nearest  frequency  period  thereby  $100,000. 

Mr-  Mat^n,  “This  plan  can  only  be  a  success  if  greatly  diminishing  the  cost  to  us  by  Paramount  reports  that  its  newspa- 
who  became  editor  of  the  News-Bee  adapted  by  the  majority  of  papers  in  ‘"creasing  the  linage.  per  advertising  is  ahead  of  last 

ebruary,  193^  had  been  with  the  England  but,  if  it  is  accepted  Advantoge  of  Plan  year’s  and  that  “as  a  result  of  the  suc- 

npps-Howard  Newspapers  for  more  generally  by  this  group,  it  will  add  “This  fact,  together  with  that  of  cess  of  the  campaigns  on  these  three 

an  a  decade,  having  served  as  edi-  ^  tremendous  impetus  to  our  present  finding  cancellations  in  about  40%  of  pictures,  plans  are  under  way  for 


writer  tor  the  Cleveland  t'ress  efforts  of  selling  the  New  England  the  cases,  clearly  indicates  that,  even  similar  campaigns  on  two  forthcoming 
for  ^  Buffalo  Times  be-  n^a^ket  as  a  unit.  It  will  provide  a  on  the  basis  of  last  year’s  figures,  releases. — “Thanks  for  the  Memory,” 

e  going  to  Toledo.  and  strong  argument  for  news-  when  no  accounts  were  geared  for  and  “Say  It  In  French.” 

WTTW  r'WTr'Iir'O  ar''PlMr'V  “^vertising  in  New  England  and  frequency,  the  places  where  adver-  ■ 

VVlirl  AQ7IILNOI  what  is  most  important:  Users  could  and  would  have  main- 

Louis  J.  F.  Moore  has  resigned  as  "Frequency  Confraeti"  Seen  tained  their  schedules  are  frequent  V.^  I  iVl£iItL7£Jt 

editor  of  American  Druggist  to  join  virf...  of  obvious.  There  is  little  doubt  Merger  of  the  San  Francisco  adver- 


what  is  most  important: 

"Frequency  Contracts"  Seen 


Vanderbie  and  Rubens,  Inc.  Chicago  resuUs‘*bom^ofTo^s£tent^adv^^^^  but  that  under  a  frequency  contract  R^mg  i^"cy  ^  Howard  E.  Williams 

agency,  as  manager  of  its  New  York  u_:__  ahont  a  npw  Plan  the  increased  Image  would  more  with  Erwin,  Wasey  &  Co.  became 

office.  542  Fifth  Avenue.  Mr.  Moore  recognition  of  the  value  of  newsoaper  than  have  wiped  out  that  3.2%  cost  effective  Tuesday,  Nov.  1.  Simul- 

was  previously  in  charge  of  sales  and  advertising  It  is  generally  aL^d  previously  quoted.  taneously  Mr.  Williams  assumed  the 

American  certain  method  of  sav-  “Question:  What  happens  when  an  ^®‘bon  of  a  vice-president  of  En^, 

Drugget  Motor  and  American  Archt-  advertising  classifica-  advertiser  who  contracts  on  a  fre- 

tect  Before  h.s  merchandising  work  newspapers  is  to  renew  the  quency  basis  does  not  fulfill  his  con-  f  J' 

Trim  these  magazines,  he  was  ^les  advertiser’s  int^st  in  the  pulling  tract?  in  advertising  and  selling  on  the  Pa- 

promotion  director  of  the  New  York  economy  of  newspaper  ad-  “Answer:  If  the  advertiser  con-  "he  Coast  and  m  the  East  for  the  past 

_ Journal  and  yertising.  It  is  believed  frequency  tracted  for  13  weeks  forfeits  his  dis-  years. 


COAST  AGENCY  MERGER 

Merger  of  the  San  Francisco  adver- 


eviously  quoted  taneously  Mr.  Williams  assumed  the 

“Question:  What  happens  when  an  vice-president  of  En^, 

Ivertiser  who  contracts  on  a  fre- 

lency  basis  does  not  fulfill  his  con-  Francisco  office  Mr.  Wi  hams  has  b^n 

in  advertising  and  selling  on  the  Pa- 

“ Answer:  If  the  advertiser  con-  cific  Coast  and  in  the  East  for  the  past 
..foUe  years. 


“**'*  vertising.  It  is  believed  frequency  tracted  for  13  weeks  forfeits  his  dis- 
tinn  tY,  ^  assis^nt  general  promo-  contracts  can  and  will  accomplish  this  count  by  breaking  the  contract,  the 
hon  manager  of  Hearst  Newspapers.  ^  ^^at  time  is  billed 


CALVERT  HOLIDAY  ADS 


lOTNQ  hiing  new.spapers  have  hit  on  to  date,  at  the  paper’s  regular  volume  or  flat  Approximately  300  newspapers  will 

Jv/iiNo  JyivJJNnXlLrXl  “Below  is  the  proposed  scale  of  dis-  rate.  If  the  advertiser  is  contracted  be  used  by  Calvert  Distillers  Comora- 

Maxwell  S.  Heymann,  formerly  counts  to  be  offered  those  national  for  26  or  52  weeks  and  forfeits,  he  is  tion  during  a  holiday  campaign  for 

yith  H.  W.  Kastor  &  Sons  Advertis-  advertisers  who  wish  to  contract  on  a  billed  at  the  volume  or  flat  rate  less  the  “Reserve”  and  “Special”  whiskies 

mg  Co.,  Inc.,  has  joined  Monarch  Ad-  frequency  of  insertion  basis.  These  the  discount  offered  for  the  frequency  and  gin.  Benton  &  Bowles  Inc  han- 

vertising.  discounts  apply  to  the  net  billing  at  period  he  has  actually  used.  Exam-  dies  the  account. 


EDITOR 


PUBLISHER 


AP  Offers  New 
Pension  and 
Insurance  Plan 

Management  Shares  Cost . . 
Maximum  Insurance  Under 
Old  Plan  Now  Minimiim 


Inquirer,  Dimitman 
Indicted  for  Contempt 

(By  tclcgrafh  to  Editor  &  Pvblisher) 

Philadelphia,  Nov.  3 — The  Phila- 


Inquirer  Diimtman  Milo  Thompson 
chased.  Indicted  lor  Contempt  n  p  Chief 

$5,000  to  $10,000  Insurance  (By  fWi-yra/./!  Editor  &  Piblisher)  *** 

The  insurance  plan  bases  the  amount  Philadelphia,  Nov.  3 — The  Phila-  qv  Ell fO'D© 
of  insurance  on  salary.  An  einploye  delphia  Inquirer  Co.  and  the  news-  * 

earning  less  than  $1,800  a  year  is  en-  paper’s  city  editor,  E.  Z.  Dimitman.  WrtcViinfrtnn  Rnromi  Hon/) 

titled  to  a  $5,000  policy  with  monthly  were  indicted  by  the  October  grand  ^ 

payments  of  $1.  If  he  earns  between  jury  today  on  charges  of  contempt  of  Leaves  Soon  for  London 

$2,400  and  $3,000  his  policy  is  for  State  Supreme  Court.  The  charges  To  Assume  New  Post 

$6,000  with  monthly  payments  at  $2.  grew  out  of  the  Inquirer’s  story  Oct.  3, 

It  progresses  up  to  those  who  earn  accurately  forecasting  the  high  tribu-  The  position  of  Associated  Press 


of  insurance  on  salary.  An  employe  delphia  Inquirer  Co.  and  the  news- 
earning  less  than  $1,800  a  year  is  en-  paper’s  city  editor,  E.  Z.  Dimitman. 
titled  to  a  $5,000  policy  with  monthly  were  indicted  by  the  October  grand 
payments  of  $1.  If  he  earns  between  jury  today  on  charges  of  contempt  of 
$2,400  and  $3,000  his  policy  is  for  State  Supreme  Court.  The  charges 
$6,000  with  monthly  payments  at  $2.  grew  out  of  the  Inquirer’s  story  Oct.  3, 


The  Associated  i^ress  is  w  $5,000  or  more  who  may  have  policies  nal’s  decision  on  the  constitutionality  general  executive  for  Europe  was 

nounced  new  ^nsion  an  insura  £qj.  ^xq^qOO  with  payments  of  $6  a  qJ  four  legislative  acts  which  were  created  Nov.  3  with  annoimcement  in 


programs  for  its  employes,  in  which  month, 
participating  employes  and  the  man-  jj 


designed  to  forestall  grand  jury  in- 


participatmg  employes  and  me  m^-  y  employe  becomes  permanently  vestigation  of  charges  of  graft  and 
apment  >^11  share  the  coste.  ^e  and  totally  d^bled  before  age  70  and  corruption  against  the  Earle  adminis- 
plan  IS  to  become  ^  while  msured,  the  amount  of  insur-  tration.  The  acts  were  dirown  out. 

will  replace  toe  employes  vacation,  angg  in  force  when  disability  com-  court  called  before  it  M  L 

pension,  disability,  benefit,  and  death  menced  will  be  payable  to  him  in  a  Annenbere  nublisher  of  the  Inauirer 
benefit  plan  adopted  m  1918.  Pension  Jujnp  sum  or  instalments,  instead  of  to  j  nimitman  and  wamad  tham  that 
benefits  under  the  old  plan  will  be  re-  Lneficiary  at  his  de^th. 


tained  as  of  Jan.  1,  1939.  V  addition  to  alT  other  causes  of  i^^ntempt  for 

The  new  pension  insurance  plans  permanent  and  total  disability,  the  en-  iSltta^°to  DiStot^Attorr^av 

are  “wholly  optional,”  Kent  Cooper,  and  irrecoverable  loss  of  the  sight  tt  Kallav  nt  PhiladatohiJ 

general  manager,  said.  Both  benefits  „£  both  eyes  or  of  the  use  of  both  i-  Philadelphia, 

and  contributions  to  the  pension  plan  hands  or  both  feet  or  of  the  use  of 

on  the  part  of  the  employes  and  toe  Qjje  hand  and  one  foot  will  be  con-  ^Jpondants  will  ha 

management  are  separate  and  addi-  sidered  as  permanent  and  total  dis-  .  .  .  j  ^ 

tional  to  payments  and  old  age  bene-  ability.  If  an  employe  leaves  the  AP  ,  . 

fits  specified  in  the  Social  Security  his  pkcy  is  temfinated  immediately.  The  indictments  did  not  mention 
Act  •  Annenberg  s  name.  Boyle  said  it 

M.W.  *pp,.«h  r.,  RIO  GRANDE  CAMPAIGN 

“In  my  judgment  it  is  a  sound,  mod-  Weslaco,  Tex.,  Oct.  31— Contract  for  appearances  for  the  defendants, 
ern  approach  to  the  matter  of  retiring  ^be  1938  national  advertising  program  _ 


In  addition  to  all  other  cau^s  of  publishing  the  story.  The  court 


hrpoiic^^i^  teZtoa^i  M  The  indictments  did  not  mention 

u  Annenberg  s  name.  Boyle  said  it 


London  by  Kent 
Cooper,  general 
manager,  that 
Milo  M.  Thomp¬ 
son,  now  chief  of 
bureau  in  Wash¬ 
ington,  will  leave 
America  shortly 
for  London  to 
fill  that  p)ositi(»i. 
M  r .  Thompson, 
who  has  had 
wide  experience 
in  AP  adminis- 
Milo  M.  Thompson  trative  work, 
will  have  direct 
responsibility  to  the  general  manager 


RIO  GRANDE  CAMPAIGN 


would  be  up  to  the  court  whether  bail  for  the  personnel  in  Europe  and  to  the 


gt^rneys  permitted  to  sign 

Weslaco,  Tex.,  Oct.  31 — Contract  for  appearances  for  the  defendants. 


pay  and,  in  view  of  the  payments  that  gf  £be  Rio  Grande  Valley  Citrus  Ex- 
must  be  made  to  the  U.  S.  government  change  has  been  given  to  Leche  & 


Annenbergs  Appeal 


iiiusi  oc  iimuc  uic  u.  .j.  cnange  nas  oeen  given  lo  L.ecne  &  „  o  t  »  annonnrod  lator 

on  account  of  old  age  benefits,  it  is  as  Leche,  Dallas,  Texas,  advertising  Harrisburg,  Pa.,  Nov  3— M.  L.  An-  j  .  ,o->o 

liberal  and  as  ambitious  as  either  em-  agency,  according  to  John  B.  Jones,  nenberg.  his  son,  Walter,  and  John  Joined  AP  in  1928 

ployes  or  the  Associated  Press  can  general  manager  of  the  Exchange.  Annenberg.  Inquirer  circulation  di-  The  new  general  executive  for 
prudently  undertake,  ^Jr.  Cooper  The  same  firm  handled  the  account  last  rector,  each  filed  petitions  in  the  Europe  joined  the  AP  staff  in  1928  and 


executive  news  editor  in  New  Yorit 
for  the  European  news  report. 

A  successor  to  Mr.  Thompson  as 
chief  of  bureau  in  Washington  will  be 


ployes  or  the  Associated  Press  can  general  manager  of  the  Exchange!  Annenberg.  Inquirer  circulation  di- 


said.  year,  the  expenditure  being  approx—  Supreme  Court  prothonotary  s  office  one  of  his  first  assignments  was  as  cor- 

The  insurance  plan,  he  said,  was  imatdy  $40,000.  ’The  advertising  fund  today  appealing  from  the  Dauphin  respondent  of  the  Sacramento,  Cal., 

authorized  at  a  recent  meeting  of  the  accumulated  by  a  levy  of  two  County  Court’s  ruling  of  yesterday  bureau.  He  then  became  chief  of 

board  of  directors.  “The  new  plan  cents  per  box  on  each  box  of  citrus  which  dissolved  temporary  injunctions  bureau  in  charge  of  the  Iowa  and 

makes  available  substantially  larger  fruit  packed  by  the  Exchange  and  its  •’^'straining  the  legislative  gambling  South  Dakota  service,  going  to  Kan- 

amounts  of  insurance  than  did  the  old  member  associations  in  the  Lower  Rio  con^niission  from  spending  its  anpro-  sas  City  as  division  news  editor  of  the 

plan.  Indeed  the  maximum  insurance  Grande  Valley  of  Texas.  Contract  Priation  and  from  subpenaing  M.  L.  Southwest  area  in  1929.  He  was  oe 

under  the  old  plan  becomes  the  mini-  ^vas  awarded  by  a  committee  com-  Walter  Annenberg  as  witnesses,  the  large  AP  staff  covering  the  na- 

mum  under  the  new.”  posed  of  Jones,  Frank  L.  Hall,  general  P*®  State  Supreme  Court  will  meet  tional  political  conventions  of  1928  and 

’The  policy  will  be  with  the  Aetna  tales  manager  of  the  Exchange;  and  Philadelphia  at  10  A.  M.  tomorrow  1932,  and  after  two  years  as  executive 

Life  Insurance  Co.  Since  the  previous  ja^k  Drake,  Exchange  advertising  hear  the  appeal  and  petition  for  a  assistant  to  the  general  manager  i 


plan  was  adopted  by  the  AP  in  1918  manager.  Plans  for  the  season  are  supersedeas 


about  $600,000  has  been  paid  to  bene 
ficiaries  of  deceased  employes. 


practically  complete  and  newspapers,  _  Meanwhile,  the  gambling  commis- 
radio  and  billboards  will  be  used  sion  immediately  continued  its  prob<' 


New  York,  he  became  chief  of  the 
Washington  bureau  on  Jan.  1,  1937 
In  that  assignment  he  succeeded 


The  eligibility  requirements  of  both  again.  More  than  50%  of  the  1937  uito  the  dissemination  of  race  track  Byron  Price,  who  was  transferred  to 


plans  limit  participation  to  employes  sum  was  spent  in  newspapers, 
over  21  years  old.  For  the  insurance  ■ 

an  employe  must  have  been  in  the  $2,250,000  IN  ICE  ADS 

service  for  at  least  one  year.  Under  ^ 

the  pension  plan  eligibility  will  also  Washington,  D.  C.,  Nov.  3 — 1 


wire  information,  but  late  today  with-  New  York  as  executive  news  editor. 


drew  a  request  that  M.  L.  Annenberg 
appear  before  the  body  tomorrow. 


Studied  at  Harvard 

Thompson  studied  government  and 


service  for  at  least  one  year.  Under  - - -  The  commission,  with  at  least  two  r 

the  pension  plan  eligibility  will  also  Washington,  D.  C.,  Nov.  3— National  days  during  which  it  could  continue  ^t  Harvard  and 

be  restricted  to  employes  who  will  not  Association  of  Ice  Industries  in  con-  the  probe,  heard  testimony  yesterday  * 

have  completed  25  years  of  continuous  vention  here  has  voted  to  launch  a  from  Alfred  P.  Kelly  of  Pennlvn  Pa  .  Ull  )  Herald.  He  was  ci^  eai- 

service  prior  to  Jan.  1,  and  therefore  $2,250,000  co-operative  advertising  a  former  “field  agent’’  for  the  National 

are  not  provided  for  under  the  pres-  campaign  to  make  the  nation  ice-con-  News  Service  which  has  later  ohantred  „  i^ier  ne  worKea  on  me  enni- 

ent  pension  plan.  Participation  in  the  scious.  A  similar  campaign  just  con-  to  the  General  News  Bureau  who  told  ****”  Science  Monitor,  in  ^ston,  an 
plan  will  cease  upon  the  attainment  eluding  has,  the  association  believes,  the  investigators  that  the  orcanization  He  covered 

of  the  normal  retirement  aee  or  on  prevented  mechanical  refriceration  ie  v.,.  at  t  _ i _ i  national  house  of  representatives 


of  the  normal  retirement  age  or  on  prevented  mechanical  refrigeration  is  controlled  by  M.  L.  Annenbere  and  ,  u  »»  ■  j  •  C  j- 

optional  earlier  retirement  or  on  com-  from  wiping  out  the  industry.  The  grosses  as  high  as  $14,000,000  a  year  Monitor  during  the  extraorai- 

pletion  of  the  period  of  participation.  new  campaign  is  intended  to  run  three  Another  witn,>QQ  William  t  nary  war  session  of  1917. 

xe  ■  D  A'  vears  with  the  amount  mentioned  William  J.  ^no-  Enlisting  in  the  American  Army  he 

65  it  Rotirement  Age  wim  me  ainoum  menuonea  field,  of  Roxborough,  Pa.,  said  the  ia  nf  ^nined 

Each  employe  who  subscribes  to  the  above  being  expend^  each  year.  The  General  News  Bureau  had  the  Daily  iLho  oSlu  S^S^sLn  It  £ 

pension  plan  will  contribute  3%  of  his  {“"J  be  raised  by  assessment,  jVems.  Evening  Ledger  and  Bulletin,  late  ^1919  beLm^^ 

earnings  toward  the  cost  of  benefits  on  tonnage  handled,  among  the  of  Philadelphia,  as  “legitimate”  clients  ?  iq^  ^nd  edfi^r  i^Sf  fn  iS 

and  the  AP  will  pay  the  balance.  ^  Participating  industry  members,  -to  allay  suspicion  and  boa.st  they  th^  uo^Z'ta^^fthrAP 

For  each  year  that  an  employe  con-  lJ?bonal  copy  served  newspapers.”  Schofield,  also  a  lioninson^arho^  to  toLt  111 

ul  „  largely  in  magazines.  Members  will  ,  inompson  was  bom  in  Joliet,  m. 


pletion  of  the  period  of  participation. 

65  it  Rotirement  Age 

Each  employe  who  subscribes  to  the 


new  campaign  is  intended  to  run  three  Another  witness,  William  J.  Scho- 
years  with  the  amount  mentioned  field,  of  Roxborough,  Pa.,  said  the 
above  being  expended  each  year.  The  General  News  Bureau  had  the  Daily 


^  J  i_  1  /?A  bssod  on  tonnsco  hdndlod  amnnty  tho  f  ou'i  j  i  u*  ‘a*  a  f>  a  '  iRtc  in  1919,  boesmo  mnnsging  6uitor 

earnings  toward  the  cost  of  Wfits  participatfng  industry  mLbers  of  Philadelphia,  as  legitimate  clients  1920  and  editor-in-chief  in  1922. 

and  the  AP  wdl  pay  the  balance,  ^^e  oLers  will  place  nX^copy  suspicion  and  boast  they  He  left  this  position  to  join  the  AP. 

For  each  year  hat  an  employe  con-  J  magazines  Members  wUl  .  ..^‘^bofield,  also  a  Thompson  was  bom  in  Joliet,  Ill- 

tributes  he  will  be  cr^fied  with  a  foifo/the  national  theme  with  advw-  said  his  chief  „„  25.  1893.  He  is  married  and 

yearly  pension  equal  to  1%  of  his  to  it,,.;.  to„oi  checking  subscribers  so  they  u-,  two  children 


earnings  during  that  year. 


i  •  i-L  ■  1  1  uuiy  was  ciiecKing  suoscrioers  so  mey  u-c 

t^en^nts  in  their  local  nev^papers.  .^ould  not  bootleg  the  service  to  non-  children.  ^ 


Pension  payments  will  be  made  The  figure  mention^  covers  both  the  paying  gambling  establishments. 


monthly  following  the  normal  retire-  ^  T»ts/^^TrT  vbi  - - - 

ment  age  which  is  65  for  men  and  55  CTTTMTC  BROOKLYN  EXPOSE  Nineteen  dailies  in  the  New  York 

for  women.  In  the  event  of  death  *  diUivlO  The  New  iork  Journul  and  Ameri-  metropolitan  area  and  car  cards  and 

before  the  pension  commences,  con-  The  Atlanta  Journal  stepped  for-  ^1  published  a  cony-  posters  are  being  used  by  the  Kellogg 

tributions  will  be  refunded  to  a  bene-  ward  with  something  new  in  promo-  »'‘ghted  expose  of  the  alleged  bail  Company,  Battle  Creek  Mich ,  in  a 
ficiary  with  214%  compound  interest  tion  last  week  when  it  entertained  for  racket  in  Brooklyn.  The  article,  campaign  which  broke  last  week  for 

on  each  contribution.  a  day  28  men  and  women  winners  of  written  by  Edward  P.  Flynn  and  Syd  Gro-Pup,  a  new  dog  food  product. 

An  employe  who  leaves  the  service  an  “Old  Faithful”  contest,  selected  ac-  Boehm,  told  of  an  investigation  of  The  drive  was  preceded  by  test  cam- 
before  pension  commences  may  have  cording  to  the  length  of  time  they  their  own  which  revealed  that  gam-  paigns  in  Fort  Wayne  Ind  and  New 
his  contributions  returned  at  2^%  have  been  readers  of  the  Journal.  '’Jers  obtained  bail  under  false  names  Haven,  Conn.  Kenyon  &  ’  Eckhardt. 
compound  interest  on  each  contribu-  They  were  guests  at  an  afternoon  ari<l  addresses.  Of  the  70  random  fnc.,  is  the  agency, 
tion;  if  after  15  years  of  service  he  theatre  party,  and  a  banquet  at  which  cases  checked  by  the  reporters,  it  was  ’  ^ 

has  reached  the  age  of  50  (in  the  case  they  met  many  of  the  “old  favorites”  found  that  24  of  them  contain^  false  v 

of  a  woman,  40)  he  may  leave  his  con-  whose  by-lined  stories  and  features  addresses.  Paul  Schoenstein,  city  edi-  WttKij  X  UXlAIMw 

tributions  with  the  insurance  com-  they  have  read  in  the  Journal  through  tor,  said  John  Harlan  Amen,  special  G.  Hale  Printup  of  the  sales  staff 


national  and  local  advertising. 

promotion'stunts 


NEW  KELLOGG  ADS 

Nineteen  dailies  in  the  New  York 


nas  reacnea  uie  age  01  ou  tm  me  case  tney  met  many  of  the  old  favorites  louna  mai  01  mem  contained  talse  f^piiurT^\iri7T7m  v  r'UllMr'F 
of  a  woman,  40)  he  may  leave  his  con-  whose  by-lined  stories  and  features  addresses.  Paul  Schoenstein,  city  edi-  WttKij  X  UXlAIMw 

tributions  with  the  insurance  com-  they  have  read  in  the  Journal  through  tor,  said  John  Harlan  Amen,  special  G.  Hale  Printup  of  the  sales  staff 
pany  and  receive  full  pension  at  the  the  years.  ’The  Atlanta  Constitution  prosecutor  named  to  supersede  Brook-  was  made  western  manager  for  Puck-- 
age  of  retirement  of  under  the  same  last  week  sponsored  its  annual  fall  lyn’s  district  attorney  in  a  bond  fraud  The  Comic  Weekly  in  the  Chicago 
circumstances  he  may  leave  his  con-  garden  school,  which  was  attended  by  investigation,  has  promised  to  investi-  office  this  week.  He  succeeds  Joseph 
tributions  with  the  insurance  company  several  thousand  garden  enthusiasts,  gate  the  American's  evidence.  Barnett  who  remains  on  the  staff. 


for  NOVEMBER  5,  1938 
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* 

“See  how  our  sales  have  iocreased  since  we  used 
the  Plain  Dealer  to  cover  Cleveland’s  ?-for-l  Market” 


^  Cleveland’s  2-for-l  market  provides  adver- - -  K 

tisers  with  an  exceptional  opportunity  to  increase  DRUG  SALES  VOLUME 

sales  without  increasing  selling  costs.  Nowhere  state  of  Ohio 

else  in  America  can  advertisers  reach  as  fertile 

a  market  with  a  single  newspaper!  AREA  v»iume 

39  Weeks— 1937 

In  Cleveland’s  2-for-l  market  is  concentrated  'Cuyaiuissa  County  ...  (Cleveland)  .  $  v.6i6..m‘« 

36.2' r  of  all  retail  sales  in  Ohio.  It  includes  both  -26  Counties  (.\djaeent  to  Cleveland) . .  6.12.S..Vt7..V( 

Cleveland — Ohio's  largf^st  market — and  Cleve-  '  I  lamilton  County  ...((Cincinnati)  ...  5,2.S-t.959.78  I 

land’s  26  neighboring  counties — Ohio's  second  I  rankiin  Count>  _ (Columbus)  ... 

largest  market,  (.\kron,  Canton  and  Youngstown  l.ueas  County . (Toledo)  .  .T07v.424.03 

are  not  included).  .Summit  (auinly . (.\kron) .  2.S.TTS;t()..S9 

-  .  .  /  f  /  f  MttiUftonicrN  < '.t>uiity  .  ( I )aylt>n) .  2.74H.H57.(fr( 

And,  most  important,  you  can  cover  noth  of  these  ,  ./w.  aiv/s/ 

great  markets  with  one  newspaper  alone — the 

,  Manoninji  ( .ounlv  . . .  ( i  ounj<slo\Mi)  .  l,4s>l.sW.S> 

i  lain  Dealer. 

'l  iilal  for  above  9  markets  .  .  .  .S36/»(>1.U)2.S3 

t  The  Plain  Dealer  does  more  than  cover  Cleve-  (irand  Total  for  state . $46,005,276.95 

land.  It  is  the  only  single  newspaper  that  delivers  , 

_  1  n  "^1  •  ’  1  II  ..f  i:(j\ir.i(:i  ct.t  I  LL  tst)  it.iRki.r 

Cleveland  s  26  near-by  counties  -  the  second  largest 

retail  market  in  Ohio.  It  is  the  only  newspaper  foiy*^w°i 

that  sells  the  2-for-l  Cleveland  market  at  one  low  - 1 

cost.  3.7% 

CiniUlT  o(  Ohio's  Volyine  J.IVO 

.Ask  your  distributor  or  representative  in  North-  pnilllTV  STARK  »<  okio»  vei.nie 

eastern  Ohio  about  the  importance  of  Ohio’s  sec-  (Akron)  COUNTY  MAHONING 

ond  largest  market.  Add  this  to  what  you  already  $2,853,836.59  (Cootooi  COUNTY 

know  about  Cleveland  itself.  Then  ask  your  ad-  tis«eeiiec 

vertising  agency  today  tor  tacts  on  how  the  Plain  -  -  - 

Dealer  can  sell  this  2-for-l  market  for  you  at  no  the  coMf act  Cleveland  mahket  $21.71 3.M1. 41— 47-.  of  ohios  d»u&  sales 

extra  cost.  New  York  Representatives,  John  B.  V -  -  . 

Woodward,  Inc. 

^CLHVHLAMD  PLAIN  DEALER 


DRUG  SALES  VOLUME 

State  oj  Ohio 


AREA 

'Cuyuliu^a  (iounty  ...((Cleveland)  . 
‘26  Counties  (.Adjacent  to  (Cleveland) 
Hamilton  (iounty  . . .  ((ancinnati) 
1-ranklin  <  iount)  ....  ((ailumbus) 

l.ueas  (aiiinty . (  Toledo)  .. 

'.Summit  (iounty . (.Akron)  ... 

Montgomerv  C.ounty  .  (Dayton)  .  . 

'Stark  (bounty  . (Oanton)  .. 

‘Malionin)>  (iounty  . . .  (^ Oungstovvn) 

l  otal  (or  above  9  markets  .  . 
Crand  Total  for  state . 


Tdjl  $al(s 
Vdume 

39  Weeks— 1937 

$  9.616..m9,3 
6.125..V<7..V( 
5,2.54.959.7S 
.7,H<r4..420..5.3 
.3,079.424.03 
2.S.53.W)..S9 
2.74H.N.57.(IH 
l.f)S(>.61S.()() 
.  1.431..3W.S5 


.S.36.(.(>1.162.S3 

$46,005,276.95 


./  i:o  Mr.ici  a  t  i  LL.tso  n.iRKi.  r 


SUMMIT 

COUNTY 

( AkrQnl 

S2,853e836.59 


STARK 

COUNTY 

( Canton  > 

I  $1,686,618.66 


3.1% 

of  Okio't  Volume 


MAHONING 

COUNTY 

( Voun9fttown. 

I  $1,431,399.85 


THE  COeafACT  CLEVELAND  MARKET  $21,713,401.41—47*.  OF  OHIO'S  DRUG  $ALES 
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PUBLISHER 


Skott  "Takei 


INTERESTING  advertisement  from 
St.  Louis  Globe-Democrat: 


“Mother  to  Be” 

MATERNITY  FROCK 

Concealing  and  Graceful  With 
Lovely  Long  Sleeves 

$4.98 

Look  young  and  pretty  as  a  sub- 
deb  in  these  black,  teal,  wine  or 
green  maternity  frocks.  Wear 
them  throughout  the  entire  per¬ 
iod  .  .  .  and  after!  Sizes  14  to  20 
for  misses. 


YOUNGSTOWN,  O.,  has  a  kindly  old, 
extremely  girl-shy  bachelor  whose 
chief  interests  in  Ufe,  apparently,  are 
working  with  his  boys’  clubs,  reading, 
and  seeking  out  beautiful  nature 
spots. 

The  Youngstown  Vindicator  carried 
a  highly  laudatory  article  about  him 
written  by  a  member  of  one  of  his 
boys’  clubs.  Unfortunately,  some 
lines  were  accidentally  dropped  out 
of  the  piece  so  that  it  read,  in  part: 

“His  hobbies  are  his  boys’  clubs, 
reading,  and  driving  about  the  coun¬ 
tryside  looking  for  beautiful  wo- 


MOVIE  AD  in  Oswego  (Kan.)  Inde¬ 
pendent: 


AFTE31  the  Kommers  hardware  store 
at  Antigo,  Wis.,  has  been  looted  and 
the  safe  blown  open  twice  recently, 
the  proprietor,  A.  L.  Kommers  in¬ 
serted  the  following  advertisement  in 
the  Antigo  Daily  Journal,  Oct.  24: 


FRIDAY  &  SAT.  NEXT 
James  Cagney  in 

SOMETHING  TO  SIN  ABOUT 


RARE  museum  gift  as  recorded  in 
Oneonta  (N.  Y.)  Daily  Star: 


SAFE  BLOWERS  ATTENTION! 


HUB  BASEBALL  MUSEUM 
GETS  FAMED  SWEATSHIRT 


For  your  information  and  conveni¬ 
ence,  the  combination  of  our  safe  is  as 
follows: 

Start  at  sixteen. 

Four  times  to  your  right  to  seventy- 


Three  times  to  your  left  to  eighteen. 
Four  times  to  your  right  to  fifty. 
Back  to  fourteen. 

Om  Track  Another  Carload  or 
Roofing 

An  assortment  of  sixty  different 
Plow  Points,  Landsides,  Shoes,  Wheels, 
Axels,  Moldboards,  Jointers,  Handles, 
Etc. 

A.  L.  KOMMERS 
Hardware  for  Hard  Wear 


Cooperstown,  Sept.  11 — One  of 
the  latest  contributions  to  the  Na¬ 
tional  Baseball  museum  here  is  the 
now-famous  tattered  sweetheart  of 
Johnnie  Allen,  star  hurler  for  the 
Cleveland  Indians. 


COURT  NEWS  from  Pontiac  (Mich.) 
Daily  Press,  Oct.  24: 


DIVORCES 


Decree  Granted 

Mrs.  Ethel  M.  Shuler,  Royal  Oak 
City,  from  Herbert  Shuler. 

President  Edouard  Benes,  of  Czecho¬ 
slovakia,  has  refused  a  proffered  nom¬ 
ination  for  the  post. 


THE  ABOVE  IDELA  seems  to  have 
been  contagious  across  a  space  of 
several  hundred  miles  for  the  next 
day,  Oct.  25,  the  following  ad  appeared 
in  Wichita  Evening  Eagle: 


HERE,  “Short  Takes”  fans,  is  one  on 
EIditor  &  Publisher,  Oct.  22  issue: 


CONNOLLY  CALLS  CATHOUCS 
TO  FIGHT  INTOLERANCE 


APPRECIATION! 


To  those  departed  guests  who 
visited  our  store  Sunday  night, 
taking  about  500  of  our  fountain 
pens — we  express  our  kindest  re¬ 
gards  for  leaving  our  desk  pen 
display  intact. 

P.  S. — If  any  of  those  pens  or  pen¬ 
cils,  in  your  keeping,  do  not  func¬ 
tion  properly,  our  repair  depart¬ 
ment  will  service  them  free,  while 
you  wait. 

Your  Obedient  Servant, 


Hearst  Executive  Makes  Elamest 
Plea  to  Elditors  at  Eucharistic  Con¬ 
gress  for  Crusade  Against  “All  Who 
Suffer  Persecution” 


“Against,”  of  course,  should  have 
been  “in  defense  of.” 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take’’  accepted  and  publi.shed.  Those 
not  used  will  not  be  returned. 


F.  G.  ORR'S  BOOKSTORE 

118-120  North  Topeka  Avenue, 
Wichita,  Kansas. 


Circulation 
for  October 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sim 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  October,  1938. 


October  circulation  of  The  Sun¬ 
day  Sun  averaged  190,411  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


I 


THE  SUN 

Morning  Evening  Sunday 


BOSTON  BOOK  FAIR 

The  Boston  Herald  will  sponsor  its 
annual  Book  Fair  at  the  Boston  Public 
Library  Nov.  13-19. 


P  15:1 


Co-operation 

That*s  What  Counts! 


It  wasn't  enough  for  The  Hai+ford  Times  to  lead  the 
way  in  the  promotion  of  real  estate  modernization  in 
1928 — ^we  went  further  and  provided  in  our  building 
an  exceptionally  attractive  Home  Building  Institute 
where  all  interested  could  see  displayed  the  very  modern 
materials,  appliances  and  accessories  with  which  to  not 
only  modernize,  but  build  new  homes. 


This  Home  Building  Institute,  pictured  above,  has  more 
than  demonstrated  its  usefulness.  It  provided  the  neces¬ 
sary  cooperation  between  manufacturer,  dealer  and 
buyer.  It  stimulated  an  interest  in  modernizing  and  new 
home  building  that  pictures  alone  could  not  do.  It 
provided  a  meeting  place  for  dubs  and  other  organi¬ 
zations  and  brought  an  average  of  more  than  1,500 
interested  persons  to  the  exhibits  every  month. 


The  combination  of  our  avidly  read  Saturday  Real 
Estate  Section  and  Home  Building  Institute  has  brought 
surprising  results.  We  can  cite  case  histories  of  direct 
sales  from  the  Institute  without  number,  demonstrating 
the  success  of  this  splendid  cooperation. 


If  you're  interested  in  selling  building  materials  and 
appliances  in  the  rich  Hartford  market  and  want  more 
details  about  this  eminently  successful  advertising  and 
merchandising  adventure,  just  drop  us  a  card. 


Connecticut's  Greatest  Newspaper 
New  England's  Best  Test  Medium 


New  York 


Represented  By 

T.  P.  McKinney  and  Son 

Chicago  Se 


San  Francisco 


I 


OR  NOVEMBER  5,  1938 
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HERALD  TRIBUNE 

takes  the  next  step 
in  speeding 
news  transmission 


NEW  YORK 

3Kcralb  STtibtme 

24  HOURS  OF  WORLD  HISTORY 


The  Radio  Room 
on  the  Herald  Tribune’s  roof 


Recording  Room 
•taking  off  speeches  on  discs 


The  Sending  "Radiotype 
—typist  transcribing 


Receiving  "Radiotype" 
—cutting  its  own  stencil 


In  1930  America  had  no  nation-wide  meeting  place  for  discussing  its  major 
national  problems.  That  was  the  year  the  Herald  Tribune’s  Forum  on 
Current  Problems  began.  Last  week,  the  eighth  such  Forum  held  its  sessions 
at  the  Waldorf-Astoria  and  at  the  World’s  Fair  Business  Systems  Building. 

And  again,  newspaper  history  was  made. 

Within  minutes  of  the  delivery  of  each  Forum  address,  perfect  copies 
of  the  speeches  as  actually  delivered  were  available  to  the  press.  It  worked 
like  this: 


While  the  speakers’  words  went  out  on  a  nation-wide  radio  network,  they 
were  being  picked  up  on  the  Herald  Tribune  roof  and  instantly  recorded 
on  discs  in  the  Recording  Room  of  the  editorial  department.  Transcribed  by  a 
typist  at  a  new  I.  B.  M.  ’’Radiotype”  Machine,  they  were  re-broadcast  by  short 
wave  to  a  similar  machine  in  the  Waldorf  and  World’s  Fair  press  rooms  —  the 
second  ’’Radiotype”  automatically  cutting  stencils  from  which  copies  were 
mimeographed  for  the  waiting  press.  Simultaneously,  copies  of  the  transcript 
were  being  used  by  Herald  Tribune  editors  for  next  day’s  issue. 

i  i  i 


It  is  six  months  to  the  opening  of  the  New  York  World’s  Fair  of  1939  — 
when  the  I.  B.  M.  ’’Radiotype”  will  be  unveiled  to  the  world.  Last  week’s 
first  use  of  the  machine  by  the  Herald  Tribune  marks  another  in  that  series 
of  newspaper  refinements  which  began  when  the  New  York  Tribune  pio¬ 
neered  the  Linotype  for  the  entire  printing  world  more  than  a  half  century  ago. 


]^^en  have  always  struggled  to  speed  the  transmission  of  news.  But  in 
1875  the  world  was  still  looking  for  a  practical  way  to  set  type  mechanically. 
In  1876  it  learned  how.  That  year,  the  New  York  Tribune  installed  the 
first  Linotype  and  —  with  its  success  —  printers  the  world  over  adopted  it. 

Ten  years  later,  the  world  was  still  reading  newspapers  whose  illustrations 
were  line  drawings.  Photographs  had  been  known  for  a  generation.  But 
newspapers  couldn’t  print  them.  By  1897  the  newspaper  world  knew  how. 
That  year  Steve  Horgan’s  half-tone  process  was  used  first  by  the  New 
York  Tribune. 


EDITOR  &  PUBLISH  ripe 


Tenth  District 
AFA  Meeting 
Held  in  Ft.  Worth 


O'Daniel,  considered  a  mcister  sales¬ 
man  and  advertiser,  outlined  to  con¬ 
vention  delegates  how  he  will  adver¬ 
tise  this  State  after  he  becomes  Gov- 


Amon  Carter  Gets 
Plaque  .  .  .  Agency  and 
Retailers  Also  Meet 


Fort  Worth,  Oct.  31  —  Leroy  L. 
Swartzkopf  of  San  Antonio  was  elect¬ 
ed  governor  and  Houston  was  selected 
for  the  1939  convention  city  of  the 
Tenth  District,  Advertising  Federa¬ 
tion  of  America,  as  its  annual  conven¬ 
tion  closed  here  Oct.  29. 

Officers  were  elected  at  the  direc¬ 
tors’  meeting  and  were  formerly  in¬ 
stalled  at  the  annual  dinner  and  dance. 
Michael  Murphy  of  Houston,  retiring 
governor,  was  presented  a  plaque  in 
recognition  of  his  services.  Other  new 
officers  are  Charles  C.  Johnson,  Jr., 
Fort  Worth,  hrst  lieutenant  governor; 
Leslie  B.  Harris,  Dallas,  second  lieu¬ 
tenant  governor;  and  John  S.  Phillips. 
San  Antonio,  secretary-treasurer, 

A  tremendous  industrial  develop¬ 
ment,  with  advertising  playing  an  in¬ 
creasingly  important  part,  was  fore¬ 
seen  for  the  Southwest  by  Earle  Pear¬ 
son  of  New  York,  general  manager  of 
the  Federation. 


ernor. 

Advertising  agency  men  elected  Paul 
Francke,  of  Francke-Wilkinson- 
Schwitz,  Houston,  president;  Otto  S. 
Bruck,  of  Ratclille  Advertising  Agency, 
Dallas,  vice-president;  and  Alfonso 
Johnson,  Dallas,  executive  secretary. 

James  A.  Horton,  chief  examiner. 
Federal  Trade  Commission,  discussed 
for  the  agency  men  the  Wheeler-Lea 
amendment  as  extending  the  jurisdic¬ 
tion  of  the  FTC  over  unfair  or  decep¬ 
tive  acts  and  practices  for  consvuner 
protection  and  to  bring  about  a  more 
effective  control  of  false  and  fraudu¬ 
lent  advertising  of  food,  drugs,  de¬ 
vices  and  cosmetics. 


have  been  afflicted  with  many  undesir¬ 
able  practices  almost  from  its  incep¬ 
tion.  These  practices  became  so  ram¬ 
pant  that  an  aroused  and  intelligent 
public  opinion  insisted  on  the  creation 
of  a  more  effective  method  of  regula¬ 
tion  or  control  of  all  advertising  and 
that  control  will  now  be  found  in  the 
amended  Federal  Trade  Commission 
Act.” 


WHEN  E^P  READERS 
SEE  YOU  WORKING, 
‘THEY'LL  realize  < 
.  that  THERE'S  work) 
NOW  FOR  EVERY  yr 
able  6001 ED  MAN  )  ^ 
RHODE  ISLAND  /  ( 


Baillie  Warns  U.  S. 
Not  to  Gag  Press 


Industrial  Dcvelopmant  Cominq 

“Those  of  us,”  he  said,  “who  know 
something  about  this  country  and  par¬ 
ticularly  those  of  you  who  live  here 
know  that  the  Southwest  is  sure  to 
realize,  within  a  few  years,  a  tremen¬ 
dous  industrial  development — far  ex¬ 
ceeding  the  progress  that  has  been 
made,  let  us  say,  since  the  turn  of  the 
century. 

“You  have  the  vision,  the  aggres¬ 
sive  ambition  and  unparalleled  oppor¬ 
tunities  for  an  extraordinary  devel¬ 
opment  of  industrial  enterprise,”  he 
said. 

More  than  200  persons  attended  the 
pre-convention  meetings  of  the  South¬ 
western  Retailers  and  the  Southwest¬ 
ern  Association  of  Advertising  Agen¬ 
cies. 

At  the  Federation  dinner  Saturday 
night  £31ioitt  Roosevelt,  president  of 
the  Texas  State  Network,  presented 
Amon  Carter,  publisher  of  the  Fort 
Worth  Star-Telegram,  with  a  plaque 
bearing  the  inscription:  “To  Amon 
Giles  Carter,  in  behalf  of  the  Fort 
Worth  Advertising  Club  and  the  Tenth 
District,  Advertising  Federation  of 
America,  in  recognition  of  his  efforts 
in  continually  advertising  Fort  Worth 
and  the  Southwest.” 

Mrs.  Elliott  Roosevelt  entertained 
women  Friday  night  at  the  Fort  Worth 
Club  and  Carter  entertained  men  at 
his  Shady  Oak  Farm. 

Gubernatorial  Nominee  W.  Lee 


Old-Time  Copy  Writers  Out 

“It  is  quite  apparent  to  me,  as  it 
should  be  to  you,”  he  said,  “that  be¬ 
cause  of  this  new  concept,  the  day  of 
the  old-time  copy  writer  is  fast  draw¬ 
ing  to  a  close.  With  him  will  pass 
such  practices  as  conducting  product 
research  in  the  office  rather  than  by 
scientific  development  in  the  hands  of 
laboratory  specialists  in  a  laboratory 
where  it  always  belonged. 

“The  claims  for  advertised  products, 
particularly  those  dealing  with  the 
health  and  well-being  of  the  indivi¬ 
dual,  will  have  to  be  based  on  demon¬ 
strated  medical  or  other  scientific  fact. 
If  the  product  possesses  any  intrinsic 
worth,  the  opportunity  is  presented  to 
enhance  further  its  value  and  increase 
its  sale  by  the  application  of  sound 
advertising  principles  coupled  with 
brains,  originality  and  resoiuceful- 
ness.” 

Before  discussing  sections  of  the  act, 
Mr.  Horton  stated:  “WTiile  it  may  be 
said  that  advertising  is  a  comparative¬ 
ly  modern  institution  it  appears  to 


“Any  form  of  control,  license  or  re-  | 
striction  imposed  upon  the  press  of 
America  will  inevitably  limit  and  re¬ 
strict  our  world  vision.  We  will  see 
what  is  going  on  through  distorted 
lenses.  There  will  be  a  blackout  of 
intelligence.  We  will  stand  on  the 
threshold  of  a  new  dark  age.” 

These  were  the  final  words  of  Hugh 
Baillie,  president  of  the  United  Press, 
in  his  address  before  the  Columbia 
College  Alximni  Tuesday  at  the  Bank¬ 
ers’  Club  of  New  York. 

Mr.  Baillie  reviewed  the  recent  Eu¬ 
ropean  crisis  as  he  had  seen  it  at  close 
hand  while  traveling  there  during 
July  and  August. 

“In  times  like  these,  accurate  infor¬ 
mation,  accurate  news,  is  of  vital  im¬ 
portance  to  every  American,  because 
it  is  upon  this  news  that  American 
public  opinion  is  founded.  The  essen¬ 
tial  responsibility  which  devolves 
upon  every  American  press  associa¬ 
tion  and  every  newspaper  and  every 
radio  station  which  broadcasts  news 
is  to  bring  to  the  public  a  pure,  im- 
biased  and  non-partisan  picture  of 
day-to-day  developments  throughout 
the  world.  To  this  end  an  army  of 
American  correspondents  is  working 
abroad,  imder  many  difficulties,  over¬ 
coming  many  obstacles.  We  in  this 
coimtry  enjoy  the  results  of  their  ef¬ 
forts  through  our  free  press.” 


RECOVERY 
RIDES 
AGAIN . . 


IN  MICHIGAN 


I  hose  sales  and  a^lvertisiiig  niaiiugers  who  are  riding  herd 
on  outstanding  markets  are  all  heading  for  Michigan. 
When  making  up  your  Michigan  newspaper  schedules, 
remember  that  roughly  half  of  your  Michigan  sales  poten¬ 
tial  is  in  Booth  Newspaper  markets.  Ask  I.  A,  Klein. 
30  E.  42nd  Street,  New'  York,  or  John  E,  Lutz,  435  N. 
-Michigan  Avenue,  Chicago. 


Michigan's  .4  Must  Again 


Providence  Journal -Bulletin  <;ran<i  Rapids  press 

144,000 — 3  OMt  of  4 — wookdayt  Journal 

_  .SaKinaw  News 

105,000  each  Sunday  ■  _ _ 


BOOTH  NEWSPAPERS 


Bay  City  Times 
Jarkson  ('ilizen  Patriot 


Muskegon  Chronicle 
Kalamazoo  Gazette 
Ann  Arbor  News 


That’s  Avhat  the  edito 
rial  staff  of  the 


CLEVELAND  PRESS 
said  after  seeing 
proofs  of  XEA’s 
Christmas  strip  for 
children. . . . 


Every  Christmas  strip 
available  to  the  Press  was 
considered  and  NEA’s 
was  the  overwhelming 
choice! 


A  magic  toboggan  .  .  .  o 
r/iyming  elf  ...  a  tin  sol¬ 
dier  arm])  .  .  .  lo^lani 

animals  ...  the  Happy 
Helpers  .  .  .  Santa's  rein¬ 
deer  .  .  .  Santa,  himself 
.  and  little  Peggy- 
Bobby's  girl  friend,  all  help 
to  ma/te 


3huAlinaA 

'Riaajn 


the  best  Christmas  story  of 
the  year. 

(First  release  Nov.  21) 


Just  one  of  the  many  spe¬ 
cial  features  furnished  to 
NEA  clients  at  no  extra 
cost. 


WRITE  OR  WIRE 


R  NOVEMBER  5,  1938 


SO  RODIN  CREATED  A 
BROMIDE,  DID  HE? 

Santa  Claus  ior  Christmas  and  Uncle  Sam 
for  the  United  States,  os  character  symbols. 
Rodin's  "THINKER"  has  become  Public  Concept 
No.  1  oi  mental  application.  Actually,  it  should 
be  called  to  your  attention  with  even  greater 
frequency.  Thinking  has  become  almost  a  lost 
art — that  is  .  .  .  straight  thinking,  fair  thinking, 
thinking  with  vision. 

But  not  with  national  advertisers.  Boy,  do 
they  dig  ior  facts  when  making  out  the  cam¬ 
paign  media  list?  Do  they  ransack  files  for 
every  available  smitch  of  data  relative,  for  ex¬ 
ample,  to  newspaper  advertising?  A  "Test  cam¬ 
paign"  is  bom  every  week.  Will  continue  to 
be  used  in  greater  volume.  And  advertisers 
seek  nation-wide  coverage. 

Thinking?  More  of  it  is  put  into  the  basic 
selling  idea  for  the  campaign  .  .  .  more  into 
layout,  art,  typography. 

Thinking?  It  goes  into  mapping  out  news¬ 
paper  campaigns  that  reach  markets  for  certain 
reasons.  Newspapers  are  selected  because  it 
would  be  stupid  to  omit  them. 

Thinking?  It  seems  a  little  silly  ior  newspa¬ 
pers.  advocating  advertising  and  giving  rea¬ 
sons  why  they  deserve  to  rvm  it.  not  to  employ 
advertising  for  their  own  problem,  their  own 
market.  Either  they  are  hypocrites — or  have 
a  bad  case  of  unnecessary  economy-jitters. 

Thinkers  edit,  write  and  put  Editor  &  Publish¬ 
er  together.  Thinkers  read  it,  are  guided  by  it. 
Thinkers  look  to  every  issue  for  precious  infor¬ 
mation. 

If  you  think  along  these  lines,  it  is  possible 
you  will  decide  that  advertising  your  news¬ 
paper  or  group  of  newspapers  in  Editor  &  Pub¬ 
lisher  is  exactly  the  strategic  thing  to  do.  Lost 
on  the  list,  we  would  place  proving  loyal  to 
your  own  Champion.  First  on  the  list  we  would 
place  the  success  of  those  who  DO  tell  their 
story  here. 

Mark  Twain  was  ke-rect.  Look  back  to  what 
he  said. 
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MILLIONS  OF  TIES 


NEW  RAILS  FOR  SAFETY 


NEW  ELECTRIC  ENGINES 


STREAMLINFD  ROYAL  BLUE 


LOCOMOTIVE.  BUILDING 


MILES  OF  BRIDGE 


WORLD  S  FAIR  BUILDING 


000  persons.  The  taxes  of  some  $330,000,000.  approxi¬ 
mately  10%  oi  their  revenue,  will  pay  lor  the  education 
of  1.300.000  school  children.  Over  the  past  ten  years 
they  hove  averaged  $845,000,  per  day.  Over  the  some 
ten  year  period  the  railroads  hove  invested  $303,000,- 
000  in  heavier  rails,  $515,000,000  in  new  tracks  and 
$5,312,000,000  in  right-ol-way  maintenance.  They  buy 
more  than  70.000  individual  commodities  from  pins  and 
needles  to  bridges.  They  buy  the  back-logs  oi  three 
basic  industries — 23%  of  all  bituminous  cool  mined, 
17%  oi  the  iron  and  steel,  and  20%  oi  all  our  cut  oi 
timber.  The  railroads  will  purchase  hiels,  materials 
and  supplies  in  12,174  cities  and  towns  located  in 
2,638  oi  the  3,072  counties  oi  the  United  States  to  the 
amount  oi  $600,000,000  in  1938. 

Since  the  bulk  oi  all  iorm  products  moves  by  roil 
and  adequate  service  is  an  absolute  necessity,  and 
the  railroads  do  more  than  any  other  modem  agency 
to  keep  down  the  transportation  costs  oi  all  iorms  oi 
commodities,  they  are  peculiarly  on  “utility  oi  the 

people,"  and  they  do  belong  to  the  people  to  the 

omoxmt  oi  over  eighteen  billion  dollars.  For  there  ore 
a  million  owners  oi  railroad  bonds,  and  nearly  as 
many  more  owners  oi  railroad  stocks.  Also,  more  than 
six  billion  six  himdred  thousand  dollars  oi  railroad 
U.  S.  has  nearly  a  bonds  are  owned  by  savings  bonks.  Hie  insurance 

leage — 238.539  miles.  companies,  and  like  institutions,  in  which  almost 

tiis  have  “revamped  every  American  has  a  iinancial  interest, 

cost  oi  height  opera-  To  estimate  what  the  railroads  mecm  in  time  oi  war, 

ihove  cost  a  billion  even  a  whole  ocean  away,  we  have  only  to  study 

^  the  traffic  oi  1937.  transportation  figures  during  the  period  oi  the  World 

operated  by  the  rail-  War.  In  1920,  1,234,862,048  passengers  were  carried 
miles;  the  number  a  total  oi  46.848,667,987  passenger  miles. 

St  1  raihoads,  40,259;  The  American  people  will  continue  to  demand  the 
«iger-train  car-miles  iorm  oi  transportation  that  is  cheapest,  most  efficient 

4  height  twenty-three  and  best  suited  to  their  needs.  This  the  railroads 

( received  horn  moil  believe  they  con  continue  to  supply.  They  need  no 

n  express  $57,682,926.  coddling.  They  wont  none.  All  they  ask  is  a  loir 

niety,  economy  and  opportunity  to  handle  the  port  oi  the  conunerce  oi 

IT*  added  speed  ior  this  continent  which  they  cue  best  fitted  to  do  on  the 

■ster,  possenger  lores  basis  oi  true  cost.  Corloadings  in  1937  were  better 

|e<im-line  trains,  more  than  in  1935  by  20%;  gross  revenues  by  20%;  and  net 

'Boing,  and  iree  pick-  operating  income  by  18%.  But  in  1938  it  is  estimated 

height  that  the  railroads  will  be  not  less  than  $150,000,000 

^Triers."  They  are  big  in  the  red.  It  is  evident  that  the  public  needs  a  better 

Bdous  buyers,  sources  understanding  oi  the  dimensions  and  importance  oi 

oi  the  greatest  oi  the  transportation  problem. 

To  tell  their  story  to  every  man,  woman  and  child 
^  oi  all  they  take  who  con  read  is  the  present  need  oi  the  railroads. 

7  Dearly  one  million  Their  late  lies  in  the  hands  oi  the  voters, 

oi  some  $1,800  per  Newspaper  advertising  will  do  the  job— quickly — 
PPort  oi  nearly  8,000,-  thoroughly — economically. 

story  to  the  readers  of  AMERICA'S  NEWSPAPERS  WM 

*70  Tribune  •  Cincinnati  Enquirer  •  Cleveland  Press  •  Fall  River 
Newspapers  •  Harrisburg  Patriot  &  News  •  Johnstown  Democrat 
Louisville  Courier- Journal  •  Louisville  Hmes  •  New  York  Sun 
^coiton  Times  •  Washington  Star  •  Westchester  Newspapers 

Son  New  York  Central  Sy»n-iii,  Norfolk  &  Wcrterii  Ry.,  Chicago,  Rock  Island  It  Pacific 
^  a  -  Chieaco.  MU..  St.  Paul  &  Pacific  R.R..  N.T.  N.H.  *  Hartford  B.B..  Louis- 

viiio  R.B..  Wabasb  Bpthlfhrin  St#*el  To..  Bnidwin  Ixx'o.  Co.,  Edw  G.  Budd  Mf?  Co. 


ie  oi  the  glamour  oi 
itotion  and  lack  oi 
cL  the  younger  gen¬ 
ie  iact  that  recent 
I  field  ore  os  much  a 
ire  other  applications 
industry. 

sy  be  dismissed  with 
lotement  that  but  ior 
Inent  would  still  be 


PART  OF  $3,500,000  000  IN  FREIGHT 
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EDiTOR  &  PUBLISHER 


E  D  I 

THAT  RADIO  SCARE 

BROADCASTING  learned  an  important  lesson 
last  Sunday  evening.  It  learned  that  news  is 
djTiamic,  explosive,  immediate.  The  near  panic 
that  swept  the  East  as  the  result  of  the  Columbia- 
Wells- Welles  fantasy  on  a  quiet  Sunday  evening 
will  not  be  repeated.  News  is  out  as  an  element 
of  dramatic  broadcasts. 

Those  are  obvious  aspects  of  the  affair.  Also 
obvious  is  the  fact  that  people  within  range  of 
the  terrifying  program  swamped  newspaper  offices 
with  calls  for  verification.  Hundreds  were  not 
certain  until  they  saw  Monday  morning  news¬ 
papers  that  the  realistic  broadcast  had  been  wholly 
imagined,  the  gist  of  it  40  years  ago. 

Mr.  Orson  Welles  put  his  finger  on  the  weakness 
of  radio  as  a  communications  medium,  a  weak¬ 
ness  that  Editor  &  Publisher  and  other  news- 
pajiers  have  often  mentioned.  That  is  the  frag- 
mentan,-  nature  of  radio  intelligence  and  the 
fragmentary  attention  it  gets  from  the  audience. 
To  get  news  intelligibly  from  the  air  waves,  the 
listener  has  to  be  tuned  to  the  right  spot  from 
beginning  to  end  and  he  has  to  give  to  the  re¬ 
ceiver  a  degree  of  attention  that  few  Americans 
devote  to  anything. 

Consider  Sunday  evening.  Eight  o’clock  rolls 
around.  Supper  dishes  have  been  washed.  The 
kids  want  to  hear  Charlie  McCarthy  before  they 
are  sent  to  bed.  Papa  wants  to  read  the  rest 
of  the  Sunday  paper  or  maybe  a  new  book.  Mama 
suggests  that  they  go  to  the  movies  at  8.30. 
Righto.  Bergen  and  the  dummy  get  a  whirl  and 
depart.  A  commercial  announcement  signals  the 
time  for  a  new  station.  By  chance,  the  dial  stops 
at  WABC  and  the  strains  of  dance  music  are 
broken  by  a  “flash”  (indiich,  by  the  way,  the 
radio  press  heroes  do  to  death)  and  the  startled 
family  circle  hears  of  a  Martian  invasion. 

A  moment  of  sober  thought  is  enough  to  con¬ 
vince  that  it  is  a  stage-play,  but  word  of  mouth 
information  conveyed  in  keen  fast  tones  isn’t 
conducive  to  sober  thinking.  It  is  the  ancient 
wildfire  of  gossip,  spreading,  growing  and  multi¬ 
plying.  The  suspense  is  sustained,  and  the  chatter 
in  the  living  room  by  8.30  is  sufficient  to  sub¬ 
merge  the  quarter-hour  announcement  that  would 
make  all  clear.  That  scene  was  duplicated  in 
thousands  of  homes.  It  should  produce  sober 
moments  among  those  who  believe  that  radio  is 
a  substitute  for  the  printed  word  either  in  news 
or  commercial  announcements. 

The  public  radio  habits  which  this  incident  in¬ 
dicate  warn  that  radio  is  not  a  reliable  means  of 
communicating  important  news.  The  inherent 
human  tendency  to  misunderstand,  to  see  what 
isn’t  visible  and  to  hear  what  isn't  spoken,  is 
intensified  by  the  feverish,  almost  hysterical, 
tempo  of  radio’s  urgent  bulletins.  The  fact  that 
they  are  bulletined  gives  them  an  importance 
that  they  often  do  not  possess,  an  importance 
that  is  cooled  down  to  normal  in  a  city  room  ac¬ 
customed  to  emergencies.  By  the  time  the  reader 
gets  a  newspaper  bulletin,  it  is  usually  explained 
and  qualified  to  its  proper  importance.  Radio,  so 
far,  has  expected  its  imtrained  listening  audience 
to  do  that  for  itself.  One  result,  we  judge  from 
newspaper  circulations,  has  been  to  increase  the 
public’s  dependence  upon  newspapers  for  reliable 
information. 

News  aside,  what  do  radio  advertisers  think  of 
the  evidence  that  the  elite  Sunday  night  audience 
hops  around  from  station  to  station  at  the  height 
of  the  evening’s  attractions?  How  many  listen  to 
one  program  for  its  entire  length,  even  a  quarter 
or  half  hour,  when  a  tiresome  commercial  points 
the  time  for  a  change,  or  a  genuine  attraction  is 
succeeded  by  one  habitually  dull?  Of  what  use 
are  long,  detailed,  commercial  announcements 
when  thousands  of  intelligent,  prosperous  Amer¬ 
icans  flee  from  their  homes  or  seek  newspaper 
verification  of  so  improbable  a  yarn  as  a  Martian 
invasion? 

Yes.  radio  went  to  school  again  the  other  night, 
but  it  is  not  yet  out  of  the  primary  grades.  It 
has  learned  a  lot  of  things  it  should  not  or  must 
not  do.  but  it  has  yet  to  learn  how  to  do  the 
things  that  may  truly  be  in  its  province.  Cen.sor- 
shin  as  a  result  of  the  Martian  episode  is  a  re- 


Whilc  they  see  vanity  unto  thee,  while  they  divine 
a  lie  unto  thee,  to  bring  thee  upon  the  necks  of  them 
that  are  slain,  of  the  wicked,  whose  day  is  come, 
when  their  iniqiiitv  shall  have  .in  end.  Ezekiel  XXT ; 
29. 


mote  peril  for  the  industry,  but  the  nation  as  a 
whole  continues  to  face  the  danger  of  incomplete, 
misunderstood,  news  over  a  medium  which  has 
yet  to  prove,  even  to  itself,  that  it  is  competent 
to  perform  a  news  job. 

LET  REASON  RULE 

AD.MINISTRATOR  ANDREWS’  decision  that 
newspapers  are  not  exempt  from  the  Wage  and 
Hour  Act,  as  service  establishments  within  the 
meaning  of  the  law,  will  surprise  few  who  have 
studied  the  question.  Legal  points  aside,  it  would 
have  been  difficult,  politically,  for  the  Administra¬ 
tor  to  have  exempted  any  large  class  of  business 
from  the  law  at  this  juncture.  His  ruling  is  with¬ 
out  weight  in  determining  the  status  of  news¬ 
papers  in  interstate  commerce — a  question  that 
may  be  decided  if  some  newspaper  makes  it  an 
issue  in  a  suit  under  the  new  law. 

Much  more  important  than  the  theoretical  ques¬ 
tion  of  whether  newspapers  are  a  manufacture  or 
a  service  is  the  application  of  the  law  to  overtime 
for  employes  not  now  covered  by  contracts  with 
employers.  As  the  sub-committee  for  the  Daily 
Newspaper  Publishers  Associations  pointed  out 
on  Oct.  28,  the  overtime  provisions  of  the  law,  if 
literally  applied,  can  impose  impossible  burdens 
upon  editorial  budgets.  The  legislators  had  no 
such  intent,  we  may  be  sure;  the  newspaper  em¬ 
ployes  who  are  most  concerned  by  the  overtime 
provision  are  not  going  to  turn  to  Jesse  James 
tactics  and  seek  to  collect  a  year’s  pay  for  two 
months’  work.  The  hole  in  the  law  is  that  an 
employer  may  be  prosecuted  for  “suffering  or 
permitting”  an  employe  to  work  overtime  without 
extra  pay,  even  though  the  employe  is  content  to 
do  so. 

Reason  should  rule  on  this  quqestion,  but  laws 
and  Washington  bureaus  being  what  they  are,  it 
is  probable  that  some  tangible  ground  will  have  to 
be  made  for  a  ruling.  A  way  might  be  found  in 
the  “professional”  rule  handed  down  two  weeks 
ago  by  Mr.  Andrews.  Most  of  the  newspapermen 
and  women  who  are  affected  by  the  “continuous 
assignment”  mentioned  in  the  publishers’  letter 
are  Washington  correspondents  covering  Presi¬ 
dential  tours;  political  correspondents  working 
continuously  during  a  campaign,  and  sports  writ¬ 
ers  who  cover  training  camp  and  professional 
baseball  during  the  season.  As  a  rule,  these  men 
are  the  highest  paid  in  the  reporting  circle. 
Most  of  them  are  “professional”  without  any  quib¬ 
bling. 

With  few  exceptions,  the  Washington,  state 
political,  and  sports  writers  rate  by-lines  which 
give  them  a  distinctly  professional  standing  in  the 
public  mind.  While  Editor  &  Publisher  does  not 
advocate  any  rush  to  by-lines  as  a  substitute  for 
decent  pay  or  as  a  means  of  escaping  fair  over¬ 
time  payments  under  the  law,  it  does  see  in  the 
by-line  a  norm  by  which  the  Bureau  might  be 
guided  in  the  decision  which  is  now  under  con¬ 
sideration. 

As  we  said,  reason  and  decency  .should  rule. 
The  benefits  of  this  law  to  the  people  for  whom 
it  was  enacted  should  not  be  jeopardized  by  greed 
of  either  employer  or  employe.  .\nd  the  service 
that  newspapers  render  through  the  expert  and 
conscientious  work  of  people  whose  job  keeps 
them  alert  for  24  hours  a  day  over  a  long  period 
should  not  be  jeopardized  by  making  those  ser¬ 
vices  cost  more  than  they  are  worth  either  to 
the  newspapers  or  the  jjeople  who  buy  newspa¬ 
pers. 


I  A  L 

AWARD  BY  SCIENTISTS 

HOW  FAR  NEWSPAPERS  have  come  in  a  dozen 
years  toward  the  intelligent,  non-sensationai, 
presentation  of  science  news  is  attested  by  the 
award  of  the  Clement  Cleveland  medal  to  the 
National  Association  of  Science  Writers  this  week 
It  was  about  12  years  ago  that  the  American 
Society  of  Newspaper  Editors  held  a  clinical  ses¬ 
sion  at  Washington,  with  scientists,  physicians,  and 
lawyers  on  hand  to  tell  newspapers  how  badly 
they  were  doing  these  specialized  jobs.  The  ' 
charge  was  pretty  much  true  then,  but  that  is 
well  in  the  past. 

The  metropolitan  press,  the  major  press  ser¬ 
vices,  and  Science  Service,  an  endowed  organiza¬ 
tion  tmder  the  control  of  a  board  of  scientists  and 
newspapermen,  share  with  the  association  the 
credit  for  this  advance.  ’They  had  to  start  from 
scratch.  At  the  beginning  there  did  not  exist  a 
sufficient  community  of  language  to  enable  scien¬ 
tists  to  train  journalists  in  the  proper  writing 
technique,  nor  for  journalists  to  train  science  in 
proper  public  relations.  The  gap  has  been  nar¬ 
rowed  greatly,  and  to  the  public  benefit. 

’This  development  is  another  proof  of  the  ever- 
changing  content  of  daily  newspapers.  Science 
was  once  the  subject  of  the  Sunday  magazine’s 
bizarre  disclosures.  Today,  and  nearly  every  day, 
it  is  front  i>age  news.  It  is  done,  usually,  with  a 
care  and  restraint  that  commands  the  respect  of 
the  men  in  hospitals  and  laboratories.  It  no  longer 
flaunts  claims  for  “cures”  of  the  great  human 
scourges,  but  it  keeps  the  American  public  in¬ 
formed  on  what  is  being  done  in  their  behalf  by 
unseen,  and  otherwise  unsung,  heroes.  It  is  a 
job  worth  the  doing. 

CONCERNING  LIBEL 

A  RECENT  newspaper  column  by  Boake  Carter 
devotes  itself  to  the  Washington  slander.^ 
against  newspapers  in  general.  It  declares  that 
90'/r  of  the  men  who  publish  the  nation’s  news 
are  men  whose  scruples  make  them  “almost 
topple  over  backward  to  preserve  the  integrity  of 
American  journali.sm  and  sustain  all  that  is  best 
in  it.” 

By  the  way  of  illustration,  he  cites  the  distress 
of  a  publisher  over  a  libel  suit  that  his  newspaper 
had  just  lost.  The  money  settlement  was  nominal, 
but  the  publisher  was  dismayed  because  this  was 
the  first  suit  against  the  paper  in  decades,  and  to 
him  it  indicated  that  there  had  been  staff  care¬ 
lessness  in  handling  the  story.  That  hurt.  When 
Carter  expressed  surprise  that  the  opposition 
newspaper  had  printed  the  .story,  the  publisher 
responded: 

“But  why?  They  were  perfectly  right.  Fully 
justified,  if  you  wish.  Nothing  should  be  kept 
from  the  public.  They  should  know  the  facts, 
even  when  they  concern  ourselves.  They  should 
know  that  we  have  nothing  to  hide  and  that  we 
are  just  as  concerned  with  our  own  errors  as  we 
may  be  with  the  errors  of  public  servants  about 
whom  we  write  every  day  for  the  good  of  the 
community.” 

That’s  sound,  honest  sense.  Newspapers  would 
be  happier  today  if  such  candor  were  general  with 
regard  to  their  own  affairs,  especially  libel  suits. 
The  cold  fact  is  that  a  very  small  proportion  of 
suits  against  a  newspaper  ever  result  in  a  sizable 
verdict  for  the  plaintiff.  If  publication  of  such 
news  might  stimulate  phony  actions,  as  sdme  pub-' 
lishers  fear,  it  might  also  deter  them  by  proof 
that  they  usually  don’t  pay,  and  it  might  also 
serve  as  a  constant  warning  against  the  careless¬ 
ness  that  does  lie  behind  most  libel  cases. 

There  are  many  publishers  who  feel  as  did  Mr. 
Carter  s  friend,  but  in  this,  as  in  other  respects,* 
they  shy  from  their  own  medicine. 


SONG  OF  THE  OPEN  ROAD 

I  think  that  I  shall  never  see 
A  billboard  lovely  as  a  tree. 

Perhaps,  unless  the  billboards  fall, 

I’ll  never  see  a  tree  at  all. 

Ogden  Nash,  in 
“Hard  Lines” 


for  NOVEMBER 
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cameramen  under  his  direction  and  BudgetS  PlOmOted 

©  ©  jj^g  Louis  to  handle  whatever  as  -  On  Percentage  of  Sales 

M  J  *  Oij.  T  •  signments  develop.  When  President  g  g  Brown,  advertising  manager, 

in  J-OniS  Roosevelt  made  his  last  tran.sconti-  Sa^i  Pedro  (Cal.)  Neics-Pilot,  reported 

AXX  VJL.  JJV/UAO  nental  tour,  a  Pictures  staff  photog-  on  his  paper’s  use  of  a  plan  to  promote 

rapher  accompanied  the  party  from  merchant  advertising  budgets  in  ac- 

.  »»  IV/Ti^rv/v^in  a  Washington  to  Fort  Worth,  Tex.,  al-  cord  with  a  fixed  percentage  of  sale  at 

Pictures  Replaces  Sunday  Magazine  and  though  the  average  assignment  is  not  J.gcent  meeting  of  the  Northern 

n  .  o  1*  I  TJ  1  1  1-  ®  long  distance.  California  Newspaper  Advertising 

Roto  Sections  Ol  Post-Uispatcn  •  .  •  Color  photography,  of  which  there  Managers  Association, 

on  T>  H  1  cn  k  if^  an  average  of  from  two  to  three  the  beginning  we  sold  space,  in 

20  Pages  Average  loU  Cuts  pages  an  issue,  is  done  by  Clint  Mur-  recent  years  we  have  sold  copy,  today 

phy,  head  photographer  of  the  paper,  jt  is  necessary  to  sell  the  principle  of 
By  WAYNE  LEEMAN  Sherman  pointed  out  that  the  large  snending  money  for  advertising,”  he 

size  was  selected  over  a  tabloid  ar-  gaij  “When  this  is  done,  and  done 

T  ATTTo  XT  1  T»  j-  *  j  *  •  THU  j  •  'iv.  c  1  ,•  rangement  to  give  better  display,  rieht.  copy  and  space  follow  as  natural 

ST.  LOUIS,  Nov.  1 — Dedicated  to  is  Thursday  morning  with  final  time  s.  full  i  j 

r  o  Some  single  pictures  now  take  a  lull  seauences  and  as  a  detail  developed 

timeliness  and  p  anned  to  1^  the  for  the  starter  page  set  for  3  p.  m^  particularly  an  often  run  bride,  wUh  the  merchandising  plan  of  the 

largest  in  the  country  the  first  copy  loesses  start  at  7  p  m  Thursday  and  the- week  feature.  stove 

of  a  new  s^tion  of  the  Sun^y  St  the  run  is  completed  at  9  a.  m.  Satur-  the  primary  purpose  of  Pic-  -The  reasons  that  this  procedure  is 


Color  photography,  of  which  there  Managers  Association. 


is  an  average  of  from  two  to  three 
pages  an  issue,  is  done  by  Clint  Mur- 


‘Tn  the  beginning  we  sold  space,  in 
recent  years  we  have  sold  copy,  today 


phy,  head  photographer  of  the  paper,  jt  is  necessary  to  sell  the  principle  of 
Sherman  pointed  out  that  the  large  spending  money  for  advertising,”  he 
size  was  selected  over  a  tabloid  ar-  said.  “When  this  is  done,  and  done 


of  a  new  section  of  the  Sunday  St.  the  run  is  completed  at  9  a.  m.  Satur- 
Lowis  Post-Dispatch  called  Pictures  day.  Two-thirds  of  the  contents  are 


store. 

“The  reasons  that  this  procedure  is 


Loms  ^osr-ivi^arca  caueu  i-icrur^  uay.  iwo-miras  or  me  conrenrs  are  to  compete  with  weekly  so  important  in  a  small  town  where  a 

has  replaced  a  Sunday  magazme  pub-  news  feature  .  lustrations-pnncipally  magazines,  it  was  recognized  major  portion  of  your  expected  busi- 

hshed  since  1925  and  a  rotogravure  human  interest,  but  stUl  with  a  rela-  publications  to  some  extent  nei  is  to  come  Lm  sm^  accounts. 


issue  since  Jan.  24,  1915. 

Pictures,  in  a  sense,  still  resembles 
a  rotogravure  section.  Its  20  pages 


tion  to  the  news. 

Timeliness  Emphnsized 


encroach  on  newspaper  territory.  In 
Sherman’s  opinion.  Pictures  gives 


is  that  the  average  merchant  maintains 
very  little  budget  control  over  his 


“The  important  thing,  though,  is  Post-Dispatch  readers  the  same  type  business.  Consequently  he  looks  at 


averse  IM  illustrations,  but  a  Thup-  one-third  of  them  are  timely  and  of  illustrations  appearing  in  the  maga-  advertising  bills  as  an  expense  which 

day  decline,  a  new  style  of  writing  designed  to  illustrate  the  week’s  zines,  with  the  advantage  that  the  he  happily  avoids  on  a  million  and  one 


and  make-up,  and  emphasis  on  series  week.  For  instance,  during  paper  prints  news  pictures  first.  illogical  reasons  and  excuses.  Even 

of  pictures  that  tell  a  ston^  mark  it  recent  crisis  in  Czechoslovakia,  Color  Work  Speodod  Up  definite,  traceable  results  fails  to  hold 

fuMcS  “  r  f™'  ”  t  Sh,™a„  aam,  to  L  Post-DU patch  Wm  ta  the  pa^r  at  such  times  as  he 

P  .  fice  as  late  as  Thursday,  plus  back-  assistant  maeazine  editor  in  1926  nigger  rich’  and  is  quite  con- 

Mointoincd  Summer  Circulation  groimd  illustrations  already  avail-  _  xr  York  whpre  for  fivo  vearc  vinced  that  he  can  maintain  his  vol- 
Today,  the  experiment  inaugurated  able.”  Features.  He  business  without  this  expense, 

last  May  22  has  been  proved  a  sue-  “As  a  matter  of  fact,”  Sherman  con-  was  made  Sunday  editor  in  1928.  Flexible  Contract 

cess  and  the  principles  on  which  it  tinned,  “we  strive  so  hard  for  time-  Engraving  and  printing  of  the 


Engraving  and  printing  of  the  sec- 


Flexlble  Contract 

“That’s  why  it  is  so  important  to  sell 


was  predicted  have  turned  out  to  be  liness  that  if  necessary  because  of  a  tion  is  done  at  the  daily’s  Duncan  ave-  him  on  the  principle  of  spending 
soimd.  The  mitial  issues,  commg  at  major  news  break  we  can  replate  one  nue  plant.  Yetter  explained  that  it  money  on  a  definite  percentage  of  his 
the  beginnmg  of  the  summer  season,  page  after  the  issue  has  gone  to  press,  requires  nine  cylinders  77  inches  total  sales  in  relation  to  his  present  or 
are  credited  wim  maintaining  summer  This  type  of  thing  was  imheard  of  in  wide,  eight  pages  to  the  cylinder,  for  anticipated  volume.  We  try  to  do  this 
circulation  and  a  permanent  sub-  publishing  the  old  roto  sections,  many  each  issue.  on  a  month  to  month  basis  as  com- 

stai^al  circulation  increase  is  attri-  of  which  today  are  still  printed  more  “With  such  short  deadlines,”  Yetter  pared  with  his  last  year’s  volume,  sold 
c  than  a  week  in  advance.”  said,  “our  problem  has  been  and  is  on  a  yearly  flexible  contract. 


stantial  circulation  increase  is  attri¬ 
buted  to  it. 

The  section,  first  considered  about 


of  which  today  are  still  printed  more  “With  such  short  deadlines,”  Yetter 
than  a  week  in  advance.”  said,  “our  problem  has  been  and  is 

Frank  E.  Yetter,  in  charge  of  the  to  produce  quality  work  in  short  time. 


me  section,  nrst  considered  about  Frank  E.  Yetter,  in  charge  of  the  to  produce  quality  work  in  short  time.  “This  should  not  be  interpreted  as  a 
wo  years  ago,  is  a  recognition  of  the  mechanical  and  engraving  part  of  the  Take,  for  instance,  color  work.  It  magic  wand,  but  as  definitely  being 
prominent  part  pictures  ^e  commg  publication,  echoed  the  same  senti-  has  a  deadline  of  'Tuesday,  nine  days  on  the  right  track.  At  the  present 
to  inay  m  modem  journalistn.  It  ts  ^lents.  “I  arranged  and  agreed  to  this  in  advance  of  press  time,  whereas  time  we  have  seven  or  eight  accounts 
lather  recognition  that  the  facilities  schedule  of  pages,”  he  said,  “but  if  only  a  short  time  ago  we  had  at  least  whom  we  have  sold  on  this  principle 
of  pre^nt  day  photography  make  pos-  anyone  had  suggested  it  only  a  few  25  days.  and  whose  volume  of  advertising  with 


■Vr  rC  \  11- ^  ^  ^  anyone  had  suggested  it  only  a  few 

s  b  e  the  telling  in  many  cas^  of  a  jb,  g  ^g  ^d 

full  story  in  pictorial  form  Thomas  j^ave  said  it  was  impossible.” 

tJ.  bherman,  Sunday  editor,  is  in  .  ,  •  ,  , 

charge,  assisted  by  Julius  Klyman.  Act^ual  prepration  for  the  first  is- 


“However,”  Yetter  continued,  “it  us  has  doubled  and  tripled.  If  we 
hasn’t  been  necessary  to  enlarge  my  were  able  to  sell  every  local  account 


chargrSed  W  J^iliS  KWm'L  Actual  preparation  for  the  first  is-  17,  although  on  Thursdays  on  this  Principle  we  would  be  running 

ge,  assisted  by  Julius  Klyman.  beean  about  Mav  1  wbon  tbroo  there  is  quite  a  bit  of  overtime  ac-  today  over  60,000  inches  of  local  per 

Since  ^th  the  old  Sunday  maga-  ters,  Alvin  Goldstein,  Selwyn  cumulated.  That’s  our  busiest  day.”  mo^,  against  our  present  10,0M  and 

u  Peeper,  and  Myles  Standish  were  Etching  work  has  been  speeded  by  1.000  inches  local  average.  Certainly 

printed  by  the  Post-Dispatch  the  me-  transferred  from  the  news  department  making  one  negative  of  type  and  one  «  possibility  of  doubling  our 

tS!  to  the  Sunday  department  to  augment  of  the  picture.  Other  shortcuts  have  linage  .  and  know  of  no  o  her 


X  ^  1  A  rm  ouiiuay  utfpariiiieiii  lo  au^meni 

staft  were  not  extremely  acute.  The  ^he  then  existing  Sunday  staff  of  five, 
mam  obstacle,  as  explained  by  Sher-  Q^idstein  was  co-winner  in  1925  of  a 
man,  was  in  working  out  a  ^hedule  reporting  prize  for  his  work 

W  ®  on  the  Chicago  Leopold-Loeb  case, 

for  the  ast  eight  pages  on  Thursday,  ^ 

^ly  a  few  hours  in  advance  of  the 
Thursday  7  p.  m.  press  time. 


Text  Kept  to  Mlnimuin 


Has  Own  Photo  Staff 


d;  ,  u  e  11  ■  J  Each  staff  member  is  required  to  be  Coal  Township  Bulletin,  American 

'^ken  finally  authorized  ^g^satile  enough  to  do  writing,  ar-  Press  Assn.,  immediately;  Pottstown 
.  T  ^  range  lay-outs,  cover  assignments,  (Pa.)  Herald,  Neville  &  Hitchings, 

Pulitzer, °puSer^  if"the  P^ost-oS-  necessary  assist  photog-  Inc.,  as  Philadelphia  hnial  advertising 

patch,  O.  K.  Bovard,  then  managing  Sherman  now  has  four  representatives. 

editor,  and  Sherman,  was  to  include  - 

certain  phases  of  the  two  discontinued 
parts  of  the  paper.  Mr.  Pulitzer’s 
main  objective  was  that  it  was  to  be 
the  largest  publication  of  its  kind  in 
the  country. 

The  Sunday  magazine  at  the  time  of 
discontinuance  was  averaging  eight 
^ages  of  semi-news  features  of  about 
1,000  words.  The  rotogravure  had 
about  the  same  number  of  pages  of 
straight  news  or  feature  pictures  with 
standard  underlines. 

But,  as  Sherman  explained,  pictures 
oon  developed  to  a  place  where  few 
lements  carried  over  from  either  of 
the  other  two. 

In  the  first  place,”  he  said,  “one 
of  our  ideas  now  is  to  print  pictures 
of  a  related  series  telling  a  story  with 
a  minimum  of  text.  For  awhile  we 
carried  three  or  four  picture  series 
with  a  text^  of  about  1,000  words.  At  Louii  Po»t-Di$pateh  "Pictures"  staff  in  conference.  Standing  (from  left):  Myles 
bolding  type  to  about  Standish,  Keith  Kerman,  Robert  Randolph,  Clint  Murphy  (chief  photographer  of  Post- 
W  words  and  the  average  is  less.  Dispatch),  and  Ellwood  Douglass.  Seated  (from  left):  Thomas  B.  Sherman,  Pictures 

In  order  to  print  timely  pictures  editor,  and  Julius  Klyman,  assistant  editor.  Alvin  Goldstein,  other  member  of  thei| 


been  devised  to  speed  up  the  work.  Possible  attack  that  would  achieve 
a  this  end  other  than  this  program. 

»»c?r»r7A^TitT  o"  “While  we  can  not  point  to  much 

oPEidALd  jNAMlxD  material  progress,  our  local  advertis- 

The  following  national  advertising  ing  linage  to  date  this  year  shows  a 
representatives  have  been  appointed  net  gain  of  4.6%,  or  4,221  inches  over 
Emporia  (Kan.)  Gazette,  Katz  Agency  last  year.  Local  linage  figures  of  many 
Inc.,  effective  Dec.  1;  Shamokin  (Pa.)  other  newspapers  throughout  Southern 
Coal  Township  Bulletin,  American  California  are  running  20  to  25%  in 
Press  Assn.,  immediately;  Pottstown  the  red,”  Mr.  Brown  concluded. 


the  deadline  for  our  last  seven  pages 


staff,  was  III  at  home  the  day  this  photo  was  made. 


Small  Space  Pulls 
For  Dress  Shop 

Newspaper  advertising  in  small 
doses  is  producing  results  for  the 
Adorable  Dress  Shoppe,  Birmingham, 
Ala.  This  is  a  small  dress  shop  in  a 
high  rent  district  spending  3%  of  its 
gross  volume  for  advertising. 

The  advertising  as  run  consists  of 
four  inches  twice  a  week  in  the  Birm¬ 
ingham  News.  Each  display  consists 
of  not  more  than  11  words  of  descrip¬ 
tion  with  an  illustration  of  the  style 
presented.  Not  more  than  one  style 
is  presented  at  a  time.  The  appeal  is 
exclusively  to  high  school  and  college 
girls. 

Sidney  and  Arnold  Friedman,  pro¬ 
prietors,  report  that  not  once  have 
they  failed  to  get  a  direct  response 
from  the  advertisements,  although 
they  might  be  placed  along  side  much 
larger  displays  by  other  stores.  Twen¬ 
ty-nine  dresses  were  sold  directly 
from  one  number  at  $5.95.  The  news¬ 
paper  displays  have  brought  inquiries 
from  customers  as  far  away  as  100 
miles,  they  state. 


24— S  YNDICATES 


EDITOR 


PUBLISHER 


‘WHERE  TO  DINE" 

The  New  York  Sun  has  established 


make  his  debut  for  syndication  Dec.  an  information  bureau  in  connection 
5,  through  Associated  Features  Syn-  with  its  “Where  to  Dine”  department 
DiCATE,  Inc.,  New  York,  it  was  an-  of  restaurant  and  hotel  advertising, 
nounced  this  week.  The  art  work  The  information  bureau  is  located  at 
will  be  done  by  Gilbert  Fox  and  the  the  Sun’s  main  office,  280  Broadway, 
aphorisms  by  George  Conrad  Ebbert,  on  the  first  floor,  and  supplies  free 


f  T1[r!n  a-rwTVTi-i  Fu  Ling.  Chinese  Sage  “WHERE  TO  DINE" 

J  im  YY  llilCllilS  J\©IlC  Vv  5  FU  LING,  THE  CHINESE  SAGE,  will  The  New  York  Sun  has  established 

make  his  debut  for  syndication  Dec.  an  information  bureau  in  connection 
m  m  T  through  Associated  Features  Syn-  with  its  “Where  to  Dine”  department 

Ot  YY  IXXl  DICATE,  Inc.,  New  York,  it  was  an-  of  restaurant  and  hotel  advertising. 

nounced  this  week.  TTie  art  work  The  information  bureau  is  located  at 
will  be  done  by  Gilbert  Fox  and  the  the  Sun’s  main  office,  280  Broadway, 

PruneUa  Wood  Named  King's  Women's  Feature 
Editor  .  .  .  ConsoUdated  Features  and  Bell 

«ivnHieate  Introduce  Two  Features  Each  Miss  BETTINA  BEDWELL,  fashion  ^he  bureau  is  open  from  9  a.m.  to 

byndicate  introauce  IWO  reaiures  r.acn  columnist  for  the  Chicago  tribune-  5;30  p.m.  Malcolm  John^ns  column 

TSTT^T  TT,rniir  T  YoRK  Daily  News  Syndicate,  Cafes  and  Supper  C  ubs,  >^ich  ^ 

By  MARLEN  E.  PEW.  Jr.  Inc.,  was  guest  of  honor  at  a  party  been  appearing  only  m  the  Satur_^y 

criwn  Opf  Kv  Mrs  T  M  Patterenn  ^un,  now  appears  every  day.  The 
J.  R.  WmLIAMS,  famed  cowboy  ar-  ^s  two  gro^  children,  Hekn  and  ^  the  publisher  of  the  News,  at  ‘.‘Where  to  Dine”  department  and  toe 

tist  who  through  his  daily  panel  Bob.  On  his  ranch  in  Arizona  s  ,  Pnemr^rv^litar.  rinV.  Mioo  RaH information  bureau  are  under  the  di- 
drawn  for  NEA  Service,  Inc.,  for  mountains  he  has  more  than  800  head  returned  frS^  Paris  Oct.  26^^She  wiU  of  Harold  L.  Goldman,  classi- 


originator  of  Fu  Ling. 

Personals 


information  about  where  to  go  for 
cocktails,  dinner,  dancing  or  enter¬ 
tainment  to  visitors  or  by  telephone. 


MISS  BETTINA  BEDWELL,  fashion  Jhe  bureau  is  open  from  9  a.m.  to 
columnist  for  the  Chicago  Tribune-  5:30  P.m.  Malcolm  John^ns  column 
New  York  Daily  News  Syndicate,  Cafes  and  Supper  Clubs  which  ^ 
Inc.,  was  guest  of  honor  at  a  party  been  appearing  only  m  the  Satur_^y 
.ri^n  Oof  31  Kv  .T  M  Sun,  now  appears  every  day.  The 


nearly  17  years 
has  come  to  be 
referred  to  as  the 
Will  Rogers  of 
the  comic  art 
field,  this  week 
signed  another 
long  -  term  con¬ 
tract  with  NEA, 
according  to  Fred 
S.  Ferguson, 
president  of  the 
service. 

Before  Jim 
Williams  was 
first  signed  by 


t  _  i.i  AC  I _ reiunieu  iroiii  raris  v.»ci.  to.  one  win 

i,d  a  tSs  oo^  ’  adveruamg  manager. 

before  returning  to  France.  UBV  BITVa  WFFIFTV 

n  II  w  J  KT _ 1  _  George  Carlin,  general  manager  of  n/\I  OUXO  WCbCiILIjX 

Prunella  Wood  Named  Editor  United  Feature  Syndicate,  is  on  a  Utica,  N.  Y.,  Nov.  2 — Ruf 


J.  R.  Williams 


Prunella  Wood  Named  Editor 
J.  V.  CONNOLLY  this  week  an¬ 
nounced  the  appointment  of  Pru¬ 
nella  Wood  as  editor  of  women’s  fea¬ 
tures  for  King  _ 

Features  Syn¬ 
dicate,  a  newly 
created  position. 

Miss  Wood  is 
among  the  best 
known  fashion 
writers  in  the 
country  and  will 


NEA  he  had  been  a  college  football  continue  to  pro¬ 
player,  railroad  fireman,  mule  skin-  duce  the  Pru- 
ner,  cowboy,  cavalryman,  prize  fighter,  nella  Wood  fash- 
machinist  and  policeman.  His  home  ions, 
is  on  a  45.000-acre  ranch  near  Pres-  Under  Miss 
cott,  Ariz.,  and  there  he  continues  direction  Prunella  Wood 

to  draw  “Out  Our  Way”  for  725  dailies 

and  “The  Willetts”  for  ^  215  ^  Sunday  feature  writers  as  Ida  Jean  Kain,  Alice 


United  Feature  Syndicate,  is  on  a  Utica,  N.  Y.,  Nov.  2 — Russell  D. 
tour  of  the  country.  He  will  return  Hay,  advertising  manager  of  the 
to  New  York  Nov.  15.  .  .  .  Bill  Consel-  Utica  (N.  Y.)  Daily  Press  for  three 
man,  who  writes  the  continuity  for  the  years  realizes  a  10-year  ambition  this 
“Ella  Cinders”  strip  for  United  Fea-  week  when  he  becomes  publisher  of 
ture  Syndicate,  returned  this  week  the  Nutley  (N.  J.)  Sun,  a  weekly, 
from  England  where  he  has  done  some  Hay  purchased  the  paper  from  John- 
motion  picture  work.  He  will  return  son  Foy.  Before  joining  the  Gannett 
to  his  Hollywood,  Cal.,  home  soon.  .  .  .  daily  tlmee  years  ago.  Hay  spent  five 
Sam  Leff,  a  United  Feature  artist,  was  years  in  the  advertising  department 
married  Oct.  29  to  Miss  Sylvia  Flank  of  the  Chicago  Times.  No  successor 
of  New  York.  has  been  named  in  Utica. 

Fred  Neher,  creator  of  the  Consoli-  «  .,1^  ... 

DATED  Features,  Inc.,  panel  “Life’s  NEW  ZELLERBACH  LOAN 
Like  That,”  returned  this  week  from  A  $10,000,000  long-term  bank  loan 
a  month’s  vacation  in  the  West.  He  at  3%%  interest  to  the  Crown  Zeller- 
visted  his  home  town,  Nappanee,  Ind.  bach  Corp.,  was  made  known  in  ^San 


Prunella  Wood  20  Years  in  Review 


Francisco  Nov.  1.  Proceeds  will- re¬ 
deem  the  remaining  $9,927,000  of 


WILUS  THORNTON,  NEA  Service  Crown  Willamette  first  6s  of  1951, 
roving  reporter,  has  completed  a  which  were  assumed  by  Crown  Zel- 


papers,  spending  only  his  winters  in  Hughes,  Adele  Garrison.  Mrs.  Cor-  comprehensive  review  of  the  historic  lerbach  at  the  time  of  the  merger  in 


Los  Angeles. 

Features  Own  Experiences 


nelius  Beekman  and  others.  Miss  20  years  that  have  brought  so  many  March,  1937.  First  of  the  notes  under 
Wood  will  advise  client  newspapers  changes  in  the  world  since  toe  World  toe  new  bank  loan  will  mature  in 


He  has  fused  his  varied  experience  about  their  women’s  pages  and  in  so  War.  The  series  of  five  articles  re-  1943,  which  is  subsequent  to  toe  final 

into  a  philosophy  of  humor  without  doing  will  travel  extensively.  She  leases  in  NEA  client  newspapers  next  maturity  of  the  other  long-term  notes 

which  there  would  be  no  “Out  Our  will  be  assisted  bv  Miss  Janet  Goff,  week.  They  are  all  illustrated  by  now  outstanding. 

Wav.”  To  a  greater  degree,  perhaps,  formerly  of  the  Philadelphia  Record  Herblock,  editorial  cartoonist,  and 

than  any  other  comic  artist,  Jim  Wil-  woman’s  department.  cover  changes  in  social,  political,  eco- 

hams  re-lives  his  own  life  in  his  fea-  King  Features  also  announced  this  nomic,  and  military  thinking. 

ture.  The  daily  procession  of  “Out  week  it  has  renewed  its  contract  with  ■  /f  X  X^  X  T 

Our  Way”  cartoons  contains  a  cow-  Alex  Raymond,  author  and  creator  of  MAKEUP  rHANfiFU  %/■  I  1  I  V 

boy  series,  a  machine  shop  series  fea-  the  Sunday  page  adventure  strip  -jnfo  iq^k  iwh  n  w  1  w  ^  1  J  T  J  1 

turing  his  old  foreman,  a  “Why  “Flash  Gordon.”  The  term  of  the  * 


turina  his  old  foreman  a  “Whv  Flash  Gordon."  The  term  of  the 

Mothers  Get  Gray”  series,  a  “Bom  contract  was  not  disclosed.  He  has  Bufalo 

Thirtv  Years  Too  Soon”  series  and  an  been  drawing  toe  feature  since  Jan.  Express  merged  as  the  Courter-Ex- 
occaSinal  cartoon  of  toe  old  border  1934.  Before  he  created  this  strip 

cavalrv  davs  be  did  staff  drawing  at  King  Features  traditional  8-column  hne  m  its  page 

-  ■r  Ti  ■nr-iv  u  _  fnr  fiv<»  vpnrc  1  makeup.  Fred  J.  McLennan,  man- 

James  Robert  Williams  was  bom  ‘or  nve  years.  n  u 

in  Novia  Scotia,  of  parents  who  had  T  ,!■ 

come  from  England.  When  he  was  Consolidated  Features 


MORLEY 


better 


1  makeup.  Fred  J.  McLennan,  man¬ 
aging  editor,  stated  the  line  will  be 
used  in  toe  future  only  for  outstanding 
news  stories  in  toe  final  edition. 
Earlier  editions  still  carry  the 
“streamer”  and  occasional  over-title 


sUll  a  baby  his  family  moved  to  De-  introduction  of  two  series  for  Earlier  editions  still  carry  the 

toa  ^^^urday  or  Sunday  publication  “streamer”  and  occasional  over-title 

mg  football  at  Mt.  Union  College,  ^as  announced  this  week  by  Con-  banners.  The  change  was  made  in  an 
Ohio.  A  year  later  he  was  firing  a  solidated  Features,  Inc.,  William  La  effort  to  generally  improve  typography, 
locomotive  on  the  ^nnsylvania  Rail-  Varre,  who  has  written  much  for  Mr.  McLennan  said.  CheltenLin 
road.  Unlike  most  boys  vvho  yearn  to  newspapers  on  his  adventures  in  style  type  faces  still  are  used  for  prin- 
ride  the  range,  he  went  west  and  Africa,  will  turn  his  eye  to  the  local  cipal  heads,  but  light-face  banks  have 
landed  a  job  m  Kansas  as  a  mule  scene  in  a  column  The  World  I  Live  supolanted  the  former  bold  face  ones, 
skinner.  He  drifted  on  and  tied  up  In.  First  article  is  for  release  Nov.  excent  in  the  case  of  drons  off  three 
with  a  cattle  outfit  as  a  cook.  After  6.  The  second  series,  to  be  released  eXmn  heads 
punching  cattle  for  a  while  he  en-  in  January,  will  be  by  Richard  Halli- 

listed  in  the  cavalry  for  three  years,  burton,  traveler  and  author,  has  been  vbb 

While  in  the  service  he  became  light  named  “Across  the  Pacific  In  a  GUARANTEED  TO  MAKE 

heavyweight  boxing  champion  of  his  Chinese  Junk.”  Halliburton  will  CMAI I  RHVC  HRIlAYinilC 

outfit,  and  later  did  some  professional  make  such  a  voyage  from  Hong  Kong  DUIO  UDRUAIUUd 

fighting.  to  San  Francisco  by  way  of  Manila,  George  W.  Stimpson's 

Sketched  on  Army  Cot  Guam,  Wake  Island,  Midway  Island  VAliyn  DC  9linnBl»mi 

However,  all  toe  time  that  Jim  Wil-  Honolulu.  He  will  forward  his  lUU  D  DC  SURPRISED! 

hams  followed  the  whims  of  his  ad-  copy  from  toe  above  places  by  way  U  Short  Feature 

venturous  nature,  he  carried  a  bum-  Clipper  airships.  There  will  be  15  ^  ‘  reaxure 

ing  ambition  to  be  an  artist.  On  an  installments.  By  the  Author  of: 

army  cot  he  drew  sketches.  In  the  .  “Nuggets  of  Knowledge.” 

cowboy  bunkhouses  he  continued  to  Serials  “Popular  Questions  Answered.” 

draw.  He  was  still  at  it  after  he  had  BELL  SYNDICATE,  INC.,  announced  "Things  Worth  Knowing.” 

landed  a  job  in  a  machine  shop  in  this  week  that  two  recently  pub-  “Uncommon  Knowledge.” 

Alliance,  Ohio.  It  was  while  he  was  lished  books  will  be  distributed  by  it.  Well  Known  Newspaperman  Gives 

working  here  that  he  sent  some  sam-  The  late  Capt.  Frank  Hawks’  book  Colorful,  Authentic  Background 

pie  cartooHs  to  NEA  Service  in  Cleve-  “Once  to  Every  Pilot”  has  been  broken  On  Men  and  Events  in  Today’s 

land.  He  was  signed  and  a  short  time  down  into  18  illustrated  articles  aver-  News.  Give  this  unusual  fast 

later  the  first  “Out  Our  Way”  car-  aging  1,400  words  each  for  newspaper  thrilling  feature  a  trial.  Write  for 

toon  appeared.^  A  few  years  later  he  use.  First  installment  is  to  be  released  releases, 

b^an  doing  his  Sunday  page.  soon.  The  second  is  a  timely  feature 

Everybody  who  has  known  Wil-  “Christmas  Days,”  to  be  released  in  The  George  Mattbew  Adunt  Scrrice 

Imms  more  than  five  minutes  calls  December.  ’The  serial  is  taken  from  444  Madison  Ave.  New  York,  N.  Y. 


MATS 


•  Speedier  on  “form” 

•  Winners  on  performance 


fighting. 

Sketched  on  Army  Cot 

However,  all  toe  time  that  Jim  Wil 


to  San  Francisco  by  way  of  Manila, 
Guam,  Wake  Island,  Midway  Island 
and  Honolulu.  He  will  forward  his 


hams  followed  the  whims  of  his  ad-  copy  from  toe  above  places  by  way 

venturous  nature,  he  carried  a  bum-  Clipper  airships.  There  will  be  15 

ing  ambition  to  be  an  artist.  On  an  installments. 

army  cot  he  drew  sketches.  In  the 

cowboy  bunkhouses  he  continued  to  Bell  Serials 

draw.  He  was  still  at  it  after  he  had  BELL  SYNDICATE,  INC.,  announced 
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soon.  The  second  is  a  timely  feature 


Everybody  who  has  known  Wil-  “Christmas  Days,”  to  be  released  in 
liams  more  than  five  minutes  calls  December.  ’The  serial  is  taken  from 
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Frank  A.  Behymar 


St.  Louis  P-D  Veteran 
Hits  Standardization 

Frank  Albert  Behymer,  a  member 
of  the  St.  Louis  Post-Dispatch  news 
staff  for  46  of  his  50  years  of  employ¬ 
ment  by  the  pa¬ 
per,  was  honored 
by  75  fellow  em¬ 
ployes  on  com¬ 
pletion  of  his  50th 
year  at  a  ban¬ 
quet  Friday,  Oct. 
28.  Members  of 
the  news  depart- 
ment  presented 
him  widi  a  Leica 
camera  and 
Joseph  Pulitzer, 
publisher  of  the 
paper,  sent  him 
a  congratulatory 
tetter  that  included  a  check  for  $1,000. 
Behymer  reviewed  his  years  with  the 
paper  after  short  speeches  by  older 
std!  members. 

Now  68,  he  started  as  a  proof  reader 
in  1888  and  became  a  reporter  tuider 
the  late  Charles  E.  Chapin,  four  years 
later,  working  in  Belleville,  Ill.  Later 
he  covered  most  of  the  runs  for  the 
Post-Dispatch  and  was  assistant  city 
editor  when  succeeded  in  that  position 
by  Benjamin  H.  Reese,  now  managing 
editor  of  the  paper.  He  has  been  at 
his  present  position  for  the  last  seven 
years  although  he  still  writes  an  oc¬ 
casional  “true  life  story,”  the  type  of 
assignment  he  says  he  enjoys  most. 

In  his  personal  interview  story, 
Behymer  explained  what  he  thinks  is 
the  difference  between  news  writing 
of  today  and  that  of  other  days  saying 
“It  is  the  difference  between  indi¬ 
vidual  writing  and  mechanized  pro¬ 
duction.  The  reporter  of  earlier  days 
didn’t  know  how  to  follow  a  blue¬ 
print,  and  in  writing  he  at  one  time 
or  another  violated  all  the  known 
rules  and  a  few  that  were  never  heard 
of,  but  he  wrote  a  story  with  the 
breath  of  life  in  it.  All  that  has 
changed.  Standardization  did  it.” 

Mr.  Behymer  is  married  and  for  the 
last  28  years  has  lived  in  Lebanon,  Ill. 
He  has  a  son  and  a  daughter. 


$500  UBEL  VERDICT 

A  jury  in  District  Judge  Lucius 
Babcock’s  court  in  Oklahoma  City, 
Okla.,  Oct.  18  awarded  $500  dam¬ 
ages  to  Henry  Turek,  who  had  sued 
the  Oklahoma  News  Co.,  publisher  of 
the  Oklahoma  City  Oklahoma  News 
for  libel.  Turek  had  asked  damages 
of  $5,000.  He  was  injured  in  an  au¬ 
tomobile  accident  last  May,  and  in 
reporting  the  accident  the  News  con¬ 
fused  the  names  of  the  arrested 
driver  and  the  victim. 
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Librarian  Group 
Elects  Officers 


Miss  Mae  Nyquist,  assistant  libra¬ 
rian,  New  York  Herald  Tribune,  was 
elected  chairman  of  the  New  York 
chapter  of  the  newspaper  group  of 
the  Special  Libraries  Association  at 
the  opening  dinner  meeting  of  the 
group  held  last  week  at  the  Herald 
Tribime  Building.  David  G.  Rogers, 
director  of  reference  of  the  Herald 
Tribxme,  was  guest  of  honor.  Arthur 
Rosenstock,  of  the  Bronx  Home  News, 
New  York,  was  chosen  vice-chairman, 


and  S.  Richard  Giovine,  of  the  Herald 
Tribune,  secretary-treasurer. 

An  advisory  committee  of  former 
chairmen  selected  to  assist  the  officers 
included:  Miss  Alma  Jacobus,  Time 
and  Fortune;  Maurice  Symonds,  New 
York  Daily  News;  John  Goetz,  New 
York  Post;  and  Reinhold  Pusch,  of 
American  Weekly. 

ALUMNI  DIRECTORY 

The  eighth  edition  of  the  alumni 
directory  of  the  School  of  Journalism 
of  the  University  of  Missouri,  contains 
the  names  of  the  2,441  graduates. 


GANNETT  MEETING 

Rochester,  N.  Y.,  Nov.  3 — Publish¬ 
ers  and  advertising  managers  of  the 
Gannett  newspapers  held  their  fall 
meeting  at  Hotel  Sagamore,  Rochester, 
Tuesday  and  Wednesday  with  Frank 
E.  Tripp,  general  manager,  presiding. 

lOINS  "SPECIAL" 

Tenney,  Woodward  &  Co.  an¬ 
nounced  Tuesday  that  R.  B.  Scribner 
has  joined  their  New  York  office  staff 
in  an  executive  capacity.  Until  re¬ 
cently,  he  was  vice-president  of 
Townsend  &  Townsend,  Inc. 


They  can’t  talk  those 

telephones  to  death 


. . .  because  Bell  telephones 
can  ^‘take  if* 

Every  piece  of  apparatus  used  in  making  a  telephone 
call  must  pass  many  tests  at  Western  Electric,  the 
manufacturing  unit  of  the  Bell  System. 

These  tests  begin  with  the  raw  materials  and  are 
carried  through  each  stage  of  manufacture.  They 
range  from  simple  visual  inspections  to  complicated 
chemical,  electrical  and  mechanical  tests. 

And  that  helps  to  explain  why  your  Bell  tele¬ 
phone  doesn’t  “let  you  down.” 


A  Western  F.lectric  machine  which  puts  telephones 
through  their  paces.  Here  representative  samples  receive 
a  test  which,  in  a  few  weeks,  is  equivalent  to  a  lifetime 
actual  service. 


Western  Electric 


.  .  .  made  your 
BELL  TELEPHONE 
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EDITOR  &  PUBLISHER 


Connolly  Made  Rapid 
Rise  as  Idea  Man 

Hearst  General  Manager  Achieved 
Reputation  as  Money-Maker 
With  King  Features,  Says  Scribner's 


JOSEPH  V.  CONNOLLY  is  described 
in  the  current  issue  of  Scribner's  as 
being  fundamentally  the  manager  of  a 
vaudeville  team 
with  his  favorite 
slant  on  a  story 
being  “its  cus¬ 
tard-pie  angle.” 
The  article,  writ¬ 
ten  by  W.  L. 
White,  son  of 
William  Allen 
White,  examines 
the  “new  dicta¬ 
tor  of  the  Hearst 
newspaper  em¬ 
pire,  his  career, 
J.  V.  Connolly  his  tactics,  and 
his  control  over 
21  papers,  10  radio  stations  and  four 
syndicates.” 

The  career  of  Mr.  Connolly  is  traced 
from  the  time  he  first  went  to  work  at 
the  age  of  12  in  New  Haven,  Conn., 
and  follows  through  to  his  recent  ap¬ 
pointment  as  general  manager  of  the 
Hearst  Newspapers. 

Carried  Papers,  Caddied 
“By  the  time  he  was  a  senior  in  the 
New  Haven  high  school  he  was  hold¬ 
ing  down  about  as  many  jobs  as  he 
has  today,”  the  article  states.  “He  was 
carrying  two  paper  routes,  jerking 
soda  in  a  drugstore,  and  caddying  on 
a  golf  course.  For  a  while  he  was 
also  employed  by  the  city  to  turn  the 
street  lights  on  and  off.” 

From  the  paper  routes  he  got  a  job 
in  the  business  office  of  the  old  New 
Haven  Union,  later  switching  to  the 
news  side  as  a  reporter.  In  a  few 
years  felt  confident  enough  to  take 
his  scrapbook  and  seek  a  job  in  New 
York. 

He  found  work  on  the  Sun  at  $35  a 
week  and  joined  King  Features  after 
Mr.  Hearst  had  been  attracted  to  his 
work  by  a  particularly  colorful  story 
on  the  aurora  borealis  Connolly  had 
written  for  the  Sun.  His  first  job  at 
King  was  editing  Circulation,  King 
promotion  paper. 

As  Mr.  Connolly’s  progress  at  King 
Features  is  traced,  it  is  shown  how  he 
came  into  his  own  as  one  whose  great¬ 
est  skill  is  in  his  ideas. 

“He  was  one  of  the  naive  few,”  the 
story  states,  “who  gave  serious 
thought  to  the  task  of  making  money 
for  Hearst.”  In  the  promotion  de¬ 
partment  “he  was  learning  .  .  .  the  art 
of  instilling  vaudeville  principles  into 
newsprint  at  a  profit.” 

Bought  "All  Quiet"  Rights 
Mr.  Connolly’s  first  real  success,  ac¬ 
cording  to  the  Scribner’s  story,  was 
the  purchase  of  serial  rights  for  “All 
Quiet  on  the  Western  Front.”  “Con¬ 
nolly  hadn’t  read  it  himself,  but  was 
inflamed  with  the  enthusiasm  of  a 
subordinate,  who  had  a  copy  of  the 
British  edition.  It  was  checked  up  to 
a  higher  Hearst  executive  who  made 
the  mistake  of  reading  it.  He  turned 
it  down.  Connolly  thereupon  took  an 
eloquent  appeal  to  San  Simeon,  where 
Hearst  (who  luckily  hadn’t  read  it 
either)  backed  him  to  the  hilt.  They 
bought  it,  and  it  was  the  biggest  smash 
hit  in  serial  fiction,  with  the  sole  ex¬ 
ception  of  the  novel  ‘Chickie,’  in  which 
an  unmarried  lady  had  a  baby  right 
in  the  middle  of  the  want-ad  section 
in  about  the  year  1926.” 

The  article  tells  of  Mr.  Connolly’s 


idea  in  1931  to  try  the  experiment  of 
having  syndicated  material  translated 
into  foreign  tongues  for  distribution 
abroad.  Today  King  features  are  be¬ 
ing  used  in  80  countries.  Connolly  is 
given  credit  for  the  introduction  of 
“Believe-It-Or-Not,”  “Little  Henry,” 
“Flash  Gordon,”  “Secret  Agent  X9,” 
“Blondie”  and  a  cartoon  by  Milt  Gross. 
The  article  tells  of  the  day  when  Mr. 
Connolly  peered  over  the  shoulder  of 
Elzie  Segar  who  was  at  his  drawing 
board  and  suggested  that  he  feature 
Popeye  in  the  strip.  It  tells  of  a  fab¬ 
ulous  party  be  held  for  the  celebra¬ 
tion  of  the  20th  anniversary  of  the 
George  McManus’  “Bringing  Up 
Father”  strip,  and  how  he  asked  the 
crowned  heads  of  the  world  for  con¬ 
gratulatory  messages. 

"No  Man's  Fool" 

But  more  interesting  is  the  refer¬ 
ence  made  to  Mr.  Connolly’s  present 
activities:  “He  has  never  been  to  a 
Hearst  birthday  party.  He  thinks  Mr. 
Hearst  is  ‘the  greatest  newspaperman 
who  ever  lived,’  but  examination 
shows  that  Connolly  himself  is  no 
man’s  fool.  Other  Hearst  men  say 
that  he  didn’t  get  his  No.  1  job  by 
hanging  around  San  Simeon,  and  he 
was  never  a  member  of  the  ‘old  San 
Simeon  gang’ — those  top  Hearst  exec¬ 
utives  who  have  been  described  by 
competitors  as  bald,  fat,  highly  paid 
playboys  who  in  the  roaring  twenties 
would  assemble  the  ideas  of  their  sub¬ 
ordinates  and  hop  a  plane  for  Cali¬ 
fornia  to  lay  them  before  The  Chief. 
And  who,  having  received  his  answer, 
would  linger,  laving  their  paunches 
in  San  Simeon’s  various  swimming 
pools  and  appraising  the  curves  of 
Gothic  mantels  and  Hollywood  star¬ 
lets  with  which  Hearst  places  and 
pools  abound. 

“Joe  Connolly  has  hopped  plenty  of 
planes  for  San  Simeon,  but  according 
to  extra -Hearstian  estimates  of  him, 
when  he  finished  his  business  he 
hopped  the  next  one  back.  He  has  as 
high  an  appreciation  of  female  beauty 
as  The  Chief  himself,  but  he  also  has 
a  habit  of  taking  work  home  from  the 
office  and  staying  up  until  two  o’clock 
every  morning.  Connolly  says  this  is 
only  a  hangover  from  morning-news¬ 
paper  habits.  His  friends  point  out, 
however,  that  there  is  a  three-hour 
difference  in  time  between  San  Simeon 
and  New  York.  If  Mr.  Hearst  gets  a 
bright  idea  at  eleven  o’clock  at  night, 
he  doesn’t  hesitate  to  pick  up  the  tele¬ 
phone  and  rout  his  yawning  East 
Coast  executives  out  of  bed  at  two. 
But  Joe  Connolly  answers  his  ring 
bright-eyed  and  alert.  He  is  proof 
that  there  are  ways  of  making  your¬ 


self  briskly  available  to  Mr.  Hearst 
other  than  spending  your  time  in  a 
bathing  suit.” 

Mr.  Connolly  is  also  described  as  a 
money-maker  with  ideas  of  his  own, 
as  a  “boss”  under  whom  employes  feel 
security,  and  it  is  predicted  that  there 
will  be  few  important  dismissals  now 
that  he  is  in  charge  of  the  newspa¬ 
pers.  It  is  said  that  despite  his  present 
earnings  which  amount  to  about  $65,- 
000  a  year  he  continues  to  live  in  a 
modest  home  in  Pelham,  Westchester 
County.  His  son  attends  a  public 
school  and  his  daughter  is  in  a  fashion¬ 
able  convent.  “Connolly  has  few 
outside  interests,”  the  article  says.  “He 
is  a  good  Catholic,  attends  Mass  reg¬ 
ularly,  and  was  a  member  of  the  late 
Cardinal  Hayes’  Committee  of  the 
Laity,  an  inner  group  which  raises 
money  from  big  executives.”  The 
article  also  adds  that  Mr.  Connolly’s 
hobby  is  reading  newspapers,  tearing 
out  headlines,  paragraphs,  stories,  and 
handing  them  to  his  subordinates  with 
suggestions  as  to  how  they  can  be 
elaborated  into  new  features. 

■ 

Business  Hopes 
High  in  S.  F. 

As  Strike  Ends 

San  Francisco,  Nov.  2 — Industrial 
peace  terms  spelling  an  impressive  up¬ 
surge  in  retail  business  and  hailed  as  a 
new  major  step  toward  enduring  em¬ 
ployer-employe  accord  in  San  Fran¬ 
cisco  today  resulted  in  the  return  to 
work  of  department  store  employes 
who  have  been  on  strike  55  days. 

Early  projection  of  retail  ad¬ 
vertising  drives  designed  to  foster  re¬ 
covery  of  heavy  sales  losses  during  the 
strike  was  anticipated.  Sales  spurted 
to  Xmas  shopping  season  volume  to¬ 
day. 

This  is  the  third  major  peace  move 
in  recent  months.  "Three  years  of 
peace  in  the  warehouses  was  assured 
under  terms  of  an  agreement  which 
resulted  in  their  reopening  Oct.  24. 
Mediator  of  the  warehouse  accord  was 
Paul  C.  Smith,  general  manager,  San 
Francisco  Chronicle.  Previously  a 
waterfront  situation  was  quieted  by 
an  agreement  containing  provisions 
for  automatic  renewal  or  arbitration. 

Strikers  returned  to  work  today  in 
26  stores  and  9  branches  following 
signing  late  Tuesday  afternoon  of  a 
contract  which  will  run  until  July  31, 
1940.  Strikers,  disappointed  at  failure 
to  obtain  a  closed  ^op,  voted  accep¬ 
tance  early  Tuesday  morning  by  a 
54  vote  margin  of  a  pact  which  store 
owners  accepted  unanimously. 

While  stores  remained  open 
throughout  the  duration  of  the  strike. 
Federal  Reserve  District  figures 
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showed  the  great  volume  of  consumer 
needs  built  up  during  the  labor  dis¬ 
agreement.  Retail  sales  for  28  report¬ 
ing  stores  for  September  were  off  42% 
in  San  Francisco  against  a  15%  loss 
for  the  entire  Twelfth  District  includ¬ 
ing  San  Francisco,  or  11%  excluding 
this  city. 

Heavy  Losses  in  Household  Goods 

Exactly  what  part  of  this  decline 
was  due  to  the  clerks’  walkout  and 
what  part  resulted  from  the  warehouse 
tieup  is  a  moot  question.  Heaviest 
losses  were  in  furniture,  off  75%;  floor 
coverings,  down  74%  and  washers, 
ironers,  sweepers,  stoves,  refrigera¬ 
tors,  off  63%.  Minimum  losers  in  the 
Reserve  Bank’s  report  were  small 
leather  goods,  off  16%;  hosiery,  off  16% 
and  silverware  and  jewelry,  down 
18%. 

Another  undecided  factor  in  the 
trade  picture  is  what  per  cent  might 
have  been  moved  except  for  the  vir¬ 
tual  discontinuance,  by  the  stores  in¬ 
volved  in  the  strike  and  also  by  all 
other  members  of  the  San  Francisco 
Retailers’  Council,  of  advertising  for 
the  first  two  weeks  of  the  strike.  Sub¬ 
stituted  for  the  individual  accounts 
during  that  period  was  a  series  of  joint 
advertisements  placed  by  the  council 
and  dealing  with  the  strike. 

Month-end  department  store  sale 
advertising  appeared  with  the  end  of 
the  warehouse  tieup.  There  was  a 
noticeable  gain  in  linage,  and  a  grad¬ 
ually  swelling  flood  tide  can  be  ex¬ 
pected  with  restoration  of  normal  re¬ 
tailing  conditions. 

“Fat”  papers  in  keeping  with  the 
approaching  Thanksgiving  season  be¬ 
gan  appearance  last  week.  The  San 
Francisco  Call-Bulletin  of  Oct.  28 
contained  40  pages  packed  with  ad¬ 
vertising  although  pickets  were  then 
in  front  of  35  retail  stores. 

The  San  Francisco  Examiner  and 
San  Francisco  Chronicle  of  Sunday 
showed  noticeable  linage  improve¬ 
ments,  and  Monday  the  San  Francisco 
News  presented  a  40-pmge  issue  plus 
a  four-pcige  rotogravure  cover  mark¬ 
ing  the  “News  Family”  edition.  This 
edition  was  devoted  chiefly  to  prog¬ 
ress  on  the  Golden  Gate  International 
Exposition. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  90.  Checking  Results  of  Local  Campaigns 


If  you  don’t  change  this  immediately  and  proof  of  sale  obtained  from  small 
I  am  going  to  sue  you,  sue  the  tele-  advertisers  are  the  ammunition  that 
phone  company  and  sue  the  radio  re-  national  salesmen  and  national  repre¬ 
pair  shop.”  sentatives  need  today  to  convince  the 

The  advertising  manager  apologized  national  advertiser  that  daily  news- 
profusely,  called  the  advertiser  and  papers  can,  will,  and  do  sell  more 
related  the  story  to  him.  The  adver-  goods  daily  than  any  other  medium, 
tiser  then  called  this  subscriber  and 

apologized  for  the  error  and  said  that  TO  USE  FINCH  PATENTS 

they  were  very  sorry  it  had  happened  W.  G.  H.  Finch,  president  of  the 
and,  of  course,  the  blame  was  placed  Finch  Telecommunications  Laborator- 
on  the  newspaper  where  it  belonged,  ies,  Inc.,  New  York,  announced  Wed- 
The  advertiser  then  called  on  the  nesday  that  the  International  Standard 
newspaper  and  wanted  to  know  what  Electric  Corporation,  a  subsidiary  of 
they  were  going  to  do  to  pacify  the  the  International  Telephone  and  Tele- 


CONSTANTLY  local  advertisers  and 
local  salesmen  are  bedevilled  by  this 
problem: — how  to  check  results,  key 
advertising  or  make  offers  that  will 
give  the  advertiser  and  the  local  sales¬ 
man  something  tangible  on  which  to 
base  future  copy  appeals. 

Frequently  letters  are  received  by 
this  column  asking  us  how  to  set  up 
some  sort  of  checking  system  or  mea- 
siu’ing  stick  of  the  value  of  the  adver¬ 
tising  that  is  appearing  over  the  local 
dealer’s  name.  Another  question  that 
is  constantly  arising  is,  “How  long  will 
we  have  to  run  a  certain  theme  or  a 
certain  style  of  copy  before  we  will 
see  tangible  results?”  At  present,  two 
methods  are  employed  by  a  great 
many  retailers  and  an  explanation  of 
their  methods  may  be  helpful  to  local 
advertising  departments  who  are  daily 
confronted  with  the  same  questions. 

Method  No.  1 

IN  THE  SUMMER  OF  1936  a  better 

than  average  type  of  business  school 
decided  to  concentrate  80%  of  its  ad¬ 
vertising  appropriation  for  the  year  in 
one  paper.  Thirty-nine  different 
pieces  of  advertising  copy  were  pre¬ 
pared;  one- third  being  devoted  to 
parents;  one-third  to  young  people 
who  wanted  more  money  for  clothing, 
entertainment,  and  physical  comforts; 
and  one-third  to  young  women  ex¬ 
clusively,  the  theme  being  “you  can 
have  more  friends,  more  dates,  and 
more  acquaintances  if  you  have  your 
own  income  and  if  you  are  in  a  busi¬ 
ness  office.” 

The  owner  of  this  school  then  ob¬ 
tained  a  new  telephone  number  which 
did  not  appear  in  the  telephone  direc¬ 
tory  or  on  his  stationery.  The  only 
way  to  locate  this  number  was  to  read 
one  of  his  advertisements.  The  ad¬ 
vertising  started  the  last  of  June  and 
apeared  five  days  a  week  up  until  the 
second  week  in  November.  After  the 
prospect  had  visited  his  school  alone 
or  with  his  or  her  parents,  the  regis¬ 
trar  asked  this  question,  “How  did 
you  happen  to  come  to  our  school? 
Did  you  come  through  a  friend, 
through  one  of  our  former  pupils,  or 
did  you  see  our  advertising?”  About 
70%  of  these  people  stated  that  they 
came  through  friends  or  former  pupils, 
and  about  20%  stated  that  they  had 
read  several  of  the  advertisements  in 
the  local  paper.  The  other  10%  said 
they  did  not  know. 

If  the  local  advertiser  is  selling  a 
unit,  or  a  service  for  $5  or  more,  it  is 
an  easy  matter  for  him  to  instruct  all 
of  his  sales  people  to  ask  each  cus¬ 
tomer  who  enters  the  store  (after  they 
have  bought  or  have  not  bought) , 

How  did  you  happen  to  come  to  our 
store — through  a  friend,  through  our 
window  displays,  or  through  our  ad¬ 
vertising?” 

We  have  never  yet  seen  a  test  of  this 
kind  made  where  advertising  came  out 
on  top.  Any  business,  to  survive,  must 
have  on  their  books  regular  customers 
or  friends,  and  it  is  perfectly  natural 
for  these  friends  to  tell  their  friends 
that  the  store  they  are  doing  business 
With  is  satisfactory,  their  values  are 
^*8ht  and  the  store  service  is  all 
^*8ht.  What  the  store  needs  is  new 

fiends  and  if  it  is  to  obtain  these  new 


friends,  it  must  do  some  sort  of  adver¬ 
tising  to  win  these  new  friends. 

Method  No.  2 

ANOTHER  METHOD  of  checking  the 
value  of  copy  appeals,  styles  and 
prices  is  to  offer  at  certain  intervals  an 
unusual  special,  taken  out  of  regular 
stock.  Assume  that  it  is  a  pair  of 
men’s  shoes  that  ordinarily  sells  for 
$7.50.  Run  three  advertisements — 
Monday,  Tuesday  and  Wednesday — 
telling  the  readers  of  the  paper  that  on 
Thursday  and  Friday  you  are  going  to 
make  a  special  announcement.  Thurs¬ 
day  morning  or  Thursday  evening  tell 
the  readers  that  for  48  hours  you  are 
going  to  sell  a  pair  of  $7.50  shoes  for 
$4.35.  The  reason  for  doing  this  is  that 
the  store  wants  to  meet  quickly  dozens 
of  new  customers.  A  check  like  this 
can  be  made  in  a  week.  It  is  abso¬ 
lutely  necessary,  however,  that  the 
local  manager  and  the  salesman  ser¬ 
vicing  this  account,  obtain  a  promise 
from  the  retailer,  that  he  will  show  his 
sales  slips  and  an  accurate  report  of 
all  sales  made  to  strangers  or  old  cus¬ 
tomers  at  the  sale  price. 

Sometimes  Mistakes  Give  the 
Answer 

ONE  OF  THE  MOST  AMUSING  ex¬ 
amples  of  how  mistakes  may  be  used 
to  check  results  was  recently  brought 
to  our  attention. 

Two  young  radio  repairmen,  located 
in  a  market  of  about  50,000  people  de¬ 
cided  to  conduct  a  six-month  experi¬ 
ment  in  radio  repair  copy.  The  adver¬ 
tising  director  of  this  paper  suggested 
a  rather  simple  campaign  which  con¬ 
sisted  of  a  group  of  headlines  with  the 
same  piece  of  copy  in  each  advertise¬ 
ment.  The  headlines  ran  something 
like  these:  Radio  hum?  Radio  sput¬ 
ter?  Radio  fade?  Radio  cut  out? 
Radio  dull?  Radio  balky?  etc.,  etc. 
Then  followed  a  short  piece  of  copy 
telling  the  type  of  service  rendered 
and  the  telephone  number  in  rather 
heavy  type. 

The  advertisements  occupied  two 
inches  single  column  and  were  run 
three  times  a  week.  At  the  end  of  the 
second  week  some  compositor  inad¬ 
vertently  lost  a  part  of  the  telephone 
number,  which  was  P.C.  315.  In  mov¬ 
ing  this  ad  on  the  stone,  he  dropped 
the  numeral  “3”  so  that  when  the  ad 
appeared  it  was  P.C.  15.  The  radio 
men  were  busy  with  their  regular 
work — no  one  on  the  newspaper  not¬ 
iced  the  error  and  the  ad  appeared 
four  times  in  ten  days  minus  the 
numeral  “3.”  The  eleventh  day  the 
advertising  manager  of  this  paper  an¬ 
swered  the  phone  and  the  rather  high- 
pitched  voice  of  one  of  his  subscribers 
protested  as  follows:  “During  the  past 
10  days  we  have  received  more  than 
25  telephone  calls  from  all  sorts  of 
people.  They  call  us  at  7  o’clock  in 
the  morning,  they  have  called  us  when 
we  were  at  dinner,  they  have  gotten 
us  out  of  bed  after  midnight  and  prac¬ 
tically  everyone  of  these  people  said 
this:  ‘How  soon  can  you  fix  my  radio?’ 
Last  night,  by  chance,  I  noticed  an 
advertisement  in  your  paper — the  So  & 
So  Radio  Service — and,  quite  by  acci¬ 
dent  I  noticed  that  they  have  our  tele¬ 
phone  number  in  their  advertisement. 


woman  and  also  what  allowance  would 
be  made  for  the  mistake.  The  adver¬ 
tising  manager  said  that  he  would  be 
glad  to  give  the  advertiser  four  addir 
tional  insertions  at  the  end  of  his  con¬ 
tract  without  any  charge. 

Needless  to  say,  the  advertiser  was 
delighted  to  know  that  his  telephone 
number  was  registering  with  a  great 
many  different  kinds  of  prospects,  and 
it  is  pleasant  to  relate  that  the  tele¬ 
phone  calls  have  been  coming  to  the 
advertiser  just  as  fast  as  they  went  to 
the  subscriber’s  home. 

Most  of  us  have  at  some  time  or 
other  had  to  “make  good’  on  adver¬ 
tisements  where  prices  have  been  mis¬ 
quoted.  The  writer  once  prepared  a 
piece  of  copy  for  a  very  large  corset 
shop  in  Chicago.  A  special  model  was 
offered  at  $6.50.  In  typing  the  copy 
the  stenographer  had  changed  the  “6” 
to  a  “3”  so  that  the  garment  was  ad¬ 
vertised  at  $3.50.  This  corset  company 
operated  three  stores.  The  advertise¬ 
ment  appeared  in  a  morning  newspa¬ 
per.  In  one  day  183  of  these  garments 
were  sold  at  $3.50,  but  the  customers 
who  had  bought  this  same  garment 
during  the  previous  months  were  busy 
on  the  telephone  for  weeks  on  end, 
complaining  about  their  having  had 
to  pay  $6.50  for  the  same  type  of 
garment  that  was  now  being  offered 
at  $3.50. 

Proof  That  People  Do  Read 
Newspapers 

INSTANCES  LIKE  THE  ABOVE  and 
others  that  most  of  use  have  experi¬ 
enced,  offer  conclusive  proof  that  men 
and  women  prowl  through  our  papers, 
column  by  column,  seeking  unusual 
things,  bargains,  offerings  and  special 
services.  No  one  can  tell  in  advance 
how  the  readers  of  a  newspaper  will 
react  to  a  certain  type  of  copy  but  if 
the  beginner,  the  small  advertiser,  is 
sold  the  idea  of  setting  up  checks  and 
if  the  local  salesman  servicing  the  ac¬ 
count  will  follow  through  on  checking 
results,  many  mistakes  can  be  elim¬ 
inated  and  the  beginner  who  is  sus¬ 
picious  and  skeptical  about  ultimate 
results  can  be  kept  in  the  paper  in¬ 
definitely  if  he  knows  that  the  news¬ 
paper  itself  is  just  as  interested  in  net 
results  as  the  advertiser.  Sales  results 


graph  Company  has  taken  out  a  license 
under  the  Finch  Facsimile  patents.  A 
newly  developed  high  speed  facsimile 
system  for  use  in  the  transmission  by 
radio  or  wire  of  photographs,  maps, 
pictorial  and  other  intelligence  matter 
and  which  is  directly  applicable  for 
actuating  an  engraver  for  directly  cut¬ 
ting  a  zinc  plate  which  may  be  used 
on  printing  presses  has  just  been 
patented  in  the  United  Kingdom  by 
Mr.  Finch.  The  patent,  484,994  says 
Mr.  Finch,  transmits  and  reproduces 
pictures  composed  of  individual  pulses. 
The  reproduced  picture  having  pre¬ 
determined  detail,  may  in  turn  be  di¬ 
rectly  used  for  picture  printing  in 
newspapers. 

PERRY  PLANS  STATION 

The  Metropolis  Co.  of  Jacksonville, 
Fla.,  has  been  granted  permission  by 
the  FCC  to  establish  a  radio  station  in 
that  city.  John  H.  Perry,  president  of 
the  Metropolis  Company,  has  an¬ 
nounced  that  construction  will  com¬ 
mence  soon.  The  new  station  will 
operate  on  1,290  kilocycles  with  power 
of  250  watts,  unlimited  time.  Mr. 
Perry  is  owner  of  WCOA,  Pensacola, 
and  president  of  the  John  H.  Perry 
Newspapers  and  the  Western  News¬ 
paper  Union. 


The  Paper's  Baby  Show 
Went  Over  Big 


All  in  pictures,  to  be  sure,  but 
mammas  and  pappas  went  wild 
buying  extra  copies  to  send  to 
relatives. 

Of  course  the  management 
realized  that  the  mechanical 
production  of  this  feature  must 
be  super-excellent.  One  of  their 
steps  was  a  change  to  Certified 
Mats. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 

CERTIFIED  DRY  MAI  CORPDRAIION 

9  Rockefeller  Plaza,  Dept  P 


28— P  HOTOGRAPHY 


EDITOR  &  PUBLISHER 


Velvet  Claws  Won 
Velvet  Ball  Photos 


By  JACK  PRICE 

FOR  THE  PAST  few  years  a  charity 

ball  has  been  given  at  the  Waldorf- 
Astoria  Hotel  in  New  York  City.  The 
affair  is  run  in  the  name  of  charity 
but  is  sponsored  by  the  Velvet  Guild. 
This  year  the  publicity  was  directed 
by  Mrs.  June  Hamilton  Rhodes  who 
almost  caused  sensational  develop¬ 
ments  among  picture  syndicates  and 
local  newspapers. 

It  appears  that  because  of  the  so¬ 
ciety  angle  to  the  ball,  picture  syndi¬ 
cates  and  newspapers  assigned  cam¬ 
eramen  to  cover  the  affair  weeks  in 
advance.  It  was  assumed  by  the 
newspapers  and  syndicates  that  the 
photographers  would  be  given  the 
same  cordial  treatment  they  received 
in  former  years.  Everything  ran 
smoothly  until  the  day  of  the  ball. 

Exclusive  Picture  Rights  Granted 

In  some  mysterious  manner  word 
leaked  out  that  Mrs.  Rhodes  had  given 
to  Life  magazine  exclusive  rights  to 
picture  the  Velvet  Ball.  This  in¬ 
formation  irritated  the  executives  in 
the  offices  of  newspapers  and  syn¬ 
dicates.  Editors  of  the  various  syn¬ 
dicates  communicated  with  each  other 
by  phone  and  all  agreed  upon  drastic 
action  if  their  photographers  were  re¬ 
fused  admittance.  Newspapers  fol¬ 
lowed  suit  when  they  were  acquainted 
with  the  facts. 

Almost  every  picture  editor  phoned 
Ted  Saucier  the  publicity  director  of 
the  Waldorf  Hotel  for  an  explanation. 
Saucier  in  turn  rushed  to  anpeal  to 
Mrs.  Rhodes  and  her  committee,  but 
was  given  no  help  or  co-operation. 
The  phone  calls  became  more  numer¬ 
ous,  each  with  veiled  references  con¬ 
cerning  future  publicity  possibilities. 
Saucier,  realizing  that  the  hotel  would 
suffer  possible  repercussions,  again 
conferred  with  Velvet  Ball  officials 
and  this  time  he  was  able  to  persuade 
them  to  forego  their  earlier  decision 
to  bar  the  press  cameramen  in  favor 
of  the  picture  magazine. 

Upon  returning  to  his  office  Mr. 
Saucier  sent  telegrams  to  all  city  edi¬ 
tors  and  assignment  editors  of  the 
syndicates  to  the  effect  that  all  ac¬ 
credited  newspaper  photographers 
would  be  welcome  at  the  Ball  and 
they  would  be  given  liberty  to  shoot 
as  they  desired. 

Men  Were  to  Leave  Quietly 

It  is  interesting  to  learn  of  the  plan 
evolved  by  syndicates  for  coverage  of 
the  affair  in  the  event  that  the  of¬ 
ficials  decided  to  refuse  the  camera¬ 
men  liberty  of  action.  Each  syndicate 
had  order^  its  cameramen  to  report 
on  the  assignment,  and  if  they  were 
put  out  or  refused  admission  they 
were  to  leave  without  causing  a  scene. 
Had  the  legitimate  lens-lads  been 
turned  away,  we  feel  that  the  suc¬ 
cess  of  future  Velvet  Balls  would  be 
doubtful  because  pictorial  publicity 
would  be  lacking. 

Bob  Dorman  of  Acme  Newspictures 
stated:  “We  had  provided  much  pic¬ 
torial  publicity  for  the  ball  and  ex¬ 
pected  to  receive  proper  consideration 
on  the  night  of  the  affair.  Certainly, 
we  could  not  be  expected  to  be  friend¬ 
ly  with  a  group  which  would  fail  to 
offer  co-operation  when  most  needed.” 

William  White,  picture  editor  of  the 
New  York  Daily  News,  had  this  to 
say;  “It  seems  incredible  that  a  pub¬ 
licity  director  of  an  outstanding  affair 
providing  such  local  interest  to  the 
newspapers,  would  be  so  short-sighted 
as  to  the  value  of  co-operation  with 
all  newspaper  cameramen  and  syndi¬ 
cate  photographers.” 


It  so  happened  that  when  Mr.  White 
was  advised  of  the  camera  ban,  he 
had  his  office  commimicate  with  the 
proper  persons  and  insist  upon  that 
the  rights  of  Daily  News  photograph¬ 
ers  be  observed. 

Future  Relation*  Would  Be  Strained 

Caveo  Sileo,  assignment  editor  of 
International  News  Photos,  said  that  if 
his  photographers  “were  refused  ad¬ 
mittance  to  cover  the  ball,  future  re¬ 
lations  would  be  strained  to  the  point 
where  doubt  and  suspicion  might 
arise  instead  of  friendly  thoughts. 
Publicity  directors  who  plead  for  co¬ 
operation  in  advcmce  of  an  affair  and 
who  do  not  provide  adequate  facilities 
for  the  coverage  by  newspaper  photog¬ 
raphers  of  the  main  event,  must 
realize  that  eventually  their  dicta¬ 
torial  methods  in  dealing  with  the 
press  cameramen  must  spell  oblivion 
for  themselves.” 

And  thus  another  triumph  is  chalked 
up  for  legitimate  newspaper  camera¬ 
men.  In  this  instance  the  photograph¬ 
ers  were  backed  up  100%  by  their 
superiors.  It  may  be  interesting  to 
note  that  there  were  no  threats  of 
reprisals  by  editors  or  their  photog¬ 
raphers.  The  matter  was  settled 
upon  the  presentation  of  facts  and  the 
wise  counsel  of  Mr.  Saucier  of  the 
Waldorf  Hotel  who  foresaw  the  hand¬ 
writing  on  the  wall. 

AP  Orders  New  Enlarger 

HARRY  M.  BIELE  of  the  Associated 

Press  has  just  ordered  a  new  5x7 
model  Saltzmann  enlarger  to  be  used 
for  augmenting  service  in  any  bureau 
which  is  overtaxed  by  emergency 
work.  This  enlarger  is  the  type  which 
uses  the  square  type  Coopsr-Hewitt 
tube  but  because  of  the  dangers  to 
the  tube  in  transit,  the  lighting  ar¬ 
rangement  has  been  converted  to 
Mazda  lamps. 

Special  travelling  cases  were  built 
to  house  the  enlarger  in  transit.  The 
lamp  will  be  shipped  by  express  from 
point  to  point.  It  will  be  transported 
in  two  sections,  one  section  consisting 
of  the  base  and  the  other  being  the 
camera  and  light  housing.  The  new 
method  of  lighting  employs  four  150- 
watt  lamps  which  provide  an  even 
illumination  with  the  required  speed. 

Mr.  Biele  points  out  that  many 
emergencies  arise  in  the  field  in  a 
location  not  as  completely  fitted  for 
extra  work  as  the  main  bureaus.  To 
speed  up  the  service  in  these  branches 
the  extra  enlarger  will  be  sent  there 
so  that  the  output  will  be  as  vol¬ 
uminous  and  speedy  as  in  major  of¬ 
fices.  If  the  plan  works  out  as  ex¬ 
pected,  a  few  more  of  these  enlargers 
will  be  ordered  for  locations  far  from 
the  fully  equipped  bureaus. 

The  first  enlarger  will  be  shipped 
to  Baltimore  this  week  for  experi¬ 
mental  purposes. 

Picture  Inspiration 
FRANK  CANCELLARE.  NEA  photog¬ 
rapher  in  Washington  last  week  had 
an  inspiration  while  snapping  impor¬ 
tant  men  leaving  the  White  House  af¬ 
ter  conferences  with  the  President. 
He  saw  two  little  girls  sliding  down  a 
railing  on  the  steps  leading  to  the  ex¬ 
ecutive  offices.  He  took  a  picture  of 
them  and  suggested  a  caption  on  the 
freedom  of  people  in  the  American 
capital  as  contrasted  with  that  in  for¬ 
eign  capitals.  The  picture  was  sent  to 
NEA  member  p>ap>ers  throughout  the 
country. 


Va.  Photo  Contest 

THREE  COMPETITIONS  in  news 
photography  have  been  announced 
by  the  Lee  Memorial  Journalism 
Foundation  of  Washington  and  Lee 
University  at  Lexington  and  the  Vir¬ 
ginia  Press  Association.  All  prints, 
which  must  be  received  in  Lexington 
before  Dec.  15,  will  be  exhibited  dur¬ 
ing  the  new  photography  conference 
at  the  imiversity  Jan.  5  to  7.  The 
SNPA  contributed  a  $25  prize  for  the 
best  photograph  submitted  by  a  news 
photographer  in  the  South.  Three 
prizes — $15,  $10  and  $5,  are  offered 
in  the  second  comp)etition  for  the  best 
news  photographs  submitted  by  a 
Virginia  news  photographer.  Three 
identical  prizes  are  offered  in  the 
third  comp)etition  for  the  best  news 
photograph  submitted  by  a  news 
photographer  for  a  Virginia  weekly. 


Camera  Knights 


ERNEST  SISTO,  besides  being  one  of 
the  star  photographers  of  Wide 
World  Photos,  has  a  record  as  a  photo¬ 
graphic  inven¬ 
tor  and  because 
of  his  knowledge 
of  equipment 
has  received  of¬ 
fers  to  become  a 
camera  de¬ 
signer.  Sisto  also 
is  a  painter  and 
•sculptor. 

He  broke  into 
photography  in 
1910  as  a  deliv¬ 
ery  boy  for  a 
portrait  pho- 
tographer  in 
Princeton,  N.  J.  However,  when  his 
family  came  to  New  York  to  live,  he 
was  placed  in  a  public  .school  from 
which  he  won  an  art  scholarship  to 
Pratt  Institute. 

Upon  the  death  of  his  father  he 
found  it  necessary  to  leave  high 
school.  He  got  a  job  in  the  dark¬ 
rooms  of  International  News  Photos 
and  soon  was  made  a  cameraman.  He 
left  in  1920  to  be  one  of  four  camera¬ 
men  on  the  first  photographic  staff  of 
the  New  York  Journal.  He  started 
in  1922  with  Times  Wide  World  as  a 
photographic  printer  but  resigned  in 

1923  to  return  to  International.  In 

1924  he  returned  to  Wide  World  as  a 
printer  and  emergency  photographer, 
and  in  1927,  as  a  result  of  his  excep¬ 
tional  work  on  emergency  assign¬ 
ments,  was  added  to  the  regular  staff. 

Some  of  the  important  assignments 
he  has  covered  were  the  Wall  Street 
explosion,  Texas  school  disaster,  mak¬ 
ing  a  special  flight  from  New  York, 
and  the  school  disaster  at  St.  Hy- 
acinthe,  Canada,  after  another  special 
flight  from  New  York.  He  has  cov¬ 
ered  six  Presidential  conventions,  six 


Kentucky  Derbys  and  eight  World 
Series.  His  coverage  of  the  British 
Empire  Economic  Conference  at  Ot¬ 
tawa,  Canada,  several  years  ago  was 
commented  upon  by  the  Canadian 
and  British  press. 

He  was  the  inventor  of  the  first 
practical  speedgun  for  flashbulbs 
used  in  New  York  City.  Many  of 
these  which  he  made  are  still  in  use. 
■ 

AP  Photog  Risks  Life 
To  Sexve  Canton  Films 

Karl  J.  Eskelund,  photographer 
working  for  the  AP  in  China,  returned 
to  Canton,  Oct.  30,  with  pictures  of  the 
Japanese  entry  into  that  city  which 
he  intended  to  deliver  to  Hong  Kong. 
Most  of  his  clothes  and  his  camera 
were  gone  but  he  still  had  the  pic¬ 
tures  and  a  story  of  a  harrowing  ex¬ 
perience. 

He  said  he  had  attempted  to  make 
the  trip  afoot  following  the  tracks  of 
the  Canton-Kowloon  railroad.  Before 
he  had  gone  very  far,  he  related, 
Chinese  bandit  robbed  him  of  almost 
all  of  his  clothing  and  his  camera. 
However,  he  managed  to  get  way  with 
his  films  and  his  life.  Three  times 
after  that  he  was  stopped  by  Chinese 
who  shot  at  him.  He  then  decided  to 
return  to  Canton.  On  the  return  trip 
he  was  fired  upon  by  three  more 
groups  of  Chinese  and  twice  by  Japan¬ 
ese.  One  band  of  Japanese  gunners, 
he  said,  shot  a  flag  out  of  his  hand  and 
then  held  him  overnight. 

When  he  reached  Canton,  he  was 
again  held  by  Japanese  but  he  ob¬ 
tained  his  release  through  the  Danish 
consulate  after  three  hours.  During 
the  trip  he  had  to  swim  two  rivers, 
but  because  his  film  was  in  a  water¬ 
proof  container  it  was  not  injured. 


FLASH 

PROBLEMS? 

Ask  G.  E. 

If  you  have  a  problem  in  con¬ 
nection  with  synchronized 
flash  shots,  ask  us  about  it. 
Chances  are  we  can  help  you 
solve  it,  for  General  Electric's 
engineers  have  had  wide  expe¬ 
rience  with  flash  bulb  photog¬ 
raphy  and  with  the  difficulties 
that  sometimes  crop  up  in 
news  work.  Address,  Dept. 
166  EP,  General  Electric  Co., 
Nela  Park,  Cleveland,  Ohio. 

. .  a  size  and  type  G-C  Hash 
bulb  to  Ht  every  news  need 

GENERAL  @  ELECTRIC 

MAZDA  PHOTO  LAMPS 


1/  you  need 
circulation 


men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  Tulsa  World, 
Tulsa,  Okla. 


ISTER! 

You  ’ll  get  better 
results  with 
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a  few  weeks.  We  never  rush  in  and  of  the  dealer's  failure  to  perform  or  him  m  maknif:  (Iclinquent  collections,  we  do 
discharge  a  boy.”  _  ,  ^  .  insolvency,  the  Times  may  termirmte  “ V.SS  'X’ZX 

Mr.  Temple  is  definitely  of  the  opin-  the  contract  on  five  days  written  no-  through  oversight  neglect  to  pay  the  boy  for 
ion  that  older  boys  make  better  car-  tice.  In  case  of  death  or  incapacity  papers  are  very  few  ami  these  boys  suffer  very 
riers  than  younger  boys,  suggesting  of  the  dealer,  the  contract  shall  imme-  little  if  any  loss,  because  they  are  taught 
that  perhaps  the  margin  of  pay  is  diately  terminate  without  action  by  •"  '*  clear  to  tbcir  customers  that  any 

S  r  ,1  i  1  i  L.  s.1.  ris-  A  4  1.  _  loss  from  non-colleclions  is  their  own  anil  not 

sometimes  too  small  to  interest  boys  the  Times.  Another  contract  pro-  newspaper’s. 

14  and  over.  He  would  like  to  have  vision  is  that  if  the  Times  becomes  ..j,,  keeping  with  developing  their  habits  ami 
some  suggestions  from  other  circula-  dissatisfied  with  the  delivery  system  customs  to  a  high  degree  of  promptness  and 
tion  managers  who  are  following  a  then  maintained  by  the  dealer,  the  regularity,  we  are  consistent  in  requiring  all 
system  similar  to  his.  He  believes  an  Times  may,  without  terminating  the  bdis  to  be  paid  promptly  each  week  .  .  .  the 
exchange  of  ideas  would  prove  bene-  contract,  “temporarily  discontinue  the  th7TmportrnTe'orSulated“fi.rnces"“^^^^^ 
ficial  at  this  time  when  circulators  are  delivery  of  newspapers  to  the  dealer  (abiished  credit.  Likewise,  regular  and  prompt 
faced  with  the  problem  of  rebuilding  and  may  cause  its  own  employes  to  iielivery  service  is  an  established  practice.  No 
a  large  portion  of  their  carrier  organi-  distribute  its  newspapers  to  home-  one  who  is  accorded  courteous  treatment  and 
zations.  delivery  subscribers  within  the  deal-  receives  his  newspaper  promptly,  regu- 

_ •„  _ j  larly  and  safely  each  afternoon  is  apt  to  dis- 

0r  s  t©rrltory  dud  rusy  collect  irom  .  .«  •  »••,... i««.t  k  «Via 

-  -  .  continue  the  service,  particularly  it  the  boy, 

such  subscribers  for  such  newspapers  through  setting  an  example  of  regularity, 

SALE  of  Chicago  Times’  home  de-  and  retain  all  sums  thus  collected.”  keeps  the  customer’s  paper  bills  from  ac- 

livery  system  to  independent  dealers  It  is  understood,  however,  that  cumulating,  by  collecting  promptly  at  a  given 

has  been  completed  in  66  major  dis-  within  one  week  after  the  Times  tern-  ‘’“ch  week.”  ^ 

tricts  in  Chicago,  it  was  announced  porarily  discontinues  delivery  of  pa-  c 

this  week  by  Jack  Shanahan,  Times  pers  to  the  dealer,  the  Times  will  nAloLo  FniCL  lO  OC 

circulation  manager.  Sale  of  terri-  either  reside  deliveries  to  the  dealer  The  White  Plains  (N.  Y.)  Reporter 

tories  to  independent  dealers  began  and  permit  him  to  resume  distribu-  raised  its  circulation  price  from  three 

early  this  year  and  covers  an  area  m  tion;  or  terminate  the  contract;  or  cents  to  five  cents  daily  Nov.  4.  The 

which  there  is  approximately  100,000  exercise  its  option  to  repurchase  the  weekly  rate  has  been  increased  from 

home  delivered  circulation  of  the  subscription  list  as  provided  in  the  18  cents  to  25  cents  and  the  monthly 

Times  in  Chicago.  contract.  charge  from  90  cents  to  $1.10.  “With 

Under  the  new  set-up,  many  former  Mr.  Shanahan  told  Editor  &  Pub-  linage  off,”  said  Edward  F.  Keefle, 

branch  managers  are  now  indepen-  isher  the  independent  dealer  plan  is  business  manager,  “we  were  forced  to 

dent  dealers,  handling  not  only  the  working  satisfactorily  from  a  distribu-  five  cents  so  that  we  could  continue  to 

. .  -  _  .  .  -  standpoint,  relieving  the  news-  publish  a  complete  newspaper.” 

paper  of  burdensome  detail  in  sales  ■ 

to  carrier  boys.  VISITED  NIAGARA 

Forty-five  Kitchener  (Ont.)  Record 
carrier  salesmen  won  a  trip  to  Niagara 
salesmen  Falls,  Oct.  22,  as  their  prize  in  a  con- 
;lves,  the  test  to  obtain  new  subscribers.  Joseph 
.e  (Ind.)  E.  Fehrenbach,  circulation  manager, 
nting  the  was  in  charge  of  the  tour. 


Are  as  Good  as 
Boys  Under  14 

Bowling  Green  Circulator 
Tells  How  He  Handles 

Group  Averaging  15 1/2 

By  GEORGE  A.  BRANDENBURG 

With  establishment  of  the  14-year- 
old  minimum  age  limit  for  newspaper 
carrier  boys  under  the  Federal  Wage 

and  Hour  Act,  comes  a  request  from  Changes  to  Independents 
Alvis  H.  Temple,  Bowling  Green  (Ky.) 

Park  City  Daily  News  circulation 
manager,  for  ideas  concerning  best 
nethods  of  handling  older  boys.  Mr. 

Temple  is  one  circulator  who  favors 
.jse  of  older  boys  to  deliver  newspa¬ 
pers. 

Granting  that  many  circulation 
managers  may  not  agree  with  Mr. 

Temple  on  the  value  of  older  carrier 
boys,  we  are  presenting  his  views  on 
tl»e  subject  and  are  asking  other  cir¬ 
culators  to  contribute  their  ideas,  both 
pro  and  con.  Mr.  Temple  speaking; 

Average  Age  ISVz  Times’  daily  and  Sunday  home  de- 

“In  recent  years  the  tendency  has  livery,  but  occasionally  other  news- 
been  to  younger  boys.  However,  we  papers  and  magazines  within  their 
have  found  that  the  older  boy  is  more  territories.  Overhead  economies  un- 
ependable  and  the  child  labor  law  der  the  independent  contract  system  No.  6  Boy  Welfare  Series 
rund  us  with  only  two  of  approxi-  represent  a  net  saving  to  the  Times, 
nately  40  boys  under  age  and  one  according  to  Mr.  Shanahan,  in  spite 
Aill  be  back  on  his  route  within  six  of  the  fact  that  wholesale  rates  to 
weeks.  Our  average  age  including  the  dealers  were  reduced  and  dealers’ 
two  younger  boys  is  a  little  better  earnings  increased  at  the  time  of  the 
than  ISV'z  years.  Several  of  our  boys  change. 

are  17  and  18.  In  selling  former  branch  territories 

“We,  naturally,  are  faced  with  older  to  independent  home  delivery  dealers, 
boy  problems  such  an  indifference  to  the  Times  circulation  department  de- 
soliciting,  the  ‘girl  complex,’  in-  termined  the  weekly  cost  of  operation 
creased  social  activities,  etc.  But  we  of  each  branch  or  territory,  including 
believe  that  we  offset  the  handicaps  salary  and  bonus,  rent,  light,  heat, 
by  our  Two-Year  Club  which  func-  telephone,  rebate  for  relay  boys,  vaca¬ 
tions  within  our  carrier  organization  tion  replacements  and  car  allowance, 
and  to  which  only  16-year-old  car-  By  lowering  the  wholesale  rate,  the 
riers  with  two  years’  experience  are  Times  was  able  to  give  the  indepen- 
eligible.  We  have  meetings  for  this  dent  dealers  additional  profits,  al- 
group  and  never  undertake  anything  though  dealers  are  required  to  pay 
affecting  the  boys  unless  an  expression  their  own  operating  costs, 
is  obtained  from  several  of  the  older 
carriers.  We  have  attempted  to  im¬ 
press  upon  them  the  value  of  their 
assistance  in  training  the  new  car¬ 
riers  and  you  would  be  surprised  at 
the  results. 

“In  the  last  contest,  a  trip  to  Louis¬ 
ville,  our  rules  were  placed  before 
this  group  and  several  changes  were 
made  at  the  suggestion  of  Two-Year 
Club  members.  We  selected  the  lead¬ 
ers  and  they  chose  their  teams.  These 
leaders  comprised  a  council  that  ad¬ 
ministered  all  details  of  the  cam¬ 
paign.  Any  disputes  were  decided 
by  this  council  and  its  decision  was 
final.” 

Defines  "O.  G.  B." 

Mr  Temple  explained  the  club 
sponsoi's  the  annual  carrier  picnic 
and  promotes  various  events,  includ¬ 
ing  a  father  and  son  night  soon  to  be 
held.  Continuing,  he  stated: 

I  have  found  that  an  ironclad  rule 
of  discharging  boys  simply  because 
they  have  graduated  from  high  school 
is  a  serious  mistake.  I  believe  that 
older  boys  can  be  made  as  good  so¬ 
licitors  as  younger  ones  and  certainly 
they  are  more  likely  to  show  up  in 
Weather  when  worrying  parents 
think  that  a  younger  boy  should  stay 
inside  to  nurse  a  minor  ailment. 

The  secret  lies  in  diplomatic  weed¬ 
ing  from  the  force  of  those  older  car¬ 
riers  who  have  definitely  lost  interest. 

We  designate  boys  in  this  class  as 
^  ^°^^8rown  the  business).  We 

make  no  bones  about  suggesting  this 
fact  when  the  defects  begin  to  appear 
®  frequently  heard  term 
of  derision  in  our  carrier  room.  Usu- 


Publication  of  a  carrier  boys’  paper. 
The  Eaglet,  was  started  this  week  by 
the  Brooklyn  Eagle.  The  four-page 
tabloid  will  be  published  monthly  and 
is  written  and  edited  by  the  1,000  Eagle 
carriers. 


FAMILIAR  QUESTIONS 
m  “FAMILIAR  NAMES 


Question :  Will  a  "I’amiliar  Xames”  contest  cam¬ 
paign  reipiire  ihe  services  of  my  staff? 

A  nswer :  Ko.  Publishers  Service  Company  will  sup¬ 
ply  a  trained  campaign  manager  who  will  supervise 
the  entire  campaign  from  beginning  to  end.  .All  lay¬ 
outs,  cuts  and  copy  will  be  furnished  and  a  separate 
staff  will  handle  the  operation  of  the  contest. 


Question:  What  do  j-ou  mean  when  you  say  that 
a  “Familiar  Xames"  cf)ntest  will  Produce  “verified 
6-mf)nths  subscriptions  in  volume?” 

A  nswer :  This  type  of  campaign  has  produced  a 
minimum  circulation  increase  of  10%  with  newspapers 
of  all  sizes  in  every  part  of  America.  In  our  latest 
campaign — for  a  mid-western  newspaper — the  circu¬ 
lation  jumped  more  than  20% ! 


Question:  Uow  will  I  know  that  the  new  order: 
are  bona  fide  6  months  contracts? 


A  nswer :  Because  YOU  will  verify  every  order.  .\11 
new  orders  obtained  are  for  6  months  and  thereafter. 
A.  B.  C.  records  show  that  newspapers  using  this 
campaign  four  or  five  years  ago  still  retain  the  cir¬ 
culation  gained. 


WIKE  —  WRITE  —  PHONE 
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EDITOR  &  PUBLISHER 


OUR  OWN  WORLD 
OF  LETTERS 


Charles  Scribner’s  Sons  has  put 
out  a  collection  of  some  of  his  best 
columns  in  a  book  entitled  “The  Dis¬ 
senting  Opinions  of  Mister  Westbrook 
Pegler.  ($2.50). 

In  some  cases  collections  of  news¬ 
paper  columns  or,  in  fact,  short  bits  of 
writing  of  any  kind  seem  lifeless  and 
dull.  But  that  is  not  the  case  with  the 
book  in  question.  It  contains  only  the 
very  best  of  “Fair  Enough”  and  that 
ought  to  be  enough  for  anybody.  Peg¬ 
ler  sometimes,  when  he  gets  very 
angry,  shows  his  irritation  too  plainly 
and  spoils  his  general  effect.  But 
when  he  allows  his  sense  of  humor 
full  play  he  is  superb.  His  studies  of 
George  Spelvin,  his  bit  about  trees 
and  his  essay  on  hangovers,  not  to 
mention  his  pot-shots  at  “Bleeding 
Heart  Broun”  fall  under  the  general 
heading  of  classics.  Three  of  the  arti¬ 
cles  he  has  included  are  titled  “News¬ 
paper  Stuff  I,  II  and  III”  and  deal 
with  freedom  of  the  press. — C.  G.  T. 


people  have  related  their  personal  en¬ 
counters  with  the  supernatural. 
Among  them  are  Colonel  Theodore 
Roosevelt,  George  M.  Cohan,  Henry 
Pratt  Fairchild,  Fulton  Oursler  and 
Lowell  Thomas.  And  coming  close  to 
home,  there  is  the  experience  of  Phil 
Stong,  who  tells  a  remarkable  story 
of  premonition  that  had  its  inception 
some  years  ago  in  the  office  where  this 
review  is  being  written. — C.  G.  T. 

In  the  Periodicals 

.Among;  the  latest  of  the  pocket-size  magazines 
is  the  Patriot  Digest,  a  quarterly  devoted  to 
“Facts  and  news  for  loyal  Americans.”  The 
publication,  of  which  R.  Caldwell  I’attoii  is 
president,  is  anti-Communist  and  aiiti-Fascist, 
and  includes  in  its  first  issue  coiulensations  of 
articles  from  various  newspapers  and  maga¬ 
zines.  H.  L.  Mencken.  .Anna  Louise  Strong 
and  Gault  Mac(>owan  are  among  the  newspa¬ 
per  writers  represented.  One  article.  "Twist¬ 
ing  the  News,”  contains  a  Spanish  Civil  War 
story  and  shows  by  example  the  “.startling 
variations  in  its  treatment  by  the  .A’l-tp  York 
Times  and  Herald -Tribune. 

“Half  a  Mile  From  Hell.”  in  Novemlx-r 
Scribner's,  was  written  by  Russell  Owen,  staff 


member  of  the  Xete  York  Times. 

An  editorial  in  Nov.  2nd  \nv  Republic, 
“Something  Rotten  in  Hudson  County.” 

charges  that  “ - with  the  exception  of  the 

Xcw  York  Post,  the  daily  press  has  virtually 
stopped  reporting  and  commenting  upon  the 
Hague  m.achine's  current  activities.” 

The  Novemlter  5th  Saturday  Evening  Post 
editorial  page  is  devoted  to  “We  See  by  the 
Pai>ers,”  a  series  of  )>aragraphs  from  the 
news  of  the  day,  ol)viously  selected  to  show 
what  an  incredible  age  we  live  in.  The  reitorts 
range  geographically  from  Rome.  Italy,  to 
Tacoma,  Washington,  and  from  A'ancouver, 
B.  C.,  to  Pass  Christian,  Miss. 

•Also  in  the  Post  are  a  few  of  the  dozens  of 
letters  received  by  the  magazine  relative  to  its 
\ugust  27th  cover,  showing  a  child’s  head. 
•All  of  the  writers  claime<l  kinship  with  the 
subject. 

.A  sharply  critical  article,  “AA'hal's  Wrong 
With  Rixiscvelt,"  appears  in  Nov.  5th  Collier's. 
The  author.  Congressman  Bruce  Barton  says; 
"Our  government  today  is  doing  the  same  sort 
of  financing  for  which  New  A’ork  State  sent 
Richard  AA’hitney  to  Sing  Sing.”  While 
praising  the  humanitarian  aims  of  the  Presi¬ 
dent,  Mr.  Barton  predicts  that  “unless  all 
history  lies,  we  are  in  for  trouble.” 

World's  Press  Xetvs  and  .Idvcrtiscr's  Re¬ 
view  for  Oct.  20  has  reached  these  shores. 
This  Knglish  newspaiiermen's  newspaper  an¬ 
nounces  that  the  London  Chronicle  lias  ob- 
tainetl  exclusive  rights  to  publish  the  poll  re¬ 
sults  of  the  Briti.sh  Institute  of  Public  Opinion, 
2  year  old  offspring  of  Dr.  George  Gallup’s 
.American  Institute  of  Public  Opinion.  In  the 
same  publication  the  Press  Association  is 


represented  as  asking  for  increased  charges 
for  its  I.a>ndon  service,  due  to  raises  in  w.ages 
and  greater  news-gathering  costs. 

.Another  article  discusses  the  “mystery  of 
the  (London)  Daily  Mirror's  proprietorship.” 
and  asks  who  controls  the  482,000  shares  of 
stock  held  by  bank  nominees.  The  Evening 
Standard  in  whose  “Londoner’s  Diary”  the 
question  was  raised,  is  quoted  as  saying:  “The 
public  .should  be  able  to  ascertain — especially 
in  times  of  national  crisis — who  is  the  chief 
proprietor  of  every  newspaper.”  A  story  on 
Picture  Post,  month-old  gravure  weekly,  an¬ 
nounces  a  print  order  of  800,000  copies  for 
the  new  publication,  with  an  expected  jump  to 
1,000.000  by  mid-November.  The  advertis¬ 
ing  page  rate  as  a  consequence,  was  ’oeing 
raised  from  $500  to  $1,250. 

Also  from  IvOndon  is  the  mid-October  Xews- 
paper  World  and  Advertising  Review.  .Among 
the  articles  is  a  report  on  the  speech  given  by 
A.  J.  Cummings  of  the  Xews  Chronicle  before 
the  Institute  of  Journalists,  on  the  subject, 
“The  British  Press  in  Times  of  Crisis.”  An¬ 
other  story  concerns  a  protest  by  the  Morely 
Borough  Council  against  “a  definite  breach 
of  faith  in  the  reporting  of  a  certain  matter,” 
and  the  demand  by  the  council  for  an  aimlogy 
from  the  press. 

WILE  WRITING  BOOK 

Frederic  William  Wile,  who  is  cele¬ 
brating  40  years  in  journalism  at  home 
and  abroad,  is  writing  an  autobiog¬ 
raphy  which  Bobbs-Merrill  will  pub¬ 
lish  in  1939. 


PHINEAS  T.  BARNUM  said  it.  So  did 

Abraham  Lincoln.  And  last  Sunday 
night  thousands  of  people  as  good  as 
said  it  when  they  fell  for  the  story 
that  an  army  of  monsters  was  wading 
the  Hudson  River  and  attacking  New 
York  City  with  death  ray  guns.  In 
other  words,  to  put  it  as  nicely  as  pos¬ 
sible,  the  human  being  is  a  highly 
credulous  animal. 

The  latest  contribution  to  that  end 
is  a  book,  “Beware  Familiar  Spirits,” 
by  the  widely-known  magician  John 
Mulholland.  It  is  published  by  Scrib¬ 
ners  ($2.50).  As  the  title  suggests,  it 
is  about  ghosts,  bogey  men,  spirit 
mediums  and  psychic  phenomena  in 
general.  And  it  is  exceedingly  good. 

Probably  most  of  us,  believers  and 
unbelievers  alike,  have  a  weakness 
for  the  icy-hand-at-midnight-in-the- 
old-colonial-mansion  sort  of  stuff.  It 
makes  good  reading  and  it’s  grand  for 
conversation  when  New  Deal  epithets 
rim  out.  There  is  always  someone 
who  has  seen  a  mysterious  coach  and 
four  disappear  right  in  front  of  their 
eyes.  “Familiar  Spirits”  has  plenty  of 
those  anecdotes  to  relate,  some  of 
them  explainable  and  some  not.  The 
author  has  gotten  around  the  spirit 
world  a  good  deal  having  known  both 
believers  in  spiritism  as  well  as  de¬ 
bunkers.  His  attitude  at  all  times 
seems  to  be  entirely  fair.  When  there 
are  evidences  of  fraud  he  says  so, 
just  as  he  does  when  he  can  find  no 
reasonable  explanation  for  certain  ex¬ 
periences. 

The  last  chapter  of  the  book  is  titled 
“Unanswered”  and  in  it  a  number  of 
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OF  ACCURACY,  SPEED 
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WORLD  WIDE  NEWS 
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UNITED  PRESS 


“mv  noisELESS  shrdouj 


CRIES  RGflinST  DELflV” 


Mark  Twain  was  in  a  tiny  European  village  when  he  rame  upon  an 
anrient  sundial  on  whirh  the  above  thought  was  insrribed.  He  pondered 
a  moment,  the  sunlight  blessing  that  snowy  head  of  his  and  the  brains 
inside  it,  seeking  material  for  “Innocents  Abroad,”  and,  finally,  he  said: — 

“Most  all  of  us  never  get  anywhere,  never  get  anything  done,  because 
we  keep  puttin’  off.  Even  when  we  know  it  will  help  us,  we  delay.” 


Business  is  not  delaying.  Every  current  index  points  to  an  onward, 
(|uickening  stride.  Advertisers,  national  and  local,  have  caught  the  spirit 
of  it:  a  vast  number  of  nation-wide  coverage  newspapers  appropriations 
are  signed  or  will  be  signed. 


Examine  the  business  index  chart  of  these  patient  yet  certain-to-win 
United  States,  and  you’ll  find  the  line  going  steadily  upward.  Calamity- 
howlers  are  hooted  down. 


NOW — there’s  no  delay  in  the  matter  of  the  closing  date  of  Editor  & 
Publisher  MARKET  GUIDE.  SundiaL  Big  Ben  or  a  stop-watch,  that’s 
the  dead-line — NOVEMBER  17th.  It  will  be  a  lucky  17th,  for  those  in¬ 
cluded  in  its  pages. 

Published  Novemlier  26th,  it  will  be  the  handsomest,  most  important 
MARKET  GUIDE  we’ve  ever  issued.  It  goes,  as  you  know,  to  people 
to  deride  what  newspapers  will  be  used  .  .  .  how  often.  For  National 
Advertising.  And  for  12  months,  YOUR  message  in  its  pages  will  be 
drawing  business  YOUR  way. 

Minutes  count  now.  If  you  wish  to  “get  in”  .  .  .  you’ll  have  to  step 
on  the  gas.  Here  is  an  opportunity  for  you  to  take  a  little  of  your  own 
medicine.  “Advertising  pays”  you  say.  Do  you  Itelieve  it’s  true? 


EDITOR  and  PUBLISHER 

1700  Times  Building,  New  York  City 
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NEWSPAPER  PROMOTION 
REVIEW  _ _ 


Tnct^tutional  Mrs.  Pennsylvania  only  $1.06.  Other 

A  figures  show  that  Mrs.  Carlisle  is  a 

itinna^  liberal  spender  for  other  items,  too. 
mand  high  standards  of  msUtutional  Sentinel’s 

tdverUsing  acce^^  for  their  coU  advertisers-that  “peo- 

umns  by  Henry  Obermeyer,  assistant  ^ 

’4“?„rjS;u;:c'JSfSda;e5'’Sn  a.ways  .saU”  A  „aa.  Job. 

5,7517  VoI!fNy«Ipk;;%“—  Who  Can-.  Do  Who. 

Group  in  the  Advertising  Club  IT  SEEMS  THAT  when  the  Pat- 


Group  in  the  / 
Wednesday,  Nov.  2. 


terson  Newspapers  in  Washington, 


Institutional  advertising  depends  D.  C.  {Herald,  Times,  Sunday  Herald- 
for  success,  Mr.  Obermeyer  said,  upon  Times)  boosted  their  home  delivery 
the  public  confidence  it  evokes.  Un-  prices  a  third  some  time  ago,  there 
less  newspapers  insist  that  such  ad-  were  “dire  predictions.” 
vertising  be  truthful  and  meet  a  high  “You  can’t  do  that!”  folks  said, 
standard,  he  pointed  out,  some  ad-  “People  won’t  stand  for  it.  It’s  bad 
vertisers  may  be  tempted  to  abuse  business.  You’ll  lose.”  Instead  of 
public  confidence  with  half-truths  and  which,  circulation  went  up— and  ad- 


misleading  statements. 


vertising  rates  went  down. 


Mr.  Obermeyer  prefers  institu-  which  makes  a  fine  story,  which  is 
tional  advertising  done  by  individual  well  told  in  a  folder  the  papers  are 
companies  to  “united  front”  cam-  currently  sending  out.  If  one  critical 
paigns.  Community  campaigns,  he  note  has  to  be  sounded,  it  is  that  the 
explained,  must  make  their  story  so  folder  doesn’t  answer  one  question 
general  that  much  of  the  beneficial  some  carping  space  buyer  might  ask: 


effect  is  dissipated. 


How  much  did  the  circulation  go  up? 


Reporting  on  his  company’s  cur-  A  comparative  figure,  even  if  it  shows 

rent  advertising  campaign  offering  a  the  circulation  increase  to  be  a  small 

package  of  four  appliances  at  a  special  one,  might  have  helped, 
combined  price,  Mr.  Obermeyer  said 

that  it  has  been  one  of  the  most  Vestpocket  Edition 
:ryX^e.  an  IN™ES™G  g^  puned  by  the 

said,  is  largely  reji^sible  for  the  sale  Shreueport  (^.  Times  at  the  re- 
of  some  125,^  package-units  within  Louisiana  State  Fair  was  the  dis- 

two  months  tnbution  of  a  miniature  edition.  Al¬ 

though  these  vestpocket  newspapers 
—  ,  measure  only  314  x  414  inches,  the 

netum  Cards  headlines  are  legible.  Readers  are 


netum  Cards  headlines  are  legible.  Readers  are 

ELIZABETH  CITY,  in  the  Albemarle  thus  able  to  get  a  pretty  good  idea  of 
Area  of  North  Carolina,  has  been  the  paper’s  features  and  its  make-up. 


enjoying  pretty  good  business  for  the 
past  few  years.  But  government  con¬ 
struction  projects  now  imder  way 
there  are  making  good  business  even 


Gasoline  in  Arkansas 
ARKANSAS  DAILIES,  INC.,  send 
out  a  helpful  booklet  which  tab- 


better.  The  Daily  Advance  is  out  to  elates  the  State’s  gasoline  consump- 
pt  some  of  this  business  with  a  force-  counties  for  1937.  GaUonage 

u ,  aggressive  4-page  folder.  major  companies  and  independent 

What  makes  this  folder  especially  dealers  is  tabulated  for  1937,  with 
interesting  to  us  is  its  use  of  a  busi-  major  company  gallonage  in  key 
ness  reply  card  which  makes  it  easy  counties  shown  for  1936  also, 
for  advertisers  to  get  more  informa¬ 
tion  about  North  Carolina’s  Albemarle  “ 

Advance.*^  DE  PALMA  FLED  STEER 

We  think  newspaper  promotion  Victor  De  Palma,  free  lance  pho- 
and  advertising  should  make  a  lot  tographer,  wrote  Editor  &  Publisher. 
more  use  of  return  cards  and  coupons.  Oct.  27 ,  that  he  was  the  cameraman 
There  does  seem  to  be  a  slight  ten-  pictured  in  the  Oct.  22  issue  fleeing 
dency  in  that  direction.  The  New  enraged  Brahma  bull  at  the  Rodeo 
York  Times  has  recently  run  a  couple  i*^  Madison  Square  Garden,  New 
of  full-page  advertisements  carrying  York.  The  caption  erroneously  iden- 
coupons  in  newspapers  in  other  cities,  tified  the  photographer  as  H.  Abra- 
Return  cards  and  coupons  mean  a  hams,  of  Fox  PhotOs,  London,  who 
test  for  the  promotion  pieces  and  ad-  “iso  had  several  narrow  escapes  in 
vertisements  carrying  them.  And  the  the  arena  from  charging  steers, 
inore  newspaper  promotion  is  sub- 
j^ted  to  direct  tests  of  this  nature, 

the  ^tter  it’s  bound  to  become.  Pub-  M'  J 

Hcation  advertising  is  usually  pretty  000.1? 1C  JO. 

hard  to  test  for  results.  That  makes  '  _ 

It  easy  to  fall  into  a  rut,  to  be  satisfied  O  1 

with  advertising  that  looks  pretty  and  '  XlOllClTS 

rwds  nicely  but  may  not  be  otherwise 

OTective.  Putting  their  efforts  to  a  I  tt  TTU  ' 

direct  test  of  pulling  power  may  make  ....  1  ilCir  U Ill- 

promotion  people  work  harder,  but  it  r  r 

will  also  help  them  do  a  better  and  rOmi  SllFlRCC  inSUTCS 

more  useful  job.  i  1  ..  »> 


Ooodrich 


An  Eyeful 

an  eyeful  of  this!”  is  what 
the  Carlisle  (Pa.)  Evening  Sentinel 
invites  us  to  do  with  an  8-page  book- 
ct  that  shows  what  a  fine  spender 
Mrs.  Carlisle  is.  Mrs.  Carlisle,  it 
seems  from  the  figures  in  the  booklet, 
^nds  more  than  Mrs.  U.  S.  A.  or 
,  Pp'^nsylvania.  She  spends  $1.28 
M  the  food  store,  for  instance,  while 
Mrs.  U.  S.  A.  is  spending  only  $1  and 


“  .  .  .  .  Their  uni¬ 
form  surface  insures 
less  wear  on  plates.” 


Write  for  list  of 


NILES  &  NELSON,  Inc. 

Exclutirr  tUtlrlhulort 

75  WKST  .STREET.  XEW  YORK 
400  W.  MADI.SO.X  .ST,,  CHICAGO 


World  Renowned  Magician  and  Wonder 
Worker 

JOHN  MULHOLLAND 

Has  Written  Another  Book 

“BEWARE  FAMILIAR  SPIRITS” 

An  amazing  revelation  and  factual  account  of 
ghostly  beings,  their  work,  and  their  masters. 


Belief  in  spirits,  Imth  good  and  evil,  is  as  old  as 
the  human  race.  “’Spiritism”,  the  modern  develop¬ 
ment  of  the  age-old  desire  to  establish  contact  with  the 
dead,  is  a  nineteenth-century  product  and  might  well 
be  labelled  “Made  in  America”.  It  is  with  Spiritism 
and  its  exponents  in  this  country  and  England  that  Mr. 
Mulholland's  book  is  concerned.  Frankly  and  fairly 
the  author  describes  the  amazing  lives  and  spiritistic 
experiences  of  such  famous  mediums  as  the  Fox  Sisters, 
founders  of  Spiritism,  the  Davenport  Brothers — 
Slade.  Fiisapia  Palladino.  Home.  “Margery”  and  many 
others. 

Mr.  JVlulholland's  chapter  on  mind-reading  will 
he  of  special  interest  to  those  who  have  followed  the 
recent  sensational  experiments  in  extra-sensory  per¬ 
ception.  Mr.  Mulholland  and  skilled  assistants  also 
experimented  in  this  field — with  amazing  results. 
Other  fascinating  chapters  deal  with  the  “mechanics” 
of  Spiritism — an  astounding  chronicle  of  the  clever 
devices  that  crooked  mediums  may  purchase  to  deceive 
their  audiences,  a  description  of  the  experiences  that 
mediums  have  had  with  the  law  and  the  various  inves¬ 
tigating  committees  of  scientific  bodies,  and  some  un¬ 
usual  “personal  experiences”  of  well-known  men  and 
women  that  tend  to  leave  the  whole  matter  unsolved. 

John  Midholland  for  many  years  has  been  a  close 
student  of  Spiritism.  Internationally  famous  as  a 
magician,  and  author  of  several  hooks  on  that  subject, 
his  career  has  brought  him  in  touch  with  many  noted 
believers  in  spirits  and  practitioners  of  Spiritism  as 
well  as  with  such  doughty  disbelievers  as  the  late  Harry 
Houdini.  His  hook  is  the  product  of  long  study  and 
careful  investigation.  It  does  not  pretend  to  say  the 
last  word  on  a  matter  which  will  never  he  decided,  hut 
it  does  tell  in  informative,  detailed  and  immensely  en¬ 
tertaining  fashion  the  story  of  some  of  our  best  Amer¬ 
ican  spirits  and  how  they  were  “raised”. 

Mail  order  today  with  check  for 

$2.50  the  copy,  postage  prepaid. 

CHARLES  SCRIBNER’S  SONS 

597  Fifth  Avenue  New  York  City 


EDITOR 


PUBLISHER 


Long  Guild  Strike 
Wearies  Wilkes-Barre 

continued  jrom  page  4 

radio  advertising,  he  said  the  neg¬ 
ligible  customer  response,  plus  the 
high  cost  to  maintain  a  radio  program, 
makes  newspaper  ads  “far  and  away 
our  best  advertising  medium  in  this 


neuti'al  and  declined  to  comment  been  made  on  Nov.  7,  on  election 
further.  At  both  CIO  and  AFL  head-  night,  but  two  days  before  it  was  due, 
quarters  “no  one  qualified  to  make  a  according  to  Mr.  Murphy,  the  guild 
statement”  was  available,  and  persons  called  a  strike  against  the  Record  and 
approached  in  these  organizations  walked  out  of  the  newsroom.  After 
asked  that  their  names  not  be  used,  five  days  of  conferences,  an  agreement 
The  unions  in  this  city  are  strongly  was  signed  granting  a  guild  shop  m 
organized,  from  the  top  all  the  way  the  newsrooms  and  the  machinery  for 
down.  the  guild  to  set  up  a  guild  shop  in  the 

Mediation  Effort  Foils  other  non-mechanical  departments. 

Immed  ately  after  the  strike  call.  contract  was  to  have  been  in 


dty.”  Alotg  ^wXrepresintetives  c\  representatives  of  “f^***^  S^  itf ’re^ilaf  we^e^  to 

othV  stores  queried,  he  dedined  to  StoTeT’  h- begun,  a:co;l?toM.’. 


veal  any  business  statistics. 

Out-ef'Town  Papers  Read 

The  community  is  reading  out-of 


Local  167,  the  Wilkes-Barre  Stereo¬ 
typers  and  Electrotypers  Union,  Local 
139,  I.  S.  and  E.  U.,  and  of  the  Wilkes- 
Barre  Printing  Pre  srr.en  and  As- 


been  made  on  Nov.  7,  on  election  P, ^ 

night,  but  two  days  before  it  was  due,  ^  UlUi©  JOUlllUllSm 

according  to  Mr.  Murphy,  the  guild  rpi  _  » 

called  a  strike  against  the  Record  and  ^  ll©m©  Ox 
walked  out  of  the  newsroom.  After 
five  days  of  conferences,  an  agreement 

was  signed  granting  a  guild  shop  m  Vn^V^ll  V 

the  newsrooms  and  the  machinery  for  i  -i  >  e>  • 

the  guild  to  set  up  a  guild  shop  in  the  Fratermty  s  Sessions  at 
other  non-mechanical  departments.  Madison,  Wis.,  Nov.  10-13 

This  contract  was  to  have  been  in  Feature  Noted  Newsmen 
effect  until  Sept.  30,  this  year  when 

negotiations  for  its  renewal  were  to  with  nearly  a  score  of  nationally 
have  begun,  according  to  Mr.  Murphy,  known  newspapermen  participating  in 
The  guild,  charging  that  a  new  con-  the  program,  the  23rd  national  con¬ 
tract  was  to  have  been  entered  into  vention  of  Sigma  Delta  Chi,  profes- 
by  the  publishers  before  Sept.  30,  and  sional  journalistic  fraternity,  will  be 


town  newspapers,  namely  those  from  Union,  Local  137,  unions  alleging  bad  faith,  walked  out  on  held  at  Madison,  Wis.,  Nov.  10  to  13, 

New  York.  Philadelphia  and  nearby  ^hich  for  50  years  have  worked  in  sf^^e  Oct.  1.  it  ^as  announced  this  week  by  Pres- 

Scranton.  Three  enterprising  mde-  •'  -  —  _  ... 


Scranton,  inree  emerprisiug  amicable  co-operat  p.n  with  Papers  "Ta  Fight  to  End"  ident  Ralph  L.  Pe 

pendent  distri  utors,  °  publishers,  submitted  a  proposal  to  In  September  of  this  year,  according  roto  editor, 

members  of  the  Luzerne  V  y  publishers  and  to  the  guild  calling  to  Mr.  Murphy,  “revenue  for  the  The  convention 

A^ciation.  daily  drive  o  for  arbitration  of  the  dispute.  Follow-  papers  was  down.”  It  is  impossible  to  “journalism  tomori 

where  they  buy  toousan  s  o  ^  i-  ^  conference  between  disputant",  determine  what  the  loss  has  been  to  President  Peters, 
^nal  copies  of  t  e  .  *  '  discussions  broke  dowm  on  juris-  publishers  since  the  strike  began,  he  the  program  with 

These  papers  are  distributed  to  car-  professional  to 

an^s'^cent^for^slngle^copier^^ese  Publishers  claim  the  guild  does  not  “The  strikers  can’t  seem  to  reali^  both  undergraduati 
©nd  3  cents  tor  si  §  p  .  _ _ ^^4.  ^  tKaf  tVio  rkorkArc  c»/\  Kor»lr»^ir»4- 


it  was  announced  this  week  by  Pres¬ 
ident  Ralph  L.  Peters,  Detroit  News 


the  publishers  and  to  the  guild  calling  to  Mr.  Murphy,  “revenue  for  the  The  convention  theme  will  be 
for  arbitration  of  the  dispute.  Follow-  papers  was  down.”  It  is  impossible  to  “journalism  tomorrow,”  according  to 
ing  a  conference  between  disputant",  determine  what  the  loss  has  been  to  President  Peters,  who  has  arranged 
discussions  broke  dowm  on  juris-  publishers  since  the  strike  began,  he  the  program  with  special  emphasis 
diction.  added.  on  professional  topics  of  interest  to 


\  for  sinvlp  conies  These  Publishers  claim  the  guild  does  not  .  The  strikers  can  t  seem  to  realize 

oarriorc  <sp11  them  on  the  struts  for  represent  a  majority  of  the  employes  that  the  papers  would  go  bankrupt  in 
^0^01"  rer  eo^v  C  d^^^  the  business  departments,  although  short  order  if  they  were  to  accede  to 

trSirpT/ W  •>"y  ^nced.  tha?  to  guild  hu,  a  to  guild’s  dem^da  a.  toy  stand 

Qoraoton  ’  Thprp  i"  no  home  deliverv  majority  in  the  news  rcoms,  and  in  now,  he  exclaimed. 

is  a  3-cent  newspaper  town-  the  circulation  department  of  the  John  A.  Hourigan,  Jn,  busine^  man- 


added.  on  professional  topics  of  interest  to 

“The  strikers  can’t  seem  to  realize  both  undergraduate  and  alumni  mem- 
that  the  papers  would  go  bankrupt  in  bers. 

short  order  if  they  were  to  accede  to  Convention  sessions  will  take  place 
the  guild’s  demands  ais  they  stand  iu  the  Park  Hotel, 
now,”  he  exclaimed.  Knickerbockar  fo  Speak 

John  A.  Hourigan,  Jr.,  business  man-  Speakers  will  include  H.  R.  Knick- 


all  local  dailies  being  priced  at  that  Record.  That  had  been  determined  by  ager  of  the  Evening  News,  of  which  erbocker,  INS  foreign  correspondent; 

&  r  _  _  .—1  hie  Tathoi*  ie  TMihlichAi*  coiri  4'nA  TMih_  ^  e  v«t  _i  -g  _  __i 


figure — and  so  the  people  don’t  mind  an  elertion  last  ye^, 
so  much  paying  the  extra  penny  for  r  V,  ^  t  j 

their  newspaper.  New  York  and  u 


i  election  last  year.  his  father  is  publisher,  said  the  pub-  Raymond  Clapper,  Washington  col- 

On  Oct.  17,  T.  F.  Heffeman,  pub-  Hshers  “are^  ready  to  fight  this  thing  umnist  for  Scripps-Howard  News- 

iher  of  the  Independent,  agreed  that  to  the  end.”  papers;  J.  Charles  Poe,  Chattanooga 


their  newspaper  New  ’^rk  and  hsher  of  the  Independent,  agreed  that  to  the  end.”  .  papers;  J.  Charles  Poe,  Chattanooga 

Philadelphia  papers  sell  at  their  usual  did  have  a  majority  of  In-  Just  what  will  be  the  next  step  in  managing  editor;  Palmer  Hoyt, 

out-of-town  metropolitan  rates  dependent  employes  outside  of  the  the  strike  u  hard  to  say.  At  this  Portland  Oregonian  managing  editor; 

Neither  the  New  York  Times  nor  the  mechanical  departments  and  entered  writing  neither  side  shows  any  signs  Qscar  Leiding,  Associated  Press  cable 
New  York  Herald  Tribune  are  sending  negotiations  which  fell  through  of  weakpmg.  Meanwhile,  public  sen-  editor;  Marco  Morrow,  Capper  Publi- 

extra  papers  into  the  Wyoming  Valley  after  a  week.  Daily  publishers  w  t''.-  timent  is  growing  a^inst  the  strike,  cations;  Jack  Price,  Editor  &  Pub- 
territorv  This  is  brou'^ht  about  re-  drew  from  this  conference  at  the  giving  a  faint  ray  of  hope  that  it  may  lisher  news  photography  columnist; 
“"dluT^to;,  owu„,.  by_a„  •»  X 


agreement  between  the  two  papers  not 
to  “invade”  the  struck  territory.  How¬ 
ever,  this  is  not  the  case  with  Phila¬ 
delphia  and  other  New  York  dailies. 

It  was  pointed  out  that  between 
30,000  and  40,000  homes  in  the  Wyom- 


Murphy.  tests  will 

Two  days  later,  the  NLRB  stepped  disputants 
into  the  picture  with  appearance  n 
Wilkes-Barre  of  Bennet  F.  SchauTer,  SuP©!- 
director.  Fourth  Re"ion,  NLRB,  with  i 

headquarters  in  Philadelphia.  He  met,  ^IIGCK 


sis  will  lorce  uie  nanus  oi  rne  Cazette  editor. 

sputants.  ^  summary  of  the  program  follows; 

"  Following  a  reception  Tliursday  evening  at 

trt  which  the  University  of  Wisconsin  under- 

V^UpyiCUUC^l  lU  g,aduate  and  Madison  alumni  chaiUcrs  will  be 

2*11  Pj'QQfc  hosts,  the  convention  will  open  Friday  morn- 

f  u  J  1  '”8-  George  C.  Sellery,  dean  of  the  Col¬ 

in  an  effort  to  further  reduce  the  Jegg  of  Letters  and  Science,  University  of  Wis 


ing  Valley  area  are  without  daily  separately,  with  publishers  represen-  In  an  effort  to  further  reduce  the  jegg  of  Letters  and  Science,  University  of  Wis 
paper  delivery  "ervice  Newsstands  f^fives  and  with  gu  Id  spokesmen,  possibility  of  errors  creeping  into  the  consin,  will  welcome  approximately  250  del^ 
arp  trvinff  fn  cone  with  this  nroblem  Following  short  conversations  w  th  paper,  Toledo  Blade  has  created  a  g-‘‘cs,  including  undergradinte  and  alumni 
Z  toucan  .Se  carfot  onb  small  bfO-  .f-  «  was  »id,  Schaufflar  hft  new  portion  in  to  editorial  depart-  X™: 'rpiLriil'.'’,! 
percentage.  Newsstands  claim  they  same  day.  No  word  Iws  ment.  The  post  has  no  name  as  yet,  Series,  Inc.,  will  address  the  Fri.iay  mom- 

are  doing  just  as  well — if  anything,  been  heard  from  him  ^mce  th^  by  but  it  is  a  super-copyreader  job.  ing  session  on  “If  I  Were  a  Cub  Again.”  Fri- 

better  —  selling  out-of-town  news-  was  said,  ^e  ^iM  had  Raymond  A.  Werneke,  for  several  day  noon,  the  Madison  Capital  Timex  and  the 


percentage.  Newsstands  claim  they  V.:'  .  ture  Series.  Inc.,  will  address  the  Friday  morn, 

are  doing  just  as  well — if  anything,  been  heard  from  him  th^  by  but  it  is  a  super-copyreader  job.  ing  session  on  “If  I  Were  a  Cub  Again.”  Fri- 

better  —  selling  out-of-town  news-  was  said,  ^e  ^iM  had  Raymond  A.  Werneke,  for  several  day  noon,  the  Madison  Capital  Times  and  the 

papers  to  readers  There  is  a  great  ®  br^ef  with  the  NLRB  Oct.  8  years  chief  rewrite  man,  later  editor  Madison  IVisconsin  State  Journal,  will  enter- 

dpmand  for  “somethins  to  read  ”  charging  the  publishers  with  violation  of  the  Peach  section  and  recently  ‘3'"  convention  at  a  complimentary  lunch 

"o^e"^Spd“rh"?s?,%tlls  8  .,H  to  .uild  S 

copies  of  Editor  &  Publisher  each  each  conference  with  the  guild  given  the  position.  It  is  his  job  to  will  speak,  lion  Anderson,  State  Journal 

week  sold  out  the  current  issue,  the  executive  committee  publishers  have  check  all  proofs  for  the  department  business  manager  and  chairman  of  the  Madi- 

owner  stating  he  could  have  sold  50  tbsf  R  instruct  the  strikers  for  errors  in  fact,  style,  construction  so"  convention  committee,  will  preside  as  toast- 

copies  during  the  past  week.  He  at-  ^o  return  to  their  jobs  and  submit  the  and  for  possibilities  of  libel  and  dupli-  "'^ster. 


tributed  this  to  an  editorial  on  the  dispute  fo  an  impartial  board  of  arbi-  cation  of  stories. 
Wilkes-Barre  strike  which  was  car-  The  committee  retoses  to  do 

ried  in  that  issue.  Murphy  said.  Throughout  c.  I.  SHEARN 

r  u  ■  c  «  *  ^be  entire  history  of  the  printers  and  ^  j  ,,  „ 


ried  in  that  issue.  f^urpny  saia.  inrougnoui  SHEARN 

Community  It  Suffering  l^hnt^rrvrvprnpnt'In^Wvnm  ^uella  Bouton  Shearn,  wife  of 

.  '  .  ’  .  pressmen  s  labor  movement  in  Wyom-  e  _  ^  t  a-h  t 

With  a  touch  of  weariness  in  his  inir  Vallpv-  bp  addpd  iminns  aiwavs  Supreme  Court  Justice  Clarence  J. 


r  errors  in  fact,  style,  construction  s®"  convention  committee,  will  preside  as  toast- 
id  for  possibilities  of  libel  and  dupli- 

tion  of  stories.  Pictorial  Journolitm  Session 

■  Friday  afternoon  will  he  devoted  to  the  im 

roc  e*  T  QITF1I19M  portance  of  pictorial  journalism.  Speakers 

J.  include  Jack  Price  of  Kditor  &  Pn 

Mrs.  LiU6lla  Bouton  Sh©arn,  wife  of  lisher;  Jack  Reilly,  Chicago  manaRcr  of 


With  a  touch  ot  weariness  in  his  jna  Valiev  he  added  unions  alwavs  s.-ouri  vusuce  t-^iarence  a.  Metropolitan  Sunday  Newspapers,  Inc.— “Roto 

voice.  Mayor  Charles  N.  Loveland  told  sent  their^workers  back  to  their  ioL  ®bearn,  who  last  March  was  named  *"  m 

this  correspondent  that  “it  is  a  most  ^hile  negotiations  were  under  way.  noting  trustee  for  WfUiam  R.  Hearst  liani  M.  Moore,  University  of  Wisconsin 

unfortunate  thing  for  any  community  Last  January,  the  guild  called  a  sit-  J®*'  ?  Uct.  ol  at  school  of  journalism,  “The  Journalism  School 

to  have  a  cessation  of  newspapers,”  down  strike  against  the  Times-Leader  at  740  Park  Ave.,  New  York,  and  Pictorial  Journalism”;  and  Floyd  G.  Al¬ 
and  added  that  “the  community  is  but  it  was  straightened  out  after  UA  illness  of  several  months.  She  pan.  Medill  School  of  Journalism,  Northwestern 

greatly  suffering.”  He  indicated  that  hours  he  said.  second  wife  of  Justice  Shearn,  University,  “Training  for  Pictorial  Jouma- 

his  hands  are  tied.  The  position  of  the  The  NLRB,  he  continued,  has  not  j bsv  Saturday  morning’s  session  will  deal  wilt 

City  administration,  he  asserted,  is  to  repli€.*d  to  the  request  of  the  publishers  ^8  d^d  ut  1929.  Many  notables  at-  editorial  problems  of  the  daily  and  weekly 

permit  peaceful  picketing  and  to  reg-  asking  that  it  clarify  whether  or  not  funeral  at  St  Barthol-  field.  Will  W.  Loomis,  LaGrandc  (Ill.)  Cdi- 

ulate  it  when  it  interferes  with  the  the  euild  under  the  Wanner  art  U  0™®w’s  Chapel,  among  whom  were  *<;«  publisher  and  national  honorary  presidwt 

.  permitted’  to  bargain  fof  all  non-  J-  V.  Connolly,  general  manage  of  ?.Afj*Weeknes  on ‘\he‘VaTo^^ 

The  Little  Wagner  Act’  which  is  mechanical  employes  without  proof  hearst  newspapers  and  T.  J,  ^^te.  Holies, /anrrmV/c  Gaicffr.  will  discuss ‘AViat’s 

effective  m  this  state,  he  continued,  that  it  represents  the  majority.  chairman  of  the  board  of  Hearst  En-  Aliead  for  the  Small  Daily?”  Marco  Morrow 


“takes  over  for  the  State  Labor  Re-  OumR.rf  u  aiw.r 

lations  Board  action  for  settlement  .r-  i  ^  1  J*  1.  1  j  r  "  _ 

of  the  strike.  Efforts  have  been  made  Violence  marked  the  early  days  of  USING  RADIO  TIE-IN 

by  responsible  parties  to  bring  al^t  eoerdon  are  ^chSged  toTf  gtoW^  Evening  News  has 

a  settlement,  but  without  success  '^e  publishers  It  was  reported \v  Mr  inaugurated  a  radio  program  aimed  at 
mavor  of  the  citv  is  resnonsihlp  for  puDiibnerb.  ii  was  reporiea  oy  jvir. 


rtf  rtf  ijrt  v.  A  V  ’  Bolles.  Janesville  Gazette,  will  discuss  “XViat’s 

airman  of  the  board  of  Hearst  En-  for  the  Small  Daily?”  Marco  Morrow 

terprises.  of  Capper  Publications,  will  talk  on  “Tlie 

■  Newspaper  I’d  Like  to  See.”  Douglas  C.  Mc- 

RAOTO  TTF-rM  Murtrie,  director  of  typography,  Ludlow  Typo- 

^  ^  „  .  K’^aP''  Co..  Chicago,  will  discuss  “Modern 

The  LiOS  Angeles  Evening  News  has  Trends  in  Newspaper  Typography.” 


mayor  of  the  city  is  responsible  for 


— o—  '■•'J  •“  xw.  Miinr.K.r  tbot  circulation  buUd-up.  Publisher  Man-  o\.iiwui  ui  jwui  iictiiMii,  Will  open  me 

maintaining  the  peace  of  the  city.  That  urphy  that  papers  forcibly  were  j.bester  Boddv  is  the  first  in  Los  An-  afternoon  session  with  an  address,  ‘‘Tht 

definite  responsibility  requires  that  ^«ken  from  delivery  boys  and  dumped  u^  any  tie-S  Jdth  radio  fT'  Journalism  Sch<xjl.”  Oscar 

he  maintain  a  neutral  attitude.  Every  mto  the  Susquehanna  River  J  dronn^  iSio  nub-  Un.  Z  v  “t  ed'tor  w.ii  s^ak  on  Kn^ 

effort  ha"  hppn  niadf.bvrhiBfnfP.,linl  This  IS  the  second  major  strike  since  al  aaiues  dropped  radio  pub-  tmg  the  News  Together,”  and  Raymond  cia^ 

eHOTt  nas  b^n  made  by  Chief  of  Police  „„n_j  ,1,  Lcity  columns.  per,  Washington  columnist,  will  discuss  Col- 


he  maintain  a  neutral  attitude.  Every 
effort  has  been  made  by  Chief  of  Police 
J.  Russell  Taylor,  and  myself,  to  pre¬ 


inaugurated  a  radio  program  aimed  at  Grant  M.  Hyde,  director  of  the  Wisconsin 
circulation  build-up.  Publisher  Man-  School  of  Journalism,  will  open  the  Satur- 
chester  Boddy  is  the  first  in  Los  An-  afternoon  session  with  an  address,  ‘‘Tht 

„  1  .  •'  ,.  ...  J.  Future  of  the  Journalism  School.”  Oscar 

geles  to  use  any  tie-up  with  radio  Leiding,  AP  cable  editor,  will  speak  on  ‘‘Knit- 


J.‘Rusreir’rrylorrand^myself,"to  pre-  the  guild  in  less  than  a  year  columns.  ^ 

vent  a  breach  of  the  peace.  Further  .  *1  qq7 organized  in  Au-  wrtfPTF  TM  TJOCpTrAT 
than  that  we  cannot  go.”  ®“®t,  1937.  Followmg  negotiations  for  Wrllltj  UN  llUbrliAL 

a  ■  u  X  ■  ®  contract  which  lasted  from  Septem-  Fred  A.  White,  manager  of  tl 

w.  ot  C.  I(  Neutral  Kr..- 


a  contract  which  lasted  from  Septem-  Fred  A.  White,  manager  of  the  Chi- 


umns  from  the  Capital.” 

Banquet  headliners  will  include  H-  ®- 
Knickerbocker,  INS  correspondent,  who  i* 
returning  from  Europe  following  the  recent 


ber  to  the  first  week  in  November,  last  cago  branch  of  Mergenthaler  Lino-  Kazi-Czech  crisis,  speaking  on  ‘‘.Assignment 


A  spokesman  for  the  Chamber  of  year,  conferees  recessed,  referring  a  type  Company,  is  in  the  Augustana 

!)nim©rrP-  fmm  “rlrtnlnr5ri<»”  AVirt  w.ew.:*wA  «a  a.1 _ Tixm  a  tt _ _  _ • _ _  r _ 


Commerce,  aside  from  “deploring”  the 
situation,  indicated  the  Chamber  was 


point  at  issue  to  the  PNPA. 

A  report  by  the  PNPA  was  to  have 


Hospital,  Chicago,  recovering  from  a 
serious  operation. 


in  Turmoil,**  and  J.  Charles  Poe,  ChattanooQO 
Xejvs,  “The  Press  Faces  the  Future.** 

The  Sunday  morning  session  will  be  devoted 
to  convention  business. 


/ 
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Program  Curb  Studied 
After  Radio  War  Scare 


QUEBEC  NTERGER  man,  New  York  and  Chicago,  and  in 

Quebec  Oct  29— Merger  of  Quebec  Canada,  J.  B.  Rathbone,  Montreal  and 
yireBEC,  Uct.  <i^Merger  oi  wuenec  national  field  L’Eve- 

City  s  two  mornmg  dailies,  L  Evens-  .  .  i  j  * 

^ .  j  ,  ,  “  I  ,  „  ’ _ nement  Journal  advertisements  are 

inent  and  Le  Journal,  was  announced  ,,  .  ,  .  .  ti,  t  c  i  i 


far  dcare  this  morning  in  a  front  page  box  when 

the  two  papers  appeared  under  the 
the  least,  regrettable,”  he  continued,  name  of  L’Euenement- Journal  L’Eve- 
“The  widespread  public  reaction  to  "^ment,  was  founded  in  1867  while 
5.  hv  fhp  Le  Journal  appeared  in  1929  as  a 


sold  in  combination  with  Le  Soleil. 


WASHINGTON,  D.  C.,  Nov.  3— Mem-  the  least,  regrettable,”  he  continued. 

bers  of  the  Federal  Communica-  “The  widespread  public  reaction  to 
tions  Commission  sought  earnestly  this  broadcast,  as  indicated  by  the  ®  PP 

1.1.:..  o  r\f  *^**Aec  ic  /^OTYtrtnctrQf irkM  rtf  fVlP  y*  ^ 


oumal.  L’Eve-  CULLEN  VISITS  MOBILE 

in  1867,  while  Mobile,  Ala.,  Nov.  2 — Richard  J. 
in  1929  as  a  Cullen,  president  of  the  International 
daily  in  1936.  Paper  Company,  is  not  yet  ready  to 


this  week  to  develop  a  system  of  pro-  press,  is  another  demonstration  of  the  b^ffd  any  nT^sJ^iAt  mills^i;\h;S^mh 

gram  control  short  of  censorship  to  power  and  force  of  radio  and  pointe  publisher  of  Le  for  utilization  of  southern  splash  pine 

insure  against  repetition  of  incidents  out  again  the  serious  public  responsi-  ^  L’Evenement  is  now  making  in  paper  making,  but  he’d  “like  to  see 

similar  to  last  Sunday  night  s  terrify-  bility  of  those  who  are  licensed  to  ^pliearance  in  Le  Journal  buUding.  a  mill  built  and  see  how  it  works,”  he 
ing  War  of  the  Worl^,  a  broadest  operate  stahons.  Bona  Arsenault,  who  was  president  said  here.  International  “would  not, 

which  was  followed  by  an  avalanche  ^  statement,  made  Oct  ^  Le  Journal,  of  course,  buUd  mills  in  the  South 

pttery  l^tener^  f'nrntrram^fnr  PRS  «aid-  “In  order  ^olds  the  same  positions  as  a  result  while  our  mills  in  Canada  are  still 

The  dramatization  of  H.  G.  Wells  of  programs  for  CBS,  said:  In  order  in  nnn,iitinn »  h„i 


mg  war  OI  me  worios,  a  oroaacasi  operate  siauons.  Bona  ArsenauU,  who  was  president  said  here.  International  “would  not 

which  was  followed  by  an  avalanche  ^  statement,  made  Oct  ^  Le  Journal,  of  course,  buUd  mills  in  the  South 

pttery  l^tener^  f'nrocrram^for  PRS  «aid-  “In  order  ^olds  the  same  positions  as  a  result  while  our  mills  in  Canada  are  still 

The  dramatization  of  H  G.  Wells  of  pro^ams  for  CBS,  said.  In  order  majority  of  the  modem  and  in  good  condition,”  but 

fant^ic  tele,  wth  a  New  Jersey  ®  "denar'tmenf  ^^hlreaRe^  will  editorial  staff  from  L’Evenement  will  when  they  reach  the  point  they  must 

locale,  by  Orson  Welles  m  the  Colum-  program  department  hereafter  w^  be  absorbed  by  Le  Soleil.  A  combina-  be  replaced,  the  South  would  possibly 

bia  Broadcastmg  Company  s  Mercury  not  use  the  t^hnique  of  a  simulated  L’Evenement  be  considered,  he  said,  while  he  was 

pieatre,  was  regarded  certem  to  pro-  news  broadcast  within  a  dr^at^tion  Le  Journal  is  used  in  making  up  in  Mobile  inspecting  the  properties 
duce  a  body  of  restricting  regulation  when  the  circumstences  of  the  broad-  Rpn^sentelives  in  the  here  of  Southern  Kraft  Corn..  Inter- 


duce  a  Doay  oi  resiricung  repianon  wnen  u.e  cucui..=..^uv.«  u..:  ^be  new  paper.  Representatives  in  the  here  of  Southern  Kraft  Corp.,  Inter- 

and  have  repercussions  in  the  next  cast  could  cause  immediate  alarm  to  ^  g  Gillman,  Nichol  and  Ruth-  national  subsidiary. 

session  of  Congress.  numbers  of  listeners.  _ 


To  Avoid  Centorthip 

Chairman  Frank  R.  McNinch  of  the 


numbers  of  listeners.” 

To  "Moko  Host*  Slowly” 

While  action,  if  any,  against  ste- 


FCC  announced  the  entire  Commis-  tions  carrying  the  program  will  be  de- 
sion  will  meet  to  take  action  when  layed  until  the  individual  outlets 
preliminary  study  has  been  com-  apply  for  license  renewal,  the  Com¬ 
pleted.  Meanwhile,  individual  mem-  mission  will  proceed  at  once  to  draft 
bers  debated  privately  how  far  they  rules  calculated  to  prevent  recurrence, 
may  carry  corrective  measures  with-  The  hysteria  evident  among  listeners 
out  violating  the  “non  censorship”  was  not  found  in  offices  of  the  FCC. 
rule  of  the  Federal  Commvmications  No  member  was  in  favor  of  precipi- 
Act.  tete  action.  Several  favored  a  policy 

A  few  hours  after  newspapers  and  of  “make  haste  slowly.” 
police  departments  throughout  the  Regardless  of  FCC  action,  it  seemed 
land  were  being  deluged  with  pleas  certain  that  Congress  will  be  asked  to 
for  verification  of  the  “invasion”  and  legislate  positive  controls  over  radio, 
appeals  for  deliverance  from  imagi-  Senator  Clyde  Herring,  of  Iowa,  a 
nary  monsters  and  their  “death  rays  severe  critic  of  broadcasting  program 
transported  to  New  Jersey  by  means  practices,  particularly  those  of  the 
of  a  gigantic  meteor,”  Chairman  Me-  “blood  and  thunder”  typ>e,  announced 
Ninch  was  being  commanded  by  in-  he  will  sponsor  such  legislation.  A 
dignant  listeners  to  take  drastic  and  joint  Senate-House  bloc  which  failed 
summary  action  against  the  broad-  in  the  last  session  to  carry  a  bill 


casting  chain. 


directing  that  radio  and  the  FCC  be 


Official  machinery  moved  swiftly,  subjected  to  an  “independent  investi- 
Arriving  early  at  his  office  after  a  gation,”  is  expected  to  seize  upon  this 
hectic  night  during  which  he  was  happening  as  an  argument  for  a  new 
forced  to  hang  out  the  “do  not  dis-  drive  in  the  session  in  January, 
turb”  sign  against  all  messages,  Mr.  Commissioner  T.  A.  M.  Craven  is- 
McNinch  telegraphed  CBS  for  a  copy  sued  a  statement  Monday  which  is 
of  the  script  and  an  electrical  tran-  considered  to  be  typical  of  the  FCC 
scription.  He  withheld  detailed  com-  attitude.  He  agreed  with  the  position 
ment,  but  in  a  brief  press  statement  taken  by  Chairman  McNinch  and 
declaring  the  happening  “regrettable,”  added  that  “caution  should  be  utilized 
ht  hinted  grave  question  persists  in  to  avoid  the  danger  of  censoring  what 
his  mind  whether  any  station  trans-  should  or  should  not  be  said  over  the 
mitting  the  program  had  acted  “in  the  radio.” 
public  interest.”  ■ 

His"  HARD  QUITS  G.O.P.  POST 

the  steps  which  will  be  taken  by  the  William  Hard,  newspaper  writer 
FCC.  There  is  no  regulation  specific-  ^tid  radio  news  commentator,  has  re¬ 
ally  covering  situations  of  this  nature,  signed  as  secretary  of  the  Republican 
no  law  was  violated  and  FCC  has  Program  Committee.  In  a  letter  to 
no  direct  control  over  scripts.  Gen-  Glenn  Frank,  chairman  of  the  com- 
eral  power  to  supervise  programs  mittee,  Mr.  Hard  said  he  was  severing 
exists  in  the  provision  which  author-  I’*®  political  connection  in  order  to 
izes  the  commission  to  deny  renewal  return  to  independent  political  jour- 
of  a  broadcasting  license  when,  in  the  nalism. 
opinion  of  the  commissioners,  a  sta¬ 
tion  is  not  operating  “in  the  public 
interest.”  Licensees  must  affirma¬ 
tively  establish  that  fact  each  six 
months. 

Indication  that  the  CBS  chain 
member  stations  which  carried  the 
Welles  program  will  be  “on  the  car¬ 
pet”  when  their  current  permits  ex¬ 
pire  was  given  in  Chairman  McNinch’s 
statement  to  the  nress:  “I  have  this 
morning  requested  the  Columbia’ 

Broadcasting  Company  by  telegraph 
to  forward  to  the  Commission  at  once 
a  copy  of  the  script  and  also  an  elec¬ 
trical  transcription  of  the  ‘War  of  the 
Worlds’ which  was  broadcast  last  night 
and  which  the  press  indicates  caused 
widespread  excitement,  terror  and 
I  shall  request  prompt  con¬ 
sideration  of  this  matter  by  the  Com¬ 
mission. 

I  withhold  final  judgment  until 
later,  but  any  broadcast  that  creates 
such  general  panic  and  fear  as  this 
one  is  reported  to  have  done  is,  to  say 


—  — 

CLINE^g^S  V  STEM 


CLINE  ELEC.  MFC.  CO. 

Chicoqc  211  West  WacKCr  Dri/c 
New  Yori<  220  East  -ilrd  Str?tt 
Son  Frarcisto.  1st  Nat  I  Ba  r  “I'ij 


61  local  campaigns 
for  60  cents 


1.  Air  Conditioning 

2.  Bank  Advertising  (I) 

3.  Beauty  Shops  (I) 

4.  Beer 

5.  Business  Schools 

6.  Cofifee 

7.  Corsets 

8.  Dress  Shops 

9.  Flowers 

10.  Furnaces  and  Heating 

11.  Furs,  Silver,  Antiques  and 

Rug  Storage 

12.  Department  Stores 

13.  Newspaper  Advertising 

Copy 

14.  Fur  Storage 

15.  Ice  Cream 

16.  Laundry 

17.  How  Long  Should  a  Cam¬ 

paign  Run? 

18.  Men’s  Wear 

19.  Women’s  Hosiery 

20.  Jewelry  Stores 

21.  Should  Salesmen  Be  Copy 

Writers? 

22.  Coal  Advertising 

23.  Mortuaries 

24.  Cosmetic  Advertising 

25.  Simplified  Headline  Writ¬ 

ing 

26.  Research  Department  Can 

Be  Made  to  Pay 

27.  Should  Local  Dairies 

Advertise? 

28.  How  to  Sell  Long  Sched¬ 

ules 

29.  Juvenile  Shoes 

30.  Book  Stores 

31.  Death  Rate  of  Advertisers 

Too  High 

32.  Cheese 

.33.  More  About  Writer-Sales- 


34.  Business  Cycles 

35.  Local  Advertising  Tools 

36.  Men’s  Shoes 

37.  More  About  Newspaper 

Copy  Writing 

38.  Fish 

39.  Experimental  Plan  for 

Local  and  National  De¬ 
partments 

40.  Wood,  Coke,  Oil,  Gas  and 

Coal 

41.  Used  Cars 

42.  Inexpensive  Furniture 

43.  Retail  Experiments  Pro¬ 

duced  Two  National  Ac¬ 
counts 

44.  Christmas  Advertising 

45.  Copy  Testing 

46.  Who  Sells  National  Adver¬ 

tising  for  Newspapers? 

47.  'Three  New  Year’s  Resolu¬ 

tions 

48.  Increased  Linage  from  In¬ 

dependent  Grocers 

49.  Men’s  Shirts 

50.  Retail  Clinics 

51.  Headline  Problems 

52.  Current  Used  Car  Problem 

53.  Paint,  Varnish  and  Wall 

Paper 

54.  “Mother,  Here  Comes  the 

Milk  Man” 

55.  Women’s  Shoes 

56.  Gift  Shops 

57.  Death  Rate  of  Local  Ad¬ 

vertisers 

58.  Simple  Method  for  Start¬ 

ling  New  Local  Advertis¬ 
ers 

59.  Bank  Advertising  (II) 

60.  Lumber  Yards 

I  61.  Beauty  Shops  (II) 


One  sure  way  to  get 
linage — sell  retailers 

Since  January,  1937,  hundreds  of  solicitors  have  sold  campaigns 
built  on  the  column  “How  Newspaper  Advertising  Works”  by  Frank 
E.  Fehlman,  which  appears  weekly  in  Editor  &  Publisher.  Because 
of  constant  requests  for  these  articles,  we  have  published  the  first 
61  articles  and  are  offering  them  at  practically  cost — 60c  for  single 
copies,  50c  for  five  copies  or  more.  Many  papers  are  distributing 
compl^entery  copies  to  their  larger  advertisers  and  to  new  cus¬ 
tomers  that  they  have  sold  from  these  articles.  Every  retail  sales¬ 
man,  every  national  salesman  will  find  these  61  case  histories  a 
gold  mine  of  useful  information.  Shipped  postage  paid.  Forward 
your  order  today.  Here  is  one  sure  way  to  get  linage — ^sell  retailers. 
This  book  tells  how. 


EDITOR  &  PUBLISHER 


TIMES  BUILDING 


NEW  YORK.  N.  Y. 
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Vladeck  Dies  in  N.  Y.; 
Executive  of  "Forward" 

Baruch  Charney  Vladeck,  52,  gen¬ 
eral  manager  of  the  New  York  Jewish 
Daily  Forward  and  American  Labor 
Party  member  of  New  York  City 
Council,  died  in  Mt.  Sinai  Hospital 
Oct.  30  of  coronary  thrombosis.  He 
was  stricken  in  his  office  at  the  Daily 
Forward  Friday  and  entered  the  hos¬ 
pital  a  few  hours  before  he  died. 

Arriving  in  New  York  with  but  five 
cents  in  his  pocket  he  went  to  Phila¬ 
delphia  where  he  worked  as  city  edi¬ 
tor  on  that  city’s  edition  of  the  Jewish 
Daily  Forward  and  at  the  same  time 
attended  the  University  of  Pennsyl¬ 
vania.  After  a  few  yearp  in  Phila¬ 
delphia  he  returned  to  New  York  and 
took  out  citizenship  papers.  In  1916 
he  became  city  editor  of  the  Forward 
in  New  York.  In  1917,  two  years  after 
he  had  become  a  citizen,  he  was 
elected  to  the  New  York  City  Board 
of  Aldermen.  As  editor  of  the  For¬ 
ward  he  advocated  slum  clearance  and 
better  housing.  He  became  general 
manager  of  the  Forward  in  1922. 

THOMAS  S.  BRUSH 

Thomas  Stewart  Brush,  42,  former 
circulation  director  of  Brush-Moore 
Newspapers,  Inc.,  and  son  of  Louis  H. 
Brush,  president  of  the  Publishing 
Corp.,  died  Oct  30  in  a  Tucson,  Ariz., 
sanatorium  following  a  four-year  ill¬ 
ness.  He  started  his  career  in  1920 
when  he  joined  his  father  in  the  man¬ 
agement  of  the  East  Liverpool  (0.) 
Review  and  the  East  Liverpool  Trib¬ 
une,  now  merged.  In  the  same  year  he 
married  Miss  Katharine  Ingham  and 
in  1925  they  went  to  New  York,  where 
Mr.  Brush  joined  the  New  York  Herald 
Tribune  circulation  department,  and 
his  wife  wrote  under  the  pen  name 
Katharine  Brush.  They  were  divorced 
in  1929.  In  1928  he  became  circulation 
director  of  the  Canton  Repository  and 
later  directed  the  same  departments 
of  associated  papers  of  the  Brush- 
Moore  newspapers.  In  1933  he  and 
Mrs.  Florence  T.  Montgomery  were 
married.  They  resided  in  Canton  un¬ 
til  1934  when  Mr.  Brush  was  forced  to 

,  ,  ,  f  T  T  oi  u  retire  because  of  his  health, 

formerly  advertising  manager  of  the  James  Parmelee  Logan,  81,  who  re-  ^ 

Holyoke  (Mass.)  Telegram,  Worces-  tired  as  associate  editor  of  Newark  r*  n  pv  rKr  xinT  T  mm 

ter  Telegram  and  Worcester  Post.  He  tN.  J.)  Sunday  Call  in  1936,  died  from  WlUj  f  IIjCU 

was  with  the  Post  when  the  paper  a  heart  attack  Oct.  27  at  his  home  in  By  a  will  just  filed  in  the  District 

suspended  a  few  months  ago.  He  Montclair,  N.  J.  In  1884  he  founded  Court,  Washington,  D.  C.,  Keith  and 

is  survived  by  his  widow  and  five  the  Burlington  (N.  J.)  Daily  Enter-  C.  C.  Carlin,  Jr.,  become  trustees  of 
sons.  prise  and  in  1895  joined  the  Newark  the  stock  in  the  Alexandria  (Va.) 

Mrs  Ella  Keifer,  wife  of  Andrew  Evening  News  as  political  Gazette,  formerly  owned  by  their 

C  Keifer,  vice-president  and  general  writer.  He  became  managing  editor  father,  C.  C.  Carlin,  who  was  a  former 
manager  of  Terre  Haute  (Ind.)  Tri-  served  until  1913.  He  was  Congressman  and  majority  owner  of 

bune-Star,  died  Nov.  1  after  several  ^lamed  associate  editor  of  the  Sunday  the  Gazette.  Mr.  Carlin  left  a  life 
months’  illness  interest  in  his  real  estate  to  his  wife. 


HOW  65  PRODUCTS  USED  RADIO 


High  Mortality  Rate 
For  Radio  Programs 

continued  from  page  7 


X  Indicates  Years  Product  li'as  on  Air 


vague  demand  can  be  satisfied.  News-  Wallace  Hopper,  inc 

papers  are  recognized  as  the  logical  Louis  phiiippe,  inc . 

m^ium  for  that  purpose,  and  local-  . 

ized  newspaper  advertising  is  a  nat-  S.  Co! !!!!!!!! ! 

ural  and  necessary  salesbuilder  for  Kolynos  Co . 

radio  and  magazine  advertising.  & a/che^ical  Co. . ; ! ' 

Without  supplemental  local  adver-  r” . 

tising.  radio  advertising  creates  effec-  bristol-myer^^s  p6.’;  ’ 

tive  demand  for  the  product  but  not  ipana  &  Sal  Hepatica . 

necessarily  for  the  brand.  A  good  in-  wm''f.et;rman  Co.' ! ! !  ‘ ! ! 
stance  is  the  steadily  increasing  per-  general  fcxids  Corp 
capita  consumption  of  coffee.  While  Katers  Choo)iate . . 

It  1  o  o  u  C  alumet  &  SwansdoNvn .  .  . 

Maxwell  House  and  Chase  &  Sanborn  Certo . 

have  been  fighting  it  out  on  the  radio.  Cooking  School .  . 

increasmg  interest  m  coffee  but  for-  Diamond  Salt  &  Log  Cai.ii 

getting  to  localize  that  interest  by  local  Grape  Nuts . 

advertising.  A  &  P  have  built  up  their  jeu!o*^* . 

three  coffee  brands  by  newspaper  ad-  La  Kranre  &  Satiiia . ! .  ! ! 

vertising  and  store  display  to  the  point  *<’•>'  Cabin. Symp 

where  in  1937  A  &  P  coffee  sales  were  Mbiute  TapiJica  ”  !^  ! ! ! ! 

said  to  be  within  97%  of  the  sales  of  Post  Hran  Flakes . 

Maxwell  House  and  Chase  &  Sanborn  Sank”"\  !!!!!!!!!!!!!!!! 
combined.  Hills  Brothers,  Beech  Nut,  LEHX  &  FiNk,  ixc.: 

Wilkins  and  local  brands  less  well  Hi’nd^s'^  . 

known  except  in  their  limited  sales  Lysol. !!!!!!!!!!!!!!!!! ! 

territory  have  been  greatly  helped  by  i '  . 

coffee  advertising,  without  any  Charlie  GENERAL  VioTORS  COR 

McCarthys  or  Showboats  or  Holly-  A.  C  Spark  Plug  Co - 

wood  Hotels,  by  converting  the  inter-  (^Sliac*MotOT  cir.  !! 

est  in  coffee  into  consumer  interest  in  Chevrolet  Motor  Co . 

the  merits  of  their  brands  of  coffee  by  p^t'^r  Bi^y*Co^ . 

local  newspaper  advertising  Frigidaire  Corp .  !!!!!!!! 


©Wtuarp 


HERBERT  W.  NICHOLS,  61.  pub¬ 
lisher.  Steubenville  (O.)  Herald- 
Star,  died  of  a  heart  attack  Nov.  1. 
Mr.  Nichols,  for  many  years  business 
manager,  was  named  publisher  of 
the  Brush-Moore  newspaper  only  a 
week  before  his  death.  He  was  em¬ 
ployed  by  the  Herald-Star  for  42 
years,  beginning  as  a  clerk  in  the 
mailing  room. 

Charles  Maxwell.  78,  owner  of 
Lamar  (Colo.)  Daily  Sparks  and 
former  mayor  of  Lamar,  died  of  a 
heart  attack  in  Magdalena,  N.  M.,  Oct. 
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for  smoother  shaving 
of  Flat  &  Curved  Plates 
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The  Core  with  the  Stationary  Shaft 

Improve  printinjr  quality  .  .  ,  reduce  fric¬ 
tion  •  •  •  eliminate  worn  sockete  and  Joiimsf 
endM  .  ,  .  wave  power,  platee,  and  wa«h*ap 
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PAPERS  CHANGE  HANDS 

The  controlling  interests  in  two 
newspapers  recently  changed  hands 
and  a  third  paper  was  sold.  Clark 
B.  Johnston  of  Pittsburgh,  has  as¬ 
sumed  the  duties  of  publishing  and 
managing  the  Donora  (Pa.)  Herald- 
American.  Mr.  Johnston  who  was 
named  president  at  a  recent  reorgan¬ 
ization  board  of  directors  meeting  has 
named  Edwin  McKay  as  city  editor; 
Harold  W.  Lauerman,  advertising 
manager  and  William  Byrnes,  circula¬ 
tion  manager.  John  G.  Greer,  Jr.,  has 
acquired  the  controlling  interests  in 
the  Cordele  (Ga.)  Daily  Dispatch, 
from  Miss  Marion  Brown,  publisher. 
Greer,  who  becomes  editor,  said  that 
Miss  Brown,  who  retained  an  interest 
in  the  paper,  would  continue  with  it. 
The  Bradford  (Pa.)  Era,  for  the  last 
26  years  owned  by  the  Milligan  family 
has  been  sold  to  M.  R.  Shale,  publisher 
of  the  Blairsville  Dispatch,  a  semi¬ 
weekly,  C.  G.  Milligan  has  announced. 

RULING  ON  "NIGGER" 

Use  of  the  word  “nigger”  in  a  story- 
written  in  the  colloquial  does  not  con¬ 
stitute  libel  of  a  person  of  that  race, 
the  Oklahoma  Supreme  Court  has 
held  in  refusing  judgment  to  B.  C. 
Franklin,  Negro  attorney  at  Tulsa, 
against  the  World  Publishing  Co., 
publisher  of  the  Tulsa  World.  In  the 
complaint,  Franklin  charged  that  use 
of  the  word  injured  his  reputation. 
The  court,  however,  cited  such  other 
colloquialisms  as  “Sooner”  for  Okla¬ 
homan,  “Yankee”  for  northerner  and 
“Rebel”  for  southerner.  “We  are  un¬ 
able  to  see  how  use  of  the  word  as 
generally  used  when  referring  to  the 
Negro,  casts  any  insults  or  reflection. 

MUST  RETU^  PAY 

Upholding  a  written  contract.  Judge 
Eli  Frank,  chairman  of  a  local  arbitra¬ 
tion  board,  recently  ruled  the  Balti¬ 
more  Web  Pressmen’s  Union  No.  31’s 
contention  for  an  additional  man  on  an 
eight-cylinder  color  press  run  was 
untenable.  He  ordered  the  union  to 
reimburse  the  Baltimore  News-Post 
and  Baltimore  American  to  the  extent 
of  $3,106.76  for  wages  paid  under  pro¬ 
test  pending  settlement  of  the  dispute 
by  arbitration. 

■ 

BILLKER  RESIGNS 


CLASSIFIED 

ADVERTISING 

RATES 

SITUATIONS  (Cash  wilh  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


Advertising — Home  Study 


The  Advertising  Minded  Newspaper  Man  is 
((iiiilitiod  to  make  the  most  money.  Many 
have  graduated  from  this  long  established 
sehool.  Common  school  edneatioii  sufficient. 
Send  for  free  booklet  outlining  home 
study  course  and  requirements.  Page- 
Davis  School  of  Advertising.  3601  Michi 
gall  Ave.,  Dept.  2928.  Chicago,  III. 


Attention!  Fiction  Writers 


Ideas  unlimited  for  Short,  Long  Stories; 
Stage.  Screen,  Radio  Plavs,  Verse.  Jokes, 
Gags.  THE  PUIT-PLOTTER  supplies 
you  unfailingly.  Send  for  Booklet  and 
Purchase  Offer.  BELDEN  CO..  (B)  1913 
West  .Sixth  .St.,  Los  Angeles,  Calif. 


British  Film  News  Available 


Up-to-date  authentic  film  news  supplied  by 
free-lance  English  Journalist  direct  from 
Denham.  Buckinghamshire,  England,  to 
American  editors.  American  citizens  wel¬ 
come  this  mi-to-the  minute  news  from 
England’s  Hollywood.  Write  G.  F.  Had- 
rill.  Hazeldene,  Higher  Denham.  Buck¬ 
inghamshire,  England. 


Circulation  Promotion 


For  good  newspapers  this  27  year  old  insti¬ 
tution  continues  to  add  sound,  substan 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


More  money  for  newspaper  and  magazines 
from  mail  subscriptions,  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974.  Knoxville, 
Tenn. 


Help  Wanted 


ADVRBTISING  SALESMEN 

The  largest  advertising  organization  of  its 
kind  offers  real  opportunities  to  a  limited 
number  of  aggressive,  able  and  depend¬ 
able  feature  advertising  salesmen  who  can 
furnish  gilt  edge  references  as  to  char¬ 
acter.  Preference  given  men  having  ex¬ 
perience  in  sale  of  newspaper  advertising. 
Good  assignment  immediately  available 
in  and  around  New  York  City.  State  ex¬ 
perience  in  letter  to 

THOMAS  W.  BRIGGS  COMPANY 
Sterick  Building, 

Memphis.  Tenn. 

Girl  Reporter  to  handle  straight  news  and 
social  desk  on  live  semi-weekly.  Write 
fully.  Box  4575,  Editor  &  Publisher. 


Good  territory  and  liberal  commissions  to 
experienced  feature  syndicate  representa¬ 
tive.  Send  photo  and  references.  Box  4565, 
Editor  &  Publisher. 


Versatile  photographer,  smaller  Florida  pa¬ 
per  with  big  ideas.  Year  round.  Send  com¬ 
plete  details  including  salary  expected. 
Box  4560,  Editor  &  Publisher. 


Wanted:  A  man  from  thirty  to  forty  years 
Ilf  age  who  has  had  successful  experience 
biiililing  daily  circulation  with  boys  in 
towns  where  competition  has  been  strong. 
Do  not  reply  unless  you  have  ability  to 
plan  and  follow  through.  Box  4570, 
Editor  &  Publisher. 


Situations  Wanted 

Advertising 


Ad-writer  and  layout  man,  45,  desires  situa¬ 
tion  on  daily  newspaper;  9  years’  experi¬ 
ence;  skilled  at  designing  ads;  terse,  lucid, 
forceful  style;  experienced  as  solicitor. 
Box  4557,  Editor  &  Publisher. 


Classified  or  Display  manager  seeks  connec¬ 
tion.  Display  solicitor  if  advancement. 
17  years’  experience,  age  34.  married. 
Reasonable  salary.  Best  references. 
Available  through  sale.  Write  Box  4.538, 
Editor  &  Publisher. 


Space  salesmen,  14  years  experience.  New 
York  City  and  State,  excellent  connections 
with  advertisers  and  agencies.  Reliable 
producer.  Box  4553,  Editor  &  Publisher. 


Situations  Wanted 

Circulation 


Circulation  Manager  —  Good  record  of 
achievement.  Several  years  of  experience. 
Practical  ideas.  Economical  methods. 
Moderate  salary  requirements  to  start. 
Opportunity  for  advancement,  based  on 
ability,  desired.  Reply,  in  confidence,  to 
Box  4504,  Editor  &  Publisher. 


Circulation  Manager  varied  experience  Home 
Delivery,  Country  Circulation.  Record  of 
achievement.  Desires  connection.  Excel¬ 
lent  references.  Box  4479,  Editor  & 
Publisher. 


Situations  Wanted 

Editorial 


Situations  Wanted 

Editorial  (Cont’d) 

Reporter:  ,Tust  graduated  from  School  of 
■rouriiali.sin,  University  of  Missouri.  A.B., 
Harvard.  25  years  old.  Fine  record, 
experience,  hard  worker,  good  writer.  Will 
go  anywhere  for  moderate  starting  salary. 
References.  F.  A.  Westbrook,  Jr.,  924 
West  End  Ave.,  New  York.  N.  Y. 


Reporter — Last  five  years  spent  gathering, 
writing  for  dailies.  All-round  coverage 
experience.  Now  employed  on  daily  in 
town  of  20,000.  College  graduate.  1933. 
Single.  Want  job  in  city  100,000  class  or 
above.  Interested  in  feature  work.  Ex¬ 
cellent  references.  Box  4574,  Editor  & 
Publisher. 


University  of  Missouri  graduate  June  this 
year,  22,  reporter,  rewrite,  copy  desk 
experience.  Edited  weekly.  Traveled 
abroad.  Single,  ambitious,  publicity,  ex¬ 
perience.  References.  Box  4526,  Editor 
&  Publisher. 


Young  Man,  in  New  York,  successful  writer 
of  fiction,  wants  a  permanent  job  in 
publishing  office,  with  a  periodical,  ad¬ 
vertising  agency  or  on  a  trade  publica¬ 
tion.  Two  years’  college,  law  sehool  grad¬ 
uate,  five  years  as  rejiorter,  aviation  writer 
and  editor  and  writer  of  human  interest 
stories  on  largest  newspaper  in  New  Jer¬ 
sey.  Had  a  novel  published,  well  re¬ 
ceived  by  critics;  12  fiction  stories  in 
Liberty  magazine  ill  last  two  years;  au¬ 
thor  of  several  adventure  books  for  boys. 
Traveled  extensively  in  Europe  and  some 
in  Mexico  and  United  States.  Knows 
Western  ranch  life.  Several  months’  ex 
perience  in  New  York  literary  and  manu¬ 
script  agency.  Glad  to  take  part  time 
work  as  a  beginning  of  a  regular  job. 
Willing  to  learn,  start  low  and  work  up, 
faithfully  and  efficiently.  Can  write  on 
assignment.  Would  like  place  where  cre¬ 
ative  writing  could  be  an  asset,  but  will 
welooiiie  anything  in  the  field  of  writing 
or  publishing.  Might  be  helpful  in  doing 
first  readings  on  manuscripts.  Best  of 
references.  Will  call  by  appointment  any 
time.  Box  4550,  Editor  &  Publisher. 


$2,600  College  training  almost  nn-usedi 
Will  exchange  for  living  salary,  report¬ 
ing  future  anywhere.  Single,  conscientious. 
Box  4511,  Editor  &  Publisher. 


Situations  Wanted 

General  &  Administrative 

Accountant,  Office  Manager — Wide  variety 
of  experience  in  bookkeeping,  cost  ac¬ 
counting.  purchasing,  radio.  Thoroughly 
competent  to  handle  complicated  news¬ 
paper  system  where  all  my  experience  lies. 
Competent  to  supervise  ooinbined  publish¬ 
ing.  radio  aceoiints.  costs.  Box  4587, 
Editor  &  Publisher, 


Situations  Wanted 

Mechanical 


Composing  Room  Foreman  or  Mechanical 
.Suiierintendent  with  ten  years  metropoli¬ 
tan  experience  desires  change.  Will  give 
references  from  present  or  past  employers. 
All  answers  confidential.  Box  4577,  Edi 
tor  &  Publisher. 


Situations  Wanted 


Fred  W.  Billker  has  resigned  as 
president  of  the  Milwaukee  Saw  Trim¬ 
mer  Corporation  of  Milwaukee,  Wis., 
following  the  recent  sale  of  his  interest 
in  the  company.  He  intends  to  estab¬ 
lish  a  business  as  an  independent  man¬ 
ufacturers  agent.  George  F.  Mor¬ 
rison,  recently  with  the  Milwaukee 
Saw  Trimmer  Corporation,  was  elected 
the  new  president  and  will  assume 
full  duties  of  management. 

WILL  ROGERS  MEMORIAL 

Formal  dedication  of  the  Will  Rog¬ 
ers  Memorial  was  held  Nov.  4  at 
Claremore,  Okla. 
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Feature  Material  Wanted 

Feature  Writers!  Artists!  Growing  news- 
|i:i|ier  syndicate  seeks  additional  features 
for  national  distribution.  Moderate  fee. 
INDEPENDENT  PUBLISHERS,  Rock- 
away  Park,  N.  Y. 


Newspaper  Brokers 


The  B.  J.  Kingston  Agency,  Est.  1898 
National  Newspaper  Brokers 
Offices  at  .laekson,  .Mii-higan.  and 
337  W.  5lh  .St.,  Jacksonville.  Florida 


Capable  handling,  buying,  selling,  mergers. 
.No  lenses  or  trades.  Highest  references 
LEN  PEIGHNER  AGENCY,  Nashville, 
Mich. 

N  K W SPAPKR  PKOPEKTI ES 
Bought,  sold,  merged,  appraiseil. 
NEWSPAPER  APPRALSAL  CORP’N. 
'I'lmes  Bldg..  Time.s  Siniare,  New  York 


Newspapers  For  Sale 


California  Weekly — coast  city;  only  paper 
cMtniiniinity  six  thousand;  ideal  living  con¬ 
ditions  him!  associations;  perfect  retire¬ 
ment  sfiot  for  writer  or  newspaper  man 
of  means  or  young  hustler  can  make  good 
money  and  grow  into  daily.  $26,000  in¬ 
cluding  building,  half  cash.  ARTHUR 
\V.  STYPKS,  Mills  Bldg.,  San  Francisco. 


Newspaper  Management  Service 


WeekliesI  If  you  can’t  make  any  money  and 
don’t  know  what’s  wrong,  con.sult  Hunt 
Newspaper  Management  Service,  Box  469, 
Wildwood.  N.  J. 


All-around  man,  26,  single,  steady,  wants 
work  on  weekly  anywhere.  Jacobson,  510 
W.  190th  St.,  New  York  City. 


Artist-Cartoonist,  28,  married.  National  ma- 
g.iziiie  layout  experience.  Now  employed 
roto  plant.  Want  berth  with  chance  to 
exercise  creative  ability.  Go  reasonable 
di.'tance  for  interview.  References  from 
best  artists.  Samples  on  request.  Box 
4554,  Editor  &  I’ublisher. 


College  graduate,  22,  majored  economics, 
typist,  capable  writer,  wants  work  as  re¬ 
porter,  anywhere;  references.  Box  4488, 
Editor  k  Publisher. 


Editor,  42,  twenty  years’  experience  on 
city  dailies,  seeks  change.  City  editor, 
news  editor,  feature  writer,  or  handle  any 
dei»artment.  Will  even  take  copy  desk 
if  it  promises  something  better.  .Sober, 
reliable,  efficient.  Adams,  966  Juniper 
St.,  Atlanta.  Georgia. 


General  Reporter — Six  years’  background 
large  dailies;  capable  feature  writer;  ex¬ 
perienced  copy  desk,  re-write,  state-desk. 
.\ge  25.  Box  4576,  Editor  &  Publisher. 


Photographer:  five  years  experience  on 
metropolitan  paper.  Very  clean  habits, 
and  will  go  anywhere  within  two  weeks' 
notice.  Single  and  26  years  of  age. 
Box  4493,  Editor  &  Publisher. 


Publicity  Director,  wants  return  to  news¬ 
paper  or  magazine  work;  young,  experi¬ 
enced  reporter;  further  background  in 
movie,  dramatic  -  reviewing.  University 
journalism  graduate.  References.  Box 
4571,  Editor  &  Publisher. 


Publisher,  suspended  daily,  seeks  position 
for  two  outstanding  employees;  capable 
iiewsmaii,  former  executive — ad  man,  sales 
and  layout  experience.  Prefer  small  daily. 
I  recommend  both  highly.  C.  A.  Frye, 
196  E.  Blake  Ave.,  Columbus,  Ohio. 


Production 

A  young  woman  with  out.standing  produc¬ 
tion-editorial  background  and  writing 
ability,  specializing  in  commercial  layout 
and  design  would  like  to  get  in  touch  with 
small  town  imblisber  in  need  of  fresh 
imagination  and  new  outlook  typograiihie- 
ally  who  wants  to  pot  his  job  department 
out  in  front  in  modern  dress.  Box  4572. 
Editor  &  Publisher, 

Photo-Engraving  Plant  For  Sale 

Complete  one-man  photo-engraving  plant. 
A  real  bargain.  Halftones  iii  50  minutes. 
Sacrifice  price.  Box  4562,  Editor  &  Pub¬ 
lisher. 


For  Sole 

Presses  &  Machinery 


For  Sale  Hoe  High  .''peed  Octuide  (64 
page-;)  consisting  of  four  units  with  cen¬ 
tral  folders.  A  real  opportunity.  Box 
•1.559.  Editor  A  Publisher. 


Two  Intertypes,  Model  .A  and  C3,sm.  Excel¬ 
lent  condition.  Box  4568,  Editor  k  Pub 
lisber. 


Wood  Double  Junior  Autoplate  For  Sale. 
2:i  9/16  in.  Cut-Off.  Al.so  five  unit  Hoe 
Press  and  two  folders.  Will  accept  best 
offer.  Must  liquidate.  Box  4558,  Editor  & 
Publisher. 


Printing  Press  Wanted 


Wanted:  Engravers  jiroof  press.  Hacker  or 
Vanderaook  S4,  or  $219,  or  similar  type. 
.Must  have  power  ink  distribution.  Change¬ 
able  ink  unit  and  necessary  equipment  for 
color  registrating  mounted  and  unmount¬ 
ed  engravings.  Box  4555,  Editor  &  Pub¬ 
lisher. 
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SHOP  TALK  AT  THIRTY 


MEET  F.  A.  Behymer — “Bee”  to  the 

hundreds  that  have  come  and  gone 
on  the  St.  Louis  Post-Dispatch  staff 
since  he  joined  it 
HalfXeRtury  Oct.  29,  18^.  That’s 
of  Rcportiag  OR  ^0  years,  according 
_  -7  to  our  rudimentary 

Or*  Ntwspap.r  arithmetic,  and  we 
don’t  know  of  many 
reporters  who  are  still  active  on  the 
job  after  half  a  century’s  continuous 
service  for  one  metropolitan  paper. 
“Bee,”  we  are  told,  is  68  and  no  old 
man  to  either  his  colleagues  or  his 
superiors.  He  is  at  the  desk  every 
day,  taking  an  occasional  out-of-town 
assignment  as  of  old,  but  usually 
reading  copy  for  the  mail  edition 
when  not  writing  a  piece  of  his  own. 

He’s  had  by-lines  aplenty.  The  most 
recent  was  over  a  feature  story  on 
the  murder  trials  in  Prestonsburg, 
Floyd  County,  Ky.,  on  Oct.  11.  It  was 
a  3,000-word  yam,  with  a  picture — a 
bit  longish,  perhaps,  for  ultra-mod¬ 
ems  who  hate  columns  of  gray  type, 
but  it  was  writing  that  made  its  own 
pictures.  You  don’t  need  a  camera  to 
see  the  men  and  women  of  Beaver 
Creek  thronging  the  courtroom  for 
the  trial  of  Matt  Jones  for  killin’ 
the  Marshal  of  McDowell.  Matt  had 
been,  as  usual,  drunk.  He  had  run 
his  car  into  a  ditch.  The  Marshal 
helped  him  out  and  set  him  on  the 
way  home,  but  seems  to  have  inter¬ 
polated  some  acid  into  his  good 
Samaritan  remarks.  Matt  came  back 
with  a  shotgun  and  finished  him.  An 
open  and  shut  murder  case,  but — 

The  folks  of  Floyd  Covmty,  “blood¬ 
iest  soil  of  its  size  on  the  Western 
Hemisphere,”  are  God-fearin’,  Bible- 
readin’  p>eople,  prone  to  “lean  to  the 
livin’  ”  and  see  no  sense  in  the  taking 
of  life  by  the  Commonwealth.  So 
Bible  quotations  were  tossed  back  and 
forth  by  the  attorneys  as  the  trial 
progressed,  the  prosecutor  anxious  to 
forestall  the  inevitable  mercy  plea  of 
the  defense.  We  quote  Behymer’s  re¬ 
port  of  the  defense  attorney’s  sum¬ 
mation: 

“Him  reading  out  of  the  Bible  is 
like  a  hog  reading  out  of  the  song 
book.  He  told  you  it  said  that  him 
that  liveth  by  the  sword  shall  die  by 
the  sword.  But  the  Teacher  of  all 
teachers  said  that  he  that  refuses 
mercy  shall  cry  out  in  that  day  and 
shall  not  be  heard.  It  also  says  thou 
shalt  not  bear  false  witness  against 
thy  neighbors.  There  has  been  a  heap 
of  false  witnessing  in  this  case.” 

More  of  the  same.  The  jury  re¬ 
tired,  asking  that  it  be  given  a  room 
on  the  shady  side  of  the  court  for  its 
deliberations,  which  promised  to  be 
lengthy  and  theological.  Sure  enough, 
within  a  few  minutes  came  a  request 
for  a  Bible,  and  when  none  was 
around,  the  widow  of  the  slain  Mar¬ 
shal  produced  a  New  Testament  which 
filled  the  need.  After  three  hours  the 
jury  came  out  with  a  verdict  of  guilty, 
fixing  Jones’  punishment  at  21  years 
in  prison. 

You  could  drop  the  story  there  and 
comply  with  most  news  rules.  Behy¬ 
mer  didn’t.  He  went  on  to  point  out 
why  the  Commonwealth’s  attorney 
was  displeased  with  the  verdict.  The 
prosecutor  wanted  electrocutions  to 
end  the  fashion  of  “killin’  ”  in  Floyd 
County,  and  the  reporter  tells  his 
readers  why  there  isn’t  much  hope 
that  reform  can  come  that  way, 

Behymer’s  3,000  words  in  that  story 
are  a  contribution  to  this  country. 
They  might  be  worth  more  than  any 
dozen  items  which  might  have  been 
picked  off  the  wire  or  off  the  police 
blotter.  Without  wealth,  sex,  or  any 


By  ARTHUR  ROBB 

of  the  magnets  that  are  supposed  to 
make  a  big  story,  this  reporter  took 
the  poor  folks  of  the  Eastern  Ken¬ 
tucky  mountains  and  made  of  an  in¬ 
cident  a  story  that  eight  readers  out 
of  ten  won’t  drop  until  they  finish  it. 

•  •  * 

MAYBE  WE  were  wrong  about  that 

being  his  most  recent  by-line.  We’ve 
found  another,  without  date,  that  ap¬ 
peared  recently  in 
Hr  Wrote  or  the  Daily  Magazine 

iRterviRw  ^‘^tion  of  the  Post- 

Wi*h  Dispatch  —  an  inter- 

Wlth  HiRisRif  himself  in 

his  garden  at  Leban¬ 
on,  Ill.  Here  you  run  into  the  tradi¬ 
tional  reporter.  He’ll  talk  about  any¬ 
body  and  anything  but  himself.  A 
few  reminiscences,  oh  yes.  How  he 
broke  in  under  the  late  Charles  E. 
Chapin,  then  city  editor  of  the  Post- 
Dispatch,  later  for  many  years  the 
personal  devil  of  many  a  New  York 
Evening  World  reporter.  Chapin  was 
tough  even  then,  we  gather  from 
Behymer’s  contrast  of  him  with  his 
successor  Claude  H.  Wetmore.  The 
latter,  Behymer  relates,  once  nearly 
spoiled  Herbert  Bayard  Swope  and 
another  reporter  named  Finney  by 
sending  them  home  late  at  night  in 
a  cab.  Chapin  would  have  made  them 
walk  or  ride  the  owl. 

“Bee”  himself  broke  in  as  Belleville 
(Ill.)  correspondent.  Chapin  wouldn’t 
go  to  press  without  “Belleville  notes” 
in  addition  to  the  front-page  spread 
that  he  expected  almost  daily  from 
what  then  must  have  been  a  spot 
warm  with  picturesque  sin. 

One  day  there  was  a  big  bicycle 
race,  which  ended  in  a  rain  that  made 
mudpies  out  of  the  roads.  “Bee” 
phoned  in  the  race  results,  but  had 
not  been  able  to  put  his  “notes”  on 
the  evening  train  as  usual.  Chapin 
phoned,  demanding  them,  and  blasted 
the  storm  and  the  reporter  alike  in 
the  terms  for  which  he  later  won 
fame.  He  had  to  have  the  half-col¬ 
umn  of  personals,  hell  or  high  water 
notwithstanding. 

So  the  young  Behymer  slogged  out 
into  the  rain,  hired  a  rig  and  a  nag 
and  got  through  the  14  miles  to  St. 
Louis  in  time  to  lay  the  news  on 
Chapin’s  desk  for  the  early  edition. 
Chapin  said  not  a  word.  He  even  OK’d 
the  $3  livery  bill  that  the  reporter 
later  tied  to  his  monthly  expense 
account. 

Working  hours?  Anything  from  10 
to  18  a  day,  seven  days  a  week,  says 
Behymer  of  the  old  times.  On  one 
lynching  story,  he  went  64  hours  with¬ 
out  sleep,  trailing  a  sheriff  who  was 
moving  aroimd  the  country  with  his 
Negro  prisoner  in  a  vain  effort  to 
elude  the  mob.  The  Negro  was  killed. 
So  was  a  white  prisoner,  in  the  lynch¬ 
ers’  fury.  It  turned  out  that  the  Negro 
was  innocent  of  the  charge  and  the 
white  man  was  not  even  accused. 

The  story  he  best  remembers  is  that 
of  a  LaPorte  (Ind.)  widow  who  ad¬ 
vertised  for  a  husband.  She  did  it 
often,  and  those  who  responded  to 
her  calls  never  returned  to  their 
homes.  Then  one  night  her  house 
burned  to  the  ground,  and  in  the 
ruins  were  found  the  bodies  of  a 
woman  and  of  the  widow’s  two  chil¬ 
dren.  Examination  of  the  yard  dis¬ 
closed  the  buried  corpses  of  the 
numerous  missing  suitors  and  the 
story  got  around  that  the  widow  her¬ 
self  had  not  perished  in  the  flames. 
She  was  “discovered”  frequently  all 
over  the  country  and  Behymer  chased 
many  a  false  identification. 

Finally,  it  developed  that  a  jealotis 
hired  hand,  in  love  with  the  widow. 


had  burned  her  to  death  for  trifling 
with  his  affections.  Dental  work  es¬ 
tablished  that  the  lady  herself  was 
the  victim,  but  not  a  word  of  con¬ 
firmation  came  from  the  farm  hand 
who  had  been  convicted  of  the  crime. 
In  prison  for  life,  he  confessed  to  a 
LaPorte  preacher  shortly  before  he 
died.  The  minister  refused  to  reveal 
the  secret  while  the  penitent  lived, 
and  even  after  his  death,  felt  that  a 
seal  of  confidence  protected  the  story. 

Behymer  went  after  it.  He  trail^ 
the  preacher  to  an  Iowa  city  where 
he  was  dedicating  a  church,  caught 
him  at  a  country  home  after  a  com¬ 
forting  chicken  dinner — and  got  the 
story.  Many  others  had  tried  and 
fail^. 

According  to  his  associates,  Behy¬ 
mer  is  a  religious  man,  without  be¬ 
ing  “churchy.”  He  is  a  trustee  of  Mc- 
Kendree  College,  in  his  home  town, 
and  is  also  a  member  of  the  board  of 
stewards  of  the  Lebanon  Methodist 
church.  He  sings  in  the  choir  and  is 
said  to  have  conducted  many  funerals 
at  the  request  of  relatives  who  know 
him  for  a  man. 

Fifty  years  a  newspaperman — and 
not  a  trace  in  his  writing  of  the  cyni¬ 
cism,  cheap  or  sordid  thinking  that 
popular  imagination  associates  with 
our  craft.  Just  as  decent,  kindly,  and 
simple  a  man  as  you’ll  find  on  earth. 
We  could  stand  more  news  of  his 
kind. 

*  •  • 

AND,  WHILE  we’re  on  the  job  of 

talking  personalities  (a  too  rare  as¬ 
signment  for  Shop  Talk,  we’ll  con¬ 
cede)  ,  we’ll  quote 
How  Orr  PopRr  ^  letter  that  re- 

Rurs  Iti  cently  came  to  xis 
from  a  circulation 

CircHlatioR  manager.  Some  time 

ago,  you  may  recall, 
the  Dallas  News  staff  rebuffed  efforts 
of  the  American  Newspaper  Guild  to 
organize  the  office.  With  no  duress 
whatever,  we  are  reliably  informed, 
the  News  people  declared  themselves 
content  to  have  their  publisher  rep¬ 
resent  them  in  organization  and  wel¬ 
fare  matters.  Shortly  afterwards,  an¬ 
other  publisher,  impressed  by  this 
display  of  loyalty,  sent  his  circulation 
manager  to  Dallas  to  see  what  made 
the  News  tick. 

The  circulation  manager’s  comments 
on  his  visit  are  illuminating  in  these 
days  of  “class  war”  between  oppressed 
employes  and  conscienceless  manage¬ 
ment,  to  wit: 

“I  came  to  Dallas  to  see  how  the 
Dallas  News  so  successfully  operated 
its  circulation  department.  I  wanted 
to  check  on  its  man-power,  its  office 
routine,  printed  forms  and  delivery 
and  collection  methods.  I  spent  five 
hours  in  the  circulation  department. 
In  reality,  I  got  all  the  information  I 
needed  in  the  first  20  minutes  and 
might  wisely  have  left  town  then.  I 
had  reached  the  conclusion  that  the 
Dallas  News  would  function  without 
office  forms,  without  wire-tying  ma¬ 
chines,  book-keeping  and  collection 
methods  or  substations.  I  also  found 
a  condition  that  I  might  have  ex¬ 
pected,  but  which  had  not  occurred 
to  me. 

“The  first  man  I  talked  to,  when 
the  circulation  manager  sent  me  on 
the  rounds  of  the  sub-departments, 
was  Sherman  Reed.  He  seemed  more 
interested  in  telling  me  what  a  fine 
city  man  Ed  O’Connell  was;  how  in 
the  last  10  years  the  News  had  nearly 
trebled  its  city  carrier  circulation.  I 
could  pardon  this  outburst,  because  I 
suspected  the  two  men  were  warm, 
admiring  friends.  Then  I  met  K.  A. 


Ward,  who  held  me  spellbound  with 
the  way  Tom  Porter  ran  his  mailing 
room;  how  he  and  the  boys  slipped 
800,0()0  sections  into  last  Sunday’s 
News  and  made  no  errors  in  mail 
dispatching. 

“Next  I  met  Ed  O’Connell,  who 
spent  most  of  our  time  in  telling  me 
what  a  star  Ray  Edwards  was — how 
he  trucked  and  distributed  2,000,000 
pounds  of  newspapers  a  month  all 
over  Dallas  and  47  Texas  countiet 
and  never  missed  a  train,  how  he 
operated  his  trucks  last  year  without 
a  major  accident. 

“Then  I  catapulted  into  the  clutchei 
of  Tom  Porter,  who  held  Sherman 
Reed  up  as  a  model  of  rural  circula¬ 
tors;  how  Reed  had,  within  20  months, 
nearly  quadrupled  his  rural  subs.  Then 
someone  told  me  Ray  Edwards  was 
standing  against  the  wall  of  the  alley, 
and  I  thought  I  was  going  to  get  the 
real  low-down  on  the  News’  trucking 
and  delivery.  I  was  still  on  the  merry- 
go-round.  Edwards  thrilled  me  by 
telling  how  K.  A.  Ward  kept  every¬ 
body  happy  in  the  general  circulation 
department,  girls  and  boys  almost 
singing  at  their  work;  how  he  watches 
collections  and  seldom  has  to  charge 
off  more  than  $15  a  year. 

“Before  I  could  get  my  hat  and 
go,  I  met  a  man  at  tne  drinking 
foimtain.  I  have  forgotten  his  name, 
but,  sizing  me  up  as  a  visitor,  he 
pointed  out  H.  C.  Scott,  who  he  said, 
was  superintendent  of  transportaticm 
on  News  circulation  and  knew  more 
about  R.P.O.  dispatching  and  gen¬ 
eral  mail  schemes  than  anyone  in 
Texas. 

“By  this  time  I  was  dizzy,  but  I  got 
the  picture  I  came  to  get;  everybody 
was  singing  the  praises  of  somebody 
else.  I  said  to  myself,  while  eating 
lunch,  ‘I  see  it  all  now — it’s  not  ma¬ 
chinery,  collection  forms,  fast  trucki, 
well-trained  solicitors  or  building 
floor  space  —  it’s  morale  of  man¬ 
power.’ 

“All  of  which  brings  me  to  observe: 

“I  can  understand  how  the  News 
circulation  has  climbed  to  new  peaks; 
why  I  ate  so  much  food  in  the  News 
lunch-room  that  it  gave  me  indiges¬ 
tion;  how  I  missed  my  train,  but  the 
thing  I  don’t  understand  is  why 
in  hell  they  need  a  circulation  man¬ 
ager!” 

We  suggest  that  the  question  an¬ 
swers  itself  and  a  lot  of  others  in  this 
business. 

•  *  * 

MAYBE  SOME  of  our  readers  have 

noticed  the  New  York  Times  adver¬ 
tisements  in  Editor  &  Publisher  and 
other  journals  that  go 

By  Way  of  lo  fhe  advertising 

Identifying  —  especially  ^ 

showing  the 
*""*  copy-reader  with  a 

green  eye-shade  and 
a  jar  of  library  paste  holding  down 
one  pile  of  sheets  and  flanking  an¬ 
other.  You  could  have  looked  over 
his  shoulder  in  our  paper  of  July  16, 
and  unless  you  knew  him,  the  chance* 
are  that  he’d  just  have  been  another 
copy-reader. 

Through  the  vigilance  of  one  of  our 
scouts,  we  are  breaking  through  his 
anonymity,  and,  for  all  we  know, 
bringing  some  news  to  himself— he 
wasn’t  looking  when  the  photograph-  . 
er  shot  him  for  the  Times’  promotion 
department.  He  is  George  Hardie  ’ 
Squire,  head  of  the  Times’  night  finan¬ 
cial  desk,  and,  our  informant  puts  it 
— “a  gentleman  and  an  editor  of  the 
old  school.” 

Since  copy-readers  rarely  get  into 
print,  even  in  Editor  &  Publisher  and 
even  anonymously,  it  is  a  pleasure  to 
tell  the  right  name  of  the  man  selected 
by  the  Times  as  representative  both 
of  its  own  staff  and  of  the  desk  men 
who  give  form,  sense,  and  polish  to 
newspapers. 


